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Cross-reference: See definitions in s. 93.01. the agreement between the partiesifoo agreement, within 15
daysafter receipt of the produce. Such statement of sale shall
100.01 Produce wholesalers, unfair conduct, liability clearly expresghe gross amount for which the produce was sold

for damages. (1) DeriNnITIoNs. When used in this section:  andthe properusual or agreed selling cgar and other expenses

(a) “Broker” means a person engaged in negotiating salesngcessarilyand actually incurred or agreed to in the handling
purchase®f produce for or on behalf of the seller or the buyerthereof.

(b) “Commission merchant” means a person engaged in(d) For a commission merchant or broker to makawadulent
receivingproduce for sale for or on behalf of another chargein respect to produce.

(c) “Dealer” means aerson who for resale buys, selleos (e) Fora commission merchant or broker to discard, dump or
or exposes fosale, or has in his or her possession with intent tiestroywithout reasonable cause produce received by the mer
sell, any produce except that raised by him ordmed that pur chantor broker
chasedby him or her exclusively for his drer own sale at retail.  (fy For a produce wholesaler to make for a fraudylenpose

(d) “Produce’means any kinds of fresh fruit or fresh vegetepr for the purpose of depressing the market a false or misleading

ble, including potatoes and onions intended for planting. statementconcerning the grade, condition, markings, quality
(e) “Produce wholesaler” means a commission merchagjantity, marketquotations or disposition of any produce or of the
dealeror broker conditionof the market therefor
(2) UnFAIR conpuct. It shall be unlawful: (g) For a produce wholesaler to receive produce from another

(a) For a dealer to reject or fail to deliver in accordance wigtiateor country for sale or resale within this state and give the
the contract, without reasonable causmduce bought or sold or buyerthe impression that the commodity is ofséénsin origin.

contractedo be bought or sold by such dealer (h) For a produce wholesaldor a fraudulent purpose, to
_(b) For a commission merchant, without reasonable causergmove alter or tamper with angard, stencil, stamp, tag, ceifi
fail to deliver produce in accordance with the contract. cateor other notice placed upon any container or railroad car con

(c) For a commission merchant to fail to render a true itemiztining produce by the original packer or by or under authority of
statemenbf the sale or other disposition of a consignment of prany federal orstate inspector and bearing a certificate as to the
ducewith full payment promptly in accordance with the terms ajrower,grade or quality of such produce.
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(3) AcceptanceMPLIED. If any dealer fails to notify the seller  (5) No personshall falsely execute any herd owisecertif
of rejection within 24 hours after the dealer receives notice diteor falsely represent the identity or classification of any calves
arrival of the produce, the dealer will be deemed to have acceppedvidedfor in this section.
it as being in accordance with the contract. History: 1991 a. 201; 1993 a. 492.

(4) DousLE DAMAGES. A produce wholesaler who violates
any provision of sub. (2shall be liable to any person injuredl00.04 Livestock production contracts. (1) DEFINITION.
thereby for twice the amount of damages sustained in cond@ this section, “livestock” means swine, cattle, poulstyeep,
quenceof suchviolation and such liability may be enforced by suigoatsor farm-raised degas defined in s. 95.001 (1) (ag).
in any court of competent jurisdiction. (2) REQUIREDCONTRACTTERMS. Every written contract under
:;Iigt?ry: 1983 a. 189, 1?9t3ha-k4ta2i the ledislature intended tomities & which livestockowned by one party is possessed by another party
tractaeréﬁzg?rqénﬂé%rsjg%négn?agég pro?/isioen ?r?guiy(rg)l.nlslgtheisgl?éﬂé.o‘fssuog;zgts for breedl.ng' feeding or the production O.f a”'ma' products shall
thatthe legislature intended the statstapplicability to riseor fall on the relative Setforth, in clear language, the manner in which any payments
sophisticatiorof the parties. consin CentraFarms, Inc. vHeartland Agricultural - recejvedbecaus®f the destruction of the livestock due to disease,
Marketing,Inc. 2006 W1 App 199, 296 I8 2d 779, 724 N-\2d 364, 04-2971.  fire o other unanticipated cause shall be divided between the
o ) party owning the livestock and the party possessing the livestock.
100.02 Commission merchants, duties, must account. (3) RESPONSIBLEPARTY. The party who drafts or otherwise
(1) No person receiving any fruits, vegetables, melons, daiiry providesthe text of awritten contract described in sub. (2) is

poultry products or anyerishable farm products of any kind oesponsibldor including language that fulfills the requirement of
characterpther than cattle, sheep, hogs or horses, referred tasjjp (2).

this section as produce, for or on behalf of angthexy without
goodand suficient cause therefpdestroyor abandon, discard as
refuseor dump any produce directty indirectly or through col
lusionwith any person, nor magny person knowingly and with
intentto defraud make any false report or statement to the per
from whom any produce was received, concerninchtmredling,
condition, quality, quantity sale or disposition thereof, nor mayp
any person knowingly and with intent to defraud fail truly and cor
rectly to account and pay over to the consignor therefor 0005 Butter and cheese manufacturers: accounts
(2) The department shall by rule provide for the making Giccessible. (1) No operator of a butter factony cheese fac

promptinvestigations and the issuing of certificates as to the qugjry wherein the value of the milk or cream delivered is deter
ity and condition of produce received, upapplication of any minedpy thesale of the product manufactured shall use or allow
personshipping, receiving ofinancially interested in, the pro gny other personynless the other person is entitled to the benefit

duce. The rules shall designate the classes of pergoalified hereof,to use any milk or cream brought to the operatithout
and authorized to make thievestigations and issue the ceftifi ne consent of the owner thereof.

catesexcept that aninvestigation shall be made and any certifi ) The operator of a butter or cheese factory wherein the

cateshall be issued by at least 2 disinterested persons in any §ATSe of the milk or cream delivered is determined by the sale of
wherethe investigation is natade by an diter or employee of the product manufactured shall keep or cause ﬂoelpeg correct
the departme.n_t. ) ) ) accountof the amount of milk or cream received daélgd of the

(3) A certificate made in compliance with the rules shall bgmperof pounds of butterand the number and style dieese
prima facie evidence in altourts of the truth of the statements,adeeach dayand of the number of cheese oubtherwise dis
containedin the certificate as to the quality and condition of thgssedof and the weight of each, and the number of pounds of
producebut if any such certificate is put in evidence by any partyhey cream sold, with the test. ’
in any civil or criminal proceeding, the opposite party shapdre 3) Theaccount keptinder sub. (2) shall be open to the inspec
mittedto cross—examine any person signing the certificatiéed tior(l ())f any person fupmishing m'”(k)tme operz?tor and to tﬁe

asa witness at the instance of either paasyto his or her qualifiea artmentits chemists, assistants, inspectors and agents.

tionsand authority and as to the truth of the statements contaigggstory_ 1993 a. 492° 1995 a. 225
in the certificate. ’ B B

History: 1977 c. 29; 1993 a. 213.

(4) ResoLuTION OF DISPUTES. If a written contract described
in sub. (2) does not include language that fulfills the requirement
of sub. (2) and one of the parties to the contract begins an action
claimingan interest in payments received because alék&ue
M of livestock, the court shall divide the payments among the
artiesin an equitable manner
History: 1995 a. 210; 2001 a. 56.

100.057 Wisconsin cheese logotype.  The department
. . . shalldesign arofficial logotype appropriate for fsfation to and
100.025 ~Classification of dairy heifer calves. (1) As displayin connection with natural cheese meeting quality-stan
usedin this section, “dairy heifer calfheans a female bovine ani gardsestablished by the department and manufactured in this state
mal, of a recognized dairy breed, at least 2 weeks and less th%rhﬂrelyfrom milk which is produced undstandards which are
monthsof age. equal to or greater than standards established under s. 97.24 and
(2) Theowner of the herd of origiof any healthy dairy heifer rulesadopted under 97.24 or under minimum sanitary and qual
calf may classify such cadis a “Wsconsin Blue &g” dairy heifer ity standards prescribed under s. 97.52 and rules adopted under s.
calf by certifying that he or she is the owner of ieed of origin; 97.52. Thedesignshall consist of an outline of the boundaries of
thatthe sire of such calf is a registered purebred sire; and thattestate and the words “100%istfonsin Cheese” and such other
damis of the same breed as the sire. Such certification shall bespecificationsas thedepartment deems appropriate. Nothing in
forms prescribedoy the department and shall include identiicathis section shall prohibit the use of other appropriate labels or
tion of the calf and its sire and dam, and such other informasionlogotypes.
the department requires. Dairy heifer calseslassified shall be  History: 1975 c. 323; 1977 c. 157.
identified by the owner of the herd of origin or the owseagent

by inserting a blue ear tag in the right ear and shall be accompanigd.07 Milk payments; audits. (1) Whenever petitions
by the certificate. signedby more than 60 percent of the producers of milk delivered
(4) Blue ear tags for dairy heifer calves shall be purchaséalany dairy plant or petitions signed by more than 60 percent of
from the department. Each tag shall bear a distinctive semal the producers comprising any municipallk shed shall be pre
ber. No person shall possess or use, for identification pursuansemtedo thedepartment asking for the audit of payments te pro
this section, ear tags which have not been issued by the depduters.the department by investigation and public heasimajl
ment. Ear tag applicators and other supptiey be purchased determinethe facts in support of and against such petition ard ren
from the department. derits decisiorthereon. The department by order shall define the
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plantsand areasffected. All persons receiving from producerslistributionof products who complies with regulations issbgd

in anysuch plant or area milk any part of which is used for fluithe department for the use of such labels or trademarks.
distribution shall keep adequate recomfsall purchases and all  (2) Thesecretary of state shall, upon application of the depart
usageor dispositiorof milk and shall make reports thereof as prement, record any suchabel or trademark under ss. 132.01 to
scribedby the department. The department shall have free accgss.11. The department shall be entitledprotect such label or
to such records and shall after entry of such order audietieipts trademarkunder said sections and in asther manner authorized
and usage or disposition of milk and cream at intervalieguttly by law.

frequentto keep the producers informed fordmining purposes.

(2) Each such person shall deduct from the price to producgfp 15 Regulation of trading stamps. (1) No person may
an amount stitient to administetthis section, to be the same for, Ee,issue or furnish within this state, in connection with the sale
all, and not to exceed one-half cent per 100 pounds of mgKany goods, any trading starapsimilar device, which entitles
receivedor its equivalent. Amounts so deducted are trust funfigs purchaser to procure anything of value in exchange for the
andshall be paid to the department. tradingstamp or similar device.

(3) Whenevempetitions signed by more than 51 percent of the (3) This section does not apply to:
producersof milk delivered to any such plant @ any such 4y giamps, tokens, tickets, or similar devices, without any
municipalmilk shed shall be presentedtt® department asking E(i

for di i f h auditi ice. it shall tv h ated cash value, if such stamps, tokens, tickets, or similar
or discontinuance ot such auditing Service, it shatl promplly Oy, jicesare redeemable only in payment for parking privildges

apublic hearing to determine the fitiency of such petitions, and aytomobilesor fares on urban passenger transit facilities.
if it shall appear that the required number of persons have so pe '(b) A person who issues a trading stamp or other similar

tioned,the auditing service shall be ordered discontinu&dnts : ith th le of d hich b its 1
andareas now being audited by the department shall continué’fd"ce‘w' € sale of angoods, which bears upon Its facé a
atedcash value and is redeemable in cash upon presentation in

receivesuch service until an ordef discontinuance is made as . . .
hereinprovided. amounts aggregating 25 cents or over of redemption value, or in

(4) Authorized oficials of any oganization whose membersmerChaanIise at the option of the holder
are producers delivering milk to any such plant or in any su%{ (c) The publication by or distributiothrough newspapers, or

municipalmilk shed may sign petitions for such auditsegvice vcr?rpubllcatlons, of couponis advertisements other than their
or for thediscontinuance thereof for and on behalf of the producer - . . o
it (d) A coupon, certificate or similar device, which is within,
membersof such oganization. A
(5) Any personwho violates this section by failing to pa: toat’gaphedo, or a part of any package or container as packed by the
Yy P . section by failing 1o pay 10y yiqina| manufacturer and directly redeemed by such manufac
the department the deductions requiredtiig section, or by fail thlrer

Ing to make or to keep the required records or reports, or by WI| (e) A coupon, certificate or similar device, which is within,

fully making any false entry in such records or reports, or by wil ttachedto, or a part of any package or container as packed by the

fully failing to make full andrue entries in such records or reports; . | fact tail d which is to be red db
or by obstructing, refusing or resisting other than through judici2figinal manufactureor retailer and which is to be redeemed by
lietaller or another manufacturer if:

processany department audit of such records, shall be fined o

to exceed $200 or imprisoned in the county jail not more than 6 1. The coupon, certificate or similar device clearly states the
monthsor by both. namesand addresses of both the issungnufacturer or retailer

(6) Action to enjoin violation of this section may be com"’md"’lny redeeming manufacturer; and

mencedand prosecuted by the department in the name of the state2: The issuing manufacturer or retailer is responsible to
in any court having equity jurisdiction. redeenthe coupon, certificate or similar device if the redeeming

History: 2009 a. 177. retaileror manufacturer fails to do so.

(f) A couponticket, certificate, card or similar device issued,
distributedor furnished by a retailemd redeemed by that retailer
for any product or service the retailer sells or provides in the usual
courseof business. Redemption under this paragraph bkall
'?nadeby theissuing retail outlet on request of the custgraad
g@( be made by any other retail outlet operating undesanee

nessame.

100.12 Refusal of commission merchant to furnish
written statement of transaction prima facie evidence of
gambling. (1) Every persordoing business as a commissio
merchanbr broker shall furnish, upon demand, to any pefson
whomhe or she has executed an order for the purchase or sa

a commodity whether for immediate or future delivegywritten A trvblank . d df handi
statementontaining the following information: _(9) Anentryblank or game piece redeemed for merchandise
. in a chance promotion exempt under s. 100.16 (2).
(@) The name of the partyom whom the commodity was = jisiory: 1977 c. 268: 1981 c. 351; 1983 a. 406; 1993 a. 213.
boughtor to whom it was sold, whichever the case may be; and

(b) The time when, the place where, and the price at which syl 16 Selling with pretense of prize; in—pack chance
commoditywas bought or sold. _ _ promotion exception. (1) No person shall sell or fefr to sell

(2) Refusalupon demand to furnisthe written statement anythingby the representation or pretense that asmoney or
specifiedin sub. (1) is prima facie evidence thia¢ purchase or somethingof value, which isincertain or concealed, is enclosed
saleof the commaodity was not a bona fide business transactiagithin or maybe found with or named upon the thing sold, or that

(3) Transactiondby or between members afawfully consti ~ will be given to the purchaser in addition to the thing sold, or by
tuted chamber of commerce or board of trasleich has been anyrepresentation, pretense or device by which the purchaser is
organizedpursuant to the laws of this state prama facie valid informedor induced to believe thatoney or something else of
if they are conducted in accordance with the charter of such chaaluemay be won or drawn by chance by reason of the sale.
berof commerce or board of trade and the rules, bylaws and regu(2) This section does not apply to an in—pack chance promo
lationsadopted thereunder tion if all of the following are met:

History: 1993 a. 492, (a) Participation is available, free and without purchase of the

packagefrom the retailer or by mail doll-free telephone request

100.14 Uniform labels and trademarks. (1) Thedepart 1o the sponsor for entry or for a game piece.
mentmay adopt uniforntabels and trademarks for brands aéW  (b) The labelof the promotional package and any related
consinproducts and shall, upon request, permit the usaidi advertisingclearly states any method of participation ahd
labelsand trademarks by any person engaged in the productiorscneduledermination date of the promotion.
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(c) The sponsor on requgsbvides a retailer with a supply of 1. A price at which thsolicitor or sponsor can demonstrate
entryforms or game pieces adequate to permitfii@écipation thata substantial number of the prizes have been solgbysan

in the promotion by the retailsrcustomers. otherthan the solicitor or sponsar the trade area in which the
(d) The sponsor does not misrepresent a particjpahtinces Prize notice Is given.
of winning any prize. 2. If thesolicitor or sponsor is unable to satisfy subd. 1., no

(e) The sponsor randomly distributes all game pieaes more@han 1.5 times thamount the solicitor or sponsor paid for
maintainsrecords of random distribution for at least one year aftéte prize. o
the termination date of the promotion. (2) WRITTEN PRIZENOTICE REQUIRED. If a solicitor represents

(f) All prizesare randomly awarded if game pieces are not u n individual that the individudlas been selected or may be eli
in the promotion. gible to receive a prize, the solicitor may not request, and the solic

. itor ,or sponsomay not accept, a payment from the individual in
of t(r?g r']l' :ﬁ] ;’Sg?ff;g(;?g ggz g? ;ﬁ%ﬁﬁgg ngtﬁ;ig%z?Sgdaée%%rg{form before the individual receives a written prize notice that
P ainsall of the information required under sub. (3) (a¢

or more, if the request is made withone year after the termina :
tion date of the promotion. sentedn the manner required under sub. (3) (b) to (f).

History: 1981 c. 351: 1997 a. 253. (3) DELIVERY AND CONTENTSOF WRITTEN PRIZE NOTICES. (&)

A plan whereby a soft drink company would include with specified purchase€aWritten prize notice shall contain all #fe following informa
couponfor a Wsconsin lottery ticket that theistomer could redeem at a retail lotterytion presented in the manner required under pars. (b) to (f):
outletwould violate this section. 77 Attgen. 303. 1. The name and address of the solicitor and sponsor

) 2. The verifiable retail value afach prize the individual has
10017 Guessmg contests. No person or persons or COFpO beenselected or may be e||g|b|e to receive.
rationsin dthfelr %thn‘i‘lmg or under any assumed trade naitie, 3. If the notice lists more than one prize that the individual has
intentto defraud, shall advertise @present in printing or writing peen selected or may be eligible to receive, a statement of the odds
of any nature, any enigma, guessing or puzzle contéstingfto e individual has of receiving each prize.

the participants therein any premium, prize or certificate entitling : S S .
therecipient to a credit upon the purchase of merchandise in ?@/4' Any requirement or invitation for the individual to view

L . _Nearor attend a sales presentation in order to claim a prize, the
form whatsoevernor shall any person or corporation in the prin oproximatdength of the sales presentation andescription of

ing or writing, advertising or setting forth any such contests, f . . . ;
to state definitely the nature tife prizes so &red; nor shall any @.e groiityrgajﬁgggnih;t;fti‘: ;Z?\fg&g S‘:}l/e:h%z?:gtg:'_ﬁgh

personor corporation fail to state clearly upon all evidences OI' f h btai !
valueissued as a result of sucbntest in the form of credit cerifi d1ing fees or any other clges to obtain or use a prize.

cates credit bonds, coupons, or other evidences of credit in any 6. If receipt of the prize is subject to a restriction, a statement
form whatsoeverwhether the same are redeemable in mamey thata restriction applies, a descriptiontioé restriction and a state
areof value only as a credit upon the purchase of merchandise; fgntcontaining the location in the notice where the restriction is
shallany person or corporation issue to any person as a resuf@sgcribed.
any such contest, any instrument in the form of a bank check or 7. Any limitations on eligibility
bankdraft or promissory note or any colorable imitation of any of (b) 1. The verifiable retail value and te@tement of odds
the foregoing; nor shall any person or corporation refuse or failresuiredin a written prize notice under pga) 2. and 3. shall be
awardand grant the specific prizederfed to the persons deter statedin immediate proximity to each listing of the prize in each
minedto be entitled thereto under the terms of such contest, or falicethe prize appears on the written prize notice and shall be in
to redeem anyredit certificate, credit bonds, coupons or othahe same size and boldness of type as the prize.
evidencef credit issued as a result of any such contest, accord 2 The statement of odds shall include, for each prize, the total
ing to the terms thereof. numberof prizes to be given away and the total number of written
) ) ) ) prize notices to be delivered. The number of prizes and written

100.171 Prize notices. (1) DerINITIONS. In this section:  prize notices shall be stated in Arabic numerals. The stateshent

(a) “Prize” means a gift, award or other itean service of oddsshall be in the following form: *“.... (number of prizes) out
value. of.... written prize notices”.

(b) 1. “Prize notice” means a notice given to an individual in 3. The verifiable retail value shall be in the following form:
this state that satisfies all of the following: “verifiable retail value: $....".

a. Is or contains a representation thatitttévidual has been  (€) If an individual is required to pay shipping or handfiegs
selectedor may be eligible to receive a prize. or any other ch@esto obtain or use a prize, the following state

b. Conditions receipt of a prize on a payment from the individentshall appear in immediate proximity to each listing of the
ual or requires or invites the individual to make a contact to lea ;ﬁ ;)neeiﬁcrrl]or'zlflecsest?ﬁa?lnig aﬁgﬁ?ﬁ)‘&g&"‘@gﬁ? F‘)‘:I(ZSLT(I)\}IIEJE}SGde
?ho(;/vntgtirceec.elve the prize or to obtain other information related AY $... IN ORDER D RECEIVE OR USE THIS ITEM.”

2. “Prize notice” does not include any of the following: (d) The information required in a written prize notice under

. . s " par.(a) 4. shall be on the first page of the written prize notice in

a. Anotice given at the request of the individual. not less than 10—point boldface type. The information required

b. A notice informing the individual thdte or she has beenynderpar (a) 6. and 7. shall be in not lessn 10-point boldface
awardeda prize as gesult of his or her actual prior entry in a gameype.

drawing, sweepstakes or other contest, if the individual is awarded(e) If a written prize notice is given by a soliciam behalf of

the prize stated in the notice. _ ~asponsarthe name of the sponsor shall be more prominenty
~¢. Anotice given in the form of @n—pack chance promotion conspicuoushdisplayed than the name of the promoter
if it meets the requirements of s. 100.16 (2). (f) A solicitor or sponsor may not do any of the following:

(c) “Solicitor” means a person who represents to an individual 1. pjace on an envelope containing a written prize notice any
thatthe individual has been selected or may be eligible to recepéresentatiotthat the person to whom teevelope is addressed

aprze. hasbeen selected or may be eligible to receive a prize.
(d) “Sponsor” means a person on whose behalf a solicitor gives 2. Deliver a written prize notice that contains language, or is
aprize notice. designedin a mannerthat would lead a reasonable person to
(e) “Verifiable retail value” of a prize means: believethat it originates from a government agermyblic utility,
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insurancecompanyconsumer reporting agenaebt collectoor (a) “Originally scheduled date” means the date on which
law firm unless the writterprize notice originates from that entertainmenbr sporting event is scheduled to ledd when a
source. ticket for the events purchased from the promoter of the event or

3. Represent directlpr by implication that the number of the promotets agent.
individualseligible for the prize is limitedr that an individual has  (b) “Promoter’means a person who arranges, publicly pro
beenselected to receive a particular prizdess the representa motesand causes the publiderfing for sale of tickets to agnter
tion is true. tainmentor sporting event. “Promoter” does not include a person
(4) SALES PRESENTATIONS. If a prize notice requires or invites Whoseonly financial interest in an entertainment or sporting event
anindividual to view hear or attend a sales presentatioorgrer 1S as a ticket seller or as the recipient of rental income fasitee
to claim a prize, the sales presentation may not begin until #ethe event.

solicitor does all of the following: (c) “Sporting event” does not include a competitive sports
(@) Informs the individual of the prizéf, any, that has been activity between school teams or between teams that belong to an
awardedto the individual. establishecsports league.

(b) If the individual hadeen awarded a prize, delivers to the (2) (2) Except as provided in pars. (b), (c) and (d), every pro
individual the prize or the iterselected by the individual underMOterof an entertainment or sporting event that is not held on the
sub.(5) if the prize is not available. originally scheduled date shall refund to any person whe pur

chasedh ticket for the event from the promoter or the pronmter
agentfor that date the amount paid for the ticket, minus handling
dservice chages not exceeding $5 or 20% of the amount paid

(5) PrIZE AWARD REQUIRED; OPTIONSIF PRIZE NOT AVAILABLE.
(a) A solicitor who represents an individual in a written prize
notice that the individual has been awarded a prize shall prov

the prize to the individual unless the prize is not availafi¢he the t'ﬁket’ Wr;:chever Is less, ';ar?yk"f tfhe following ?]ppl!eS:
prize is not available, the solicitor shall provide the individual , 1. The purchaser presents the ticket for an event that+s can

with any one of the following items selected by the individual: C&!€dto the promoter or the promateagent no later than 90 days

L ) . L . afterthe event is canceled.
1. Any other prize listed in the written prizmtice that is . .
availableand that is of equal or greater value. 2. The purchaser presents the ticket an event that is

" : o rescheduledor that the promoter represents to plélic is being

2. The verifiable retail value of the prize in the form of cashegcheduledto the promoter or the promotergent no later than
a mgn?\/ orderr] ora ?:,rt'f'ted Ch?ﬁk' . ¢ oplication st t30 days after the originally scheduled date.
. 5. Avoucheycerlincate or otner evidence ol obligation stat 1) Notwithstanding paia),and except as provided in pé),
ing that the prize will be shipped to the individual witBihdays i the promoter of an entertainment or sporting event that is not
atno cost to the individual. _ ~ heldon the originally scheduled date is agantization described

(b) If a voucher certificate or other evidence of obligationin section 501 (c) (3) of the internal revenue code that is exempt
deliveredunderpar (a) 3. is not honored within 30 days, the selicifrom federal income tax under section §&) of the internal reve
tor shall deliver to the individual the verifiable retedlue of the nuecode, the promoter shall be required to refund only that por
prizein the form of cash, a money order or a certified check. Then of the ticket price that theromoter attributes to the admission
sponsorshall make the payment to the individual if the solicitogrice of the event, minus handling and serviceggmanot exceed

fails to do so. ing $5 or 20% of that portionf the ticket price, whichever is less,
(6) ComPLIANCE WITH OTHER LAWS. Nothing in this section if all of the following apply:
shallbe construed to permit an activity prohibitedsb®45.02 (3). 1. The ticket states the portioii the ticket price that the pro

(7) PenALTIES. (a) Whoever violates this section may benoterattributes to the admission price of the event and the portion
requiredto forfeit not less thai100 nor more than $5,000 for eaclof the ticket price that the promoter attributes to a donation.
violation. 2. The ticket states that thew applicable to ticket refunds

(b) Whoever intentionally violates this section is guilty of @ppliesonly to the portion of the ticket price that the promoter
Classl felony. A person intentionally violates this section if theattributesto the admission price of the event.
violation occurs after the departmentapdistrict attorney has neti (c) No promoter of an entertainment or sporting event who is
fied the person by certified mail that the persoimigiolation of requiredto give a ticket refund under this section may dedeet
this section. vice and handling chges from the amount paid for that ticket

(8) ENFORCEMENT. The department shall investigate V;o|aunle§sthe ticket'states, or thromoter informs the purchaser at
tions of this section. The department or any district attorney m#e time of the ticket sale of, the amount tkize promoter may
on behalf of the state: deductunder par(a) or (b) for handling and service ches.

(a) Bring an action for temporary or permanent injunctive or (cm) Nothing in this subsection requires a promotesromot
otherrelief in any court of competent jurisdiction for any violatiore!'s agent to refund any amount paid by a purchisea service
of this section.” The court maypon entryof final judgment, Providedby the promoteor promote's agent that is not included
awardrestitutionwhen appropriate to any personfstifig loss in the price of a ticket for an entertainment or sporting event, if the
becausef a violation of this section if proof of such loss is-subiPromoter or promotes agent informs the purchaser when the ser

mitted to the satisfaction of the court. vice is purchased that themount paid for the service is nonre
(b) Bring an actiorin any court of competent jurisdiction for fundable. ,
the penalties authorized under sub. (7). (d) This subsection does not apply to any promoter of an-enter

(9) PRIVATE ACTION. In addition toany other remedies, a per tainmentor sporting event that is not held on the originally sehed

sonsufering pecuniary loss because of a violation by another pé'lled date because of inclement weather

sonof this section may bringn action in any court of competent (3) Everypromoter who is required to furnish a refund under
jurisdiction and shall recover all of the following: sub.(2) shall furnish the refund to the purchaser no later than 60

(a) The greater of $500 or twitiee amount of the pecuniarydaysafter presentation of thigcket by the purchaser to the pro

moter.
Ios(st.)) Costs and reasonable attornev fees. notwithstandin (4) Thedepartment shall investigate violations of this section.
814.04 y ' Yrfie department, or any district attorney upon informing the
History: 1991 a. 269, 315; 1995 a. 27; 199714. s. 28; Stats. 1997 s. 100.171;departme_ntmay on pehalf of the state, do any of the f_ol_lowm_g.
1997a. 283; 2001 a. 109. (a) Bring an action for temporary or permanent injunctive
relief in any court of competent jurisdiction for any violatioh
100.173 Ticket refunds. (1) In this section: this section. The relief sought by the department or district-attor
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ney may include the payment by a promoter into an escrow (b) A later date authorized by the buyer in a written statement
accountof an amount estimated to beficient to pay for ticket receivedby the seller within 30 dayafter the expiration of the
refunds. The court mayupon entry of final judgment, award resti delivery period and prior to cancellation under sub. (2).

tution when appropriate to any personfeting loss becausef (4) Thenotice required by sub. (3) shall clearly anthspicu
violationsof this section if proof of such loss is submitted to thgysy inform the buyer:

satisfaction of the court. I . . .
) o o a) Of the specific date byhich the goods will be shipped or
(b) Bring an actionin any court of competent jurisdiction fortha(ttzme shippir?g date is untllglown. g PP

the recovery of aivil forfeiture against any person who violates I(b) That if the sellerprior to shipping the goods, receives a

tehe{iﬁsgfggéﬂ an amount not less than $50 nor more than $200vf/cr)ltten statemenfrom the buyer requesting cancellation of the

History: 1991 a. 121; 1995 a. 27; 1997 a1 5. 8; Stats. 1997 s, 100,173, Mail order the mail ordewill be canceled and the seller will
promptly make a full refund to and nullify any financial obligation

100.174 Mail-order sales regulated. (1) In this section: Of the buyer for goods not shipped.
(a) “Buyer” means an individual who: (c) That if the goods are not shipped by the date specified in
1. Is a resident of this state: and the noticethe mail order will be canceled and the seller will make

2. While located in this state, receives a solicitation and ordgggtljrsenfgp ghti%ggg.nulllfyany financial obligation of the buyer for

goodsfrom a seller for personal, family or household purposes.

(b) “Delivery period” means the time period clearly disclose
to the buyer in the solicitation for a mail order within which th
orderedgoods are to be shipped iithere is no such disclosure
30 days after the date of payment for the ordered goods.

aut(ﬁ())rizlgéﬁré%eri&e“g’;ry period” means the extended peri (5) The department or argistrict attorney may on behalf of
o the state:

(d) “Mail order” means an order of goods by a buyer which the . . . .
sellersolicits and receives payment for without dage—to—face (@) Bring an action for temporary or permanent injunctive or
otherrelief in any circuit court for any violation of this section.

contactbetween the buyer and the seller Y s . .
(€) “Payment” means: Thecourt mayin its discretion, make any order judgment nec
YT ’ . . essaryto restore to any person any pecuniary lossesed
1. Receipt by the seller of full grartial payment in the form pecaysef a violation ofthis section, if proof of the loss is sub
of cash, check, money order or the like for a mail order; or  yittedto the satisfaction of the court.
2. In a credit sale, the receipt by the seller of the information (b) Bring an action in any circuit court for the recoveryaof
andau;[horlzeltlon necessary to process the creditsale. il forfeiture against any person whinlates this section in an
(f) “Seller” means a person who engages in mail-diti-  amountof not less than $100 nor more than $1,000 for each-viola
tations,and includes representatives, employeeagemts of a tjon.

seller,however designated by the seller (6) The department shall investigate violationsnflenforce

(d) That the delivery period may not be extended beyond 30
aysunless, within 30 days after the expiration of the delivery
eriodand prior to the cancellation of the mail order under sub.
'(2), the seller receives written authorization from the buyer
0eci<tendingthe delivery period to a specific later date.

(9) “Sh_ipped" and “shipping” mean: _ this section.
1. Delivery to the buyer or the buyedesignee; (7) In addition to any other remedies provided by, lamy per
2. Delivery to a 3rd-party carrier for delivery to the buyer oson sufering a pecuniary loss because of a violation ofdbéion
the buyers designee; or may bring a civil action in any circuit court to recover twice the

3. Delivery to a place clearly disclosed in the solicitatioamountof the pecuniary loss, together with costs and disburse
alongwith notice to the buyer or the buyedesignee of the arrival ments,including reasonable attorney fees, and for equitable relief
of the goods. asdetermined by the court.

(2) It is unlawful for a mail-order sellevho receives payment  (8) Any waiver bya buyer of the rights provided by this sec
from a buyer to permit the delivery period or extended delivetyon is void.
period,if any to elapse without complying with one of the follow gisstory: 1979 c. 621995 a. 27; 1997 alls. 29; Stats. 1997 s. 100.174; 2005
(2) Sh|.|c.)p|ng the ordered goods. . ) 100.175 Dating service contracts. (1) In this section,
. ?b)b'l\./'a'".”g a full re‘:;‘%d tohthg buyefr and nulllféllngdany flgan “dating service” means a service that purportageist a person
cial obligation incurred by the buyer for any ordered goods notf otaining friendship or companionship through a progimm

shippedduring the delivery period or extended delivery period, f,.: ; ; :
any. The refund and nullification shall be made withireason hich a person is provided an opportunity to meet other persons.

abletime after the seller becomes aware that the goods cannot b&?) Theseller of dating services shall give the buyer a copy of
shippedwithin the delivery period or extended delivery period, i ewritten contract at the time that the buyer signs the contract.
any, but not later than the end thfe delivery period or extended (3) Everycontract for a dating service shall contain all of the
delivery period, if any following:

(c) Mailing the buyer notice as provided by suf@.and (4) (a) A caption printed in boldface, uppercase type of not less
duringthe delivery period and shipping tgeods or making a full than 10-point size entited “CANCELLNON AND
refundto and nullifying any obligation of the buyer for goods nOREFUNDS".
shippedwithin the extended delivery period. The seller shall () A provision undethe caption stating: ‘BT T0 CaNCEL.
promptly make a full refund to and nullify any financial obligationyoy are permitted to cancel this contract until midnight of the 3rd
of the buyer for goods not shipped if the seller receives a writtgay after the date on which you signed the contract. If within this
period. do so by notifying.... (the seller) by any writing mailed or deliv

(3) If the seller mails a notice which complies vstib. (4) to eredto.... (the seller) at the address showrhancontract, within
the buyerduring the delivery period the delivery period may behe previously described time period. If you do so cancel, any pay
extendedo: mentsmade by you will be refunded within 21 days after notice

(a) The date specifiedy the seller in the notice but not laterof cancellation is delivered, and any evidence of any indebtedness
than30 days after the expiration of the delivery period; or executedby you will be canceled by. (the seller) and arrange
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mentswill be made to relieve you of any further obligation to pain figure development, including but not limited to a fitness center
the same.” studio,salon or club. “Fitness center” does malude an aya-
(4) Every contract for dating services shall be for a specifieu@izationsolely ofer_ingtraining or facilities in an individual sport
lengthof time not exceeding 2 years and shall clearly disttuse Or a weight reduction center
full price of the buyées contractual obligation including any inter ~ (d) “Operating day” means any calendar day on which the
estor other chages. buyermay inspectaind use the facilities and services of the center
(5) (a) No person may collect or by contract require a buy@Hringa period of at least 8 hours.
to pay more than $100 for dating services before the buyer (e) “Weight reduction center” means an establishment that
receivesor has the opportunity to receive those services unless finevidesasits primary purpose instruction, supervision or coun
person selling dating services establishpsoof of financial selingfor diet orweight loss or maintenance, if physical exercise
responsibilityby maintaining any of the following commitmentsservicesare not provided on the premises.
approvedby the department in an amount not less than $25,OOO:(2) The seller shall give the buyer a copy of the writtem

1. A bond. tractat the time the buyer signs the contract.
2. A certificate of deposit. (3) Every contract for center services shall clearly aod
3. An established escrow account. spicuouslydisclose the identity and location of the center facilities

availableto the buyer The contract shall disclose the general

4. An irrevocable letter of credit. nature ofeach major facility and service that will be available
(b) The commitment described in p@) shall bestablished including any conditions or restrictions on their use. The disclo

in favor of or made payable to the state, for the benefit of any bu : :
who does not receive a refund under the contractual prqvisiélﬁtefggigﬁﬁretgﬁyzl:t;ﬁiﬁ"sognr?ea%/hgebrﬂigre s?;h? rc?)tﬁtf;getl?g)
describedn sub. (3). The person selling datsgyvices shall file ity or service is replaced by an equal or superior facility er ser

- X facjl
with the department any agreement, insirument or other docunﬁ&, the center is deemed in compliance with this subsection.

necessaryo enforce the commitment against the person selling ) . .
datingservices or any relevant 3rd pary both (4) Everycontract for fitnessenter services shall provide that
| rformanceof all of the agreed upon facilities and services will

(6) Any contract for a dating service is unenforceable agalrgcg available for théouyers use on a specified date no later than
the buyer and is a violation of this section if the contract does onths after the date the contract is signed by the buyer

comply with the requirements of this section or the seller fails to . :
4 4 (5) Every contract for fitness center services shall be for a

erformin accordance with the contractual provisions required \°/ . ; .
ﬂnderthis section. P q specifiedlength of time not exceeding 2 years and shall clearly

o disclosethe full price of the buyés contractual obligation includ
of t(gg S(?gt;he department or any district attormmagly on behalf ing any interest or other chyes.

. . . . (5m) Everycontract for weight reduction center services shall
1. Bring an action for temporary or permanent injunctive gf,

o AL o for a specified length of time not exceeding 2 yexdusive
otherrelief in any court of competent jurisdiction for any violatiory any weight maintenance program. If tentract for weight
of this section. "The court may in its discretion, upon entry of fingly,, tioncenter services includes a weight maintenamogram,
judgment,award restitution when appropriateay person suf o contract for weight reduction center services shall be for a
fering loss because of violations of this section if proof of su

lossis submitted to the satisfaction of the court ecifiedlength of time not exceeding 3 years. The contract for
) weight reduction center serviceshall clearly disclose the full

2. Bring an action in any court of competent jurisdiction  price of the buye’s contractual obligation including any interest
the recovery of civil forfeitures against apgrson who violates oy gther chages.

this section in an amount not less than $100 nor more than $10'00?6) Every contract for fitness center service shall contain:

for each violation. (a) A caption printed in boldface uppercase type of not less
(b) The department may bring an action in circuit court an 10—p?)int psize entitled “CAF;\?CELLNOpr AND
recoveron a financial commitment maintained under sub. (YeFyNDS”.

againsta person selling dating services or relevant 3rd party

ggghe,rcilqebsgr?tl;‘aocfu?;yplr)g%es?/ohnoddec;isriggé riﬁcg\k/)e (%)refund du%(ou are permitted to cancel this contraatil midnight of the 3rd

A iniured by a b h of i .tf' dati %)){)eratingdayafter the date on which you signed the contract. If

_(© nyt?r_erson 'WL.‘lre i yna reach o da con ract or tha mg_ts efacilities or services that are described in the contract are not

vicesmay bring a civil actiorio recover damages together with, aijapleat the time you sign the contract, you have until midnight
costsand disbursements, including reasonable attorney fees, GPﬁm 3rd operating day after the daywhich you received notice
suHciggrthelrgggl;ltggt())l_elggetlalifzia7§ ggyaff ggtsetgg'rl'ggEylgyal%ourt'of their availability to cancel the contract. If within this time

y: B e e ' T periodyou decide you want to cancel this contract, you may do so
100.177 Fitness center and weight reduction center Dy notifying ... (the seller) by any writing mailed or delivered to
contracts. (1) In this section: ... (the seller) athe address shown on the contract, within the pre

“ » : : . viously described tim@eriod. If you do so cancel, any payments
(ag) “Center” means a fitness centegra weight reduction cen madeby you, less a user fee of no more tharper day of actual

(b) A provision under the caption statingRight to Cancel.

ter. X - . !
B . Y . . use,will be refunded within 21 days after notice of cancellation
(am) “Conspicuous” hashe meaning designated under Sg gelivered, and any evidence of anglebtedness executed by
421.301(8). you will be canceled by... (the seller) and arrangements will be

(b) “Contract for center services” or “contract” means any @hade to relieve you of any further obligation to pay the same.”
thefollowing: o (6m) Every contract for weight reduction center service shall

1. A contract for membership in any center contain:

2. A contract for instruction, training, assistance or use of (a) A caption printed in boldface uppercase type of not less
facilities primarily for physical exercise, in weight control, or ithan 10-point size entited “CANCELLAON AND

figure development. REFUNDS".
3. A contract for instruction, supervision or counseling for (b) A provision under the caption statingRitjht to Cancel.
diet or weight loss or maintenance. You are permitted to cancel this contraatil midnight of the 3rd

(c) “Fitness center” means an establishment that, for profifperatingday after the date on which you signed the contract. If
providesas its primary purpose services or facilities that are puhefacilities or services that are described in the contract are not
portedto assist patrons in physical exercise, in weight control, availableat the time you sign the contract, you have until midnight
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of the 3rd operating day after the daywhich you received notice receiptof services or by maintaining any of the following coramit

of their availability to cancel the contract. If within this timementsapproved by the department in an amouott less than

periodyou decide you want to cancel this contract, you may do $85,000,subject to subd. 2.:

by notifying.... (the seller) by any writing mailed or delivered to.... a. A bond.

(the seller) atthe address shown on the contract, within the pre b. A certificate of deposit.

viously described timgeriod. If you do so cancel, any payments . .

madeby you, less the value of services already provided to you, d- An irrevocable letter of credit. ,

will be refunded within 21 days after notice of cancellation js 2. The commitment described in subd. 1. shall be established

delivered,and any evidence of any indebtedness executgdiby in favor of or made payable to the state, for the benefit of any buyer

will be canceled by. (the seller) and arrangements will be mad&ho does not receive a refund under sub) (&). The center shall

to relieve you of any further obligation to pay the same.” file with thedepartment any agreement, instrument or other-docu
(7) If, atthe time of execution of the center services contradi€ntnecessary to enforce the commitment agafrescenter or

the facilities and services described in the contraceaeslable 21 relevant 3rd partyor both. _

for the buye's use, theontract may include the written notice that ~ 3. For 6 or more weight reduction centers owned or operated

thefacilities and services are available as required by suten6) underthe same trade name, thmount of the financial commit

(6m). mentunder pars. (a) and (b) for those weight reduction centers is
(8) No contract may require the buyer to pay more than gpwtrequired to exceed a total of $150,000. For a weight reduction

or 10% of thetotal contract price, whichever is less, prior to the€nterthat submits to the department evidence satisfactory o the

dateonwhich the customer receives written notice that the facii%’artme”that the weight reduction center collectedbtal of

tiesand services described in the contract are available for full ti?-0000r morebut less than $100,000 from buyers of its center
by the buyer servicesn the previougalendar yeathe amount of the financial

mmitmentunder pars. (a) and (b) is not requiredet@eed

(9) No contract fofiness center services may require a buy J%F),OOO. Fora weight reduction center that submits to the depart

who exercises the contractual right to cancel to pay more tha
$3 user fee per day of actual use of facilities and services by :
buyer during the cancellation period. No contract faeight uctioncenter collected less than a total of $50,000 from buyers

: h : : f its center services in the previous calendar, yearamount of
reductioncenter services may requiaebuyer who exercises the ! I*® : : ) .
contractuakight to cancel to pay more than the value of servic% izréggglgscggnomltment under pars. (a) and (b) is not required
providedbefore cancellation. (14) Any (;ontr;act for center services is unenforceable against

10) Any right of action or defense arising outzofontract for " A : > >
cer(lter)servi)::eghat the buyer has against tge seller is preserv@fa buyer and is a V|olat|op of this section 'f; )
againstany assignee of or successor to the contract. (@) Thebuyer entered into the contract in reliance upon any
(11) (a) Every contract for center services shall provide thi@Se-fraudulent, deceptive or misleading information, represen
if any of the facilities or services describedhie contract become taton: notice or advertisement. _ _ ,
unavailableor are no longer fully operational, before full receipt (0) The contract does not comply with the requirements of this
of the servicesind use of facilities for which the buyer contracte@gction.
the buyer is liable for only that portion of the totainsideration (c) The seller fails to perforiim accordance with the contrac
proportionalto the elapsed time portion of the contract at the tinteal provisions under this section.
of the unavailability The buyer is entitled to a refund of any other (d) The contract contains a provision in whibke buyer agrees
fundsalready paid. to waive the requirements of this section.
(b) A buyer has the option, in lieu of the proportional refund (15) (a) The department shall investigate violations of this

provided in par(a), tochoose to complete the unused portion &ectionor s. 100.178 (2) or (4). The department mayehalf of
the contract including any renewal periods at the price disclosgd state:

in accordancevith sub. (5) at another location which is owned,
controlled, affiliated with or operated by the selleifAny such
modificationof the contract must be maitkewriting and may only
modify the terms of the contract required under sub. (3) conce

ing the unavailable or no longer fully operational facilities of Se[)riateto any person stering loss because of violations of this

vices. S _ ) y sectionif proof of such loss is submitted to the satisfaction of the
(c) Nothing in this subsection shall restrict a ceéstability to:  ¢ourt.

1. Perform regular maintenance or make prompt equipment 2 Bring an action in any court of competent jurisdiction

nt evidencesatisfactory to the department that the weight

1. Bring an action for temporary or permanent injunctive or
otherrelief in any court of competent jurisdiction for any violation
of this section or s. 100.178 (2) or (4). The court may in its discre
tfon, upon entry of final judgment, award restitution wiagproe

repairrs. the recovery of civil forfeitures against apgrson who violates
2. Make improvements to the facilities or services. this section or s. 100.178 (2) or (4) in an amount not less than $100
3. Replace a facility oservice with a superior facility or ser nor more than $10,000 for each violation.

vice. (am) The department may bring an action in circuit cooirt

(12) Everycontract for center services shall provildet if the recoveron a financial commitment maintained under sub. (13)
buyeris unable to make use of or receive the center services cagainsta center or relevant 3rd partyr both, on behalf of any
tractedfor because of death or disabilithe buyer is liable for buyerwho does not receive a refund due under su).(é).
only that portionof the total consideration proportional to the (b) In addition to the remedies otherwise provided by &y
elapsedlme portion of the contract at the time of the death er dlﬁersoninjured by a violation of this section may bring a civil
ability. actionfor damages under s. 100.20 (5). Any person injured by a

(13) (a) Subject to sub. (8o center may collect or by con breachof a contract for center services may bring a civil action to
tract require a buyer to pay more than $100 for center serviaesoverdamages together with costs and disbursemiertsid-
beforethe buyer receives or has the opportunity to receive thasg reasonable attorney fees, and such other equitable relief as
servicesunless the center establishes, for each céotation, maybe determined by the court.
proof of financial responsibility as described in.pi). History: 1977 c. 276; 1987 a. 385; 1991 a. 247; 1993 a. 239; 1995 a. 27; 1997 a.

(b) 1. Exceptas provided in subd. 3., a center may establidfitS: 26 Stats. 1997 s. 100.177.
proof of financial responsibility required under pga) by main
taining an established escroaccount approved by the depart100.178 Fitness center staff requirements. (1) In this
ment for all amounts received from buyers in advance of tleection:
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(b) Notwithstanding s. 93.01 (3), “department” means thar cause, directly or indirectlfo bemade, published, dissemi
departmenbf health services. nated,circulated, or placed before the public, in this state in
(c) “Fitness center” has the meaning given under s. 1001)77 newspapermagazineor other publication, or in the form of a
(c). book, notice, handbill, postebill, circular, pamphlet, lettersign,
(d) “Institution of higher education” has the meaning giveRlacard,card, label, or over any radio or television station, or in
unders. 39.32 (1) (a). any other way similar or dissimilar to the foregoing, an advertise

(2) A fitness center shall do any of the following: ment, announcemenstatement or representation of any kind to
() At all imes during which the fithess center is open and i&he public relating to sqch purcha}se, sale, hlre, use or lease of such
dal estate, merchandise, securities, service or employment or to

figm:ggg??h:?irt\g(e:sess ?erﬁtgt/ ?élggirfgreﬁ%h ealemw?w%t t?;stgaeti heterms or conditions thereof, which advertisement, anneunce
P ploy ant, statement or representation conteamy assertion, repre

factorily completed a course or courses in basic first aid and b tati tat + of fact which i i d i .
cardiopulmonaryesuscitation taught by an individualganiza- >chtatororstatement of fact which 1s untrue, deceptive ormis

tion, or institution of higher education approved by the depat€2ding- . _ _

mentand at least onemployee who has current proficiency in the (2) (&) In advertising or otherwise representingshke or fur

use of an automated external defibrillator achieved througtishingof any property or services combineih or conditioned
instructionprovided by an individual, ganization, oinstitution ~onthe purchase of any other property or services described in such
of higher education that approved under s. 46.03 (38) to provid@dvertisemenor other representation,ist deceptive for a retailer
suchinstruction. to:

(b) Ensure that each of its employees, within 90 days after hire, 1. Fail to state thprice or amount which must be paid for the
satisfactorilycompletes at least one course in basic first aid apeopertyor services included in such sale, along with ather
basic cardiopulmonaryresuscitation taught by an individual,conditionto the receipt of such property or services, if the adver
organizationor institution ofhigher education approved by thetisementor representation does not refer to the price of the-prop
departmentind has current proficiency fine use of an automatederty or services as the “regular price”. The price or amount which
external defibrillator achieved througtstructionprovided by an mustbe paid shall be set forth cleartpnspicuously and in such

individual, organization, or institution of higher education that isnannerthat the total price or amount to be paid may be readily
approvedunder s. 46.03 (38) to provide such instruction. ascertained.

_ (4) Afitness center shall post a notice or notices on itsprem 2 Sel| the property or services at more than the regular price

isesstating the requirements of sub. (2) and the penalty for a vio fail to state any other condition to the receipt of the property or

tion of sub. (2) under s. 100.177 (15) (a). The notice shall complyicesincluded in the sale, if the advertisement or representa

with the rules promulgated by the department under sub. (5) (g4n refers to the price of the property or services as the “regular
(5) The department shall promulgate rules establishing all gfice”.

the following: o 3. Mark up the regular price of the property or services which
(a) Theminimum standards for the qualifications and trainingyystbe purchased.

of an individual, including amdividual associated with anga- 4. Substitute property or serviceinferior value or quality

nizationor institutionof higher education, who teaches basic fir . -
aid or basic cardiopulmonary resuscitation to fitness cenﬁg’tr the property or services which must be purchased.

employeeainder sub. (2). (b) This subsection does not applyatdvertisements or repre
(b) The minimum hours of instruction and general content 8gntatlon$9ncern|ng .cust‘(‘)m—made.prciperty )
the basic first aid and bas@ardiopulmonary resuscitation courses (C) In this subsection, “regular price” means the lowest price
taughtto fitness center employees under sub. (2). for the same quantity and quality of product or the sseneices,
(c) Procedures governing the departmeapproval of indi atwhlch the seller or advertiser of th(_i‘ pro_duc‘serwces opgnly
viduals, organizations and institutionmeeting the standardsandactively sold the product or services in the geographite

establishedinder pars. (a) and (b). area of the advertisement or representation during the’seller
(d) Specifications for the notice required under sub. (4) inclu@idvertisersmost recent and regular 30-day course of business.
ing: (3) It shall be deemed deceptive advertising, within the mean

ing of this section, for any person, firm or corporation, engaged

1. Dimensions. X ; . .
S in the business of buying or selling new or secondhand furs; wear
2. Print size or type. .

i . . ing apparel, jewelryfurniture, pianosphonographs, or other
3. The location or locations where the notice must be posteflsical instruments, motor vehicles, stocks, or generally any
on the fitness center premises.

o= 0 ] ] form of propertyreal, personal or mixed, or in the business of fur
(7) A violation of sub. (2) or (4) is subject to s. 100.177 (13)ishingany kind of service or investment, advertise such arti

(). This subsection or s. 100.177 (15) (a) does not preclude a p@$s property or service for sale or purchase, in any manner indi

soninjured as a result of a violation of this section from pursuingtingthat the sale or purchase is being made by a private party

any other available equitable or legal relief. _ or householder noengaged in such business. And every such
Lops e & 2?gi%i’%g)a@z.72%0%1§61%13)' 1997as127;Stats. 1997 s firm  corporation or association, engaged in any such business, in
Cross-reference: See also ch. DHS 174,iVadm. code. advertisinggoods, property or servider sale or purchase, shall

affirmatively and unmistakablindicate and state that the seller or
100.18 Fraudulent representations. (1) No person, firm purchaseis a business concern and not a private party

corporationor association, or agent or employee thereof, with (3M) It is deceptive advertising to represent the retailing of
intentto sell, distribute, increase the consumption of or in any wigéerchandiséo be a selling—-out or closing-out safiehe mer
disposeof any real estate, merchandise, securities, employmegtandiseis not of a bankruptinsolvent, assignee, liquidafor
service,or anything diiered by such person, firm, corporation oRdjuster trustee, personal representative, recgivdrolesaler
associationpr agent or employetereof, directly or indirectjjo  jobber,manufactureror of any business that is in liquidation, that
the public for salehire, use or other distribution, or with intent tos closing out, closing, or disposing of its stock, thas lost its
induce the public in any manner to enter into any contract ¢gaseor has been or is being forced out of business, or that is dis
obligationrelating to the purchase, sale, hire, use or lease of g@msing of stock on hand because of damage by fire, water

real estate, merchandise, securities, employment or seshial#, smoke. This subsection does not apply to any “closing—out sale”
make,publish, disseminate, circulater, place before the public, of seasonal merchandise or any merchandise having a designated
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modelyear if the person conducting the sale is continuing irr busi (9m) It is deemed deceptive advertising to misrepresent the
ness. natureof a local engyy resource system under s. 101.175.

(5) Any person, firm, corporation or association engaged in (10) (a) It is deceptive to misrepresaht nature of any busi
any business mentioned in sub. (3), omimy other kind of busi nessby use of the words manufactyréctory mill, importer
nesswhether conducting such business in a store, business blodhkolesaleror words of similar meaning, in a corporate or trade
residenceor other building, shall at all times keep a conspicuousmmeor otherwise.

signposted on the outside of his or her establishment and anothefp) 1t is deceptive toepresent the price of any merchandise as
conspicuoussign in the salesroom, which sign shall clearly statemanufactures or wholesalés price, or a price equal thereto,
the name of the association, corporation or individual who-actynlessthe price is not more than the price which retailers regularly
ally owns said merchandise, property or service which is beipgy for the merchandise. Thefedtive date of this subsection
offeredto the public and not the name of any other person; pighall be January 1, 1962.

vided, however that theexterior sign shall not be required where (10m) It is deceptive omisleading advertising for a person

the seller has no control over the exterior of the premises wh%ﬁo sells new motor vehicles to compare new motor velsiele
suchbusiness is conducted. , ling prices,including the diered prices or the actual sale prices,
(6) All advertising which shows or in any manner relates to thgthe manufacturés suggested retail price for that vehicle unless
price at which motor fuel is ééred for sale at retail, except multi it is clearly and conspicuously disclosed that the latter price is a
ple gallon computers attached to or forming a part of any dispepsanufacturer'suggested retail price and may not represent actual
ing equipment shall show only (a) the single gallon unit pricgaleprices.
includingall applicable taxes in one amount or (b) the single gal 14y |t is deceptive and misleading for a person who is con
lon product price, théaxes applicable thereto, and the total Singig,tinghusiness in a community or region from a location outside
gallonunit price including albpplicable taxes. In any such advery, o community or region to use the nametiod community or
tising, all numerals which represent either price or taxes shall ion, or other description of the community or region, in the cor

of the samdype and size except that fractions of a cent shall B8rae0r trade name of the business or in any other information
shownin figures one-halthe height, width and prominence of thep, s hublished if the use of the namedescription of the loea

whole numbers. _ ~tion creates the misrepresentation that the business is Idnated
(8) Everywholesaleiand every other person selling or distribthe community or region.

uting motor fuel in thisstate shall keep posted in a conspicuous (11) (a) The department of agriculture, trade and consumer
pladce,most aCCGSSIk:Je o th|$‘ phugl'?. at his 0r|ixigce dqf bldSIrr:feszl protectionshall enforce this sectioActions to enjoin violation of

?n Ion (la(very p#r%p rom whic ﬁ_lvlery 1S lma % |Lec y ; thig section or any regulations thereunder may be commenced and
uel tank attached to a motor vehicle, a placard showing the j secutedy the department in the name of the state in any court
selling price per gallon of all grades of motor fuel and the amou évingequity jurisdiction. This remedy is not exclusive.

of all taxes per gallon thereon. On pungrsother dispensing . ) .
equipmentirom which motor fuel is soldnd delivered directly . _(P) 2. Any persorsufering pecuniary loss because of a viola

into fuel supply tanks attached to motor vehicles, such postifigh ©f this_se_cgpn_by an;(/j Otnelrl person may f']”e in any colurt of
shallbe infigures not less than one inch high, except that no s petentjurisdiction and shall recover such pecuniary loss,
placardshall be required on a computer pump whereoridtag ogetherwith costs, including reasonabédtorney fees, except
netselling price per gallon including all taxes is legibly shown o}t no attorney fees may be recovered from a person licensed
its face. Except for sales to drivers of motor vehicles used Underch. 452 while that person is engaged in real estate practice,
physicallydisabled persons under s. 100.51 (5), all sales shalidrdiefined in s. 452.01 (6). Any personfedfig pecuniary loss
madeat the posted price. Delivery slips shall also show the ri&tcaus®f a violation by any other person of any injunction issued
selling price per gallon of all grades of motor fuel and the amouiderthis section may sue for damages therefor in any court of
of all taxes per gallon thereon. If the wholesaler or person petenfurisdiction and shall recover twice the amount of such

morethan one place of business in this state, the wholesaleror l?&cuniaryicisti, ttogethtttawith C?Sts’ incluging reasongt}le attorney
sonshall post that placard at all of his or her placelsusiness. '¢€S:€XCept that no atiorney fees may be recovered irom a person

All prices posted shall remain irfeft for at least 24 hours afterlicensedunder ch. 452 while that person is engaged in real estate

they are posted.lt shall be considered deceptive advertising tBractice.as defined in s. 452.01 (6). _ _
advertiseor represent in any manner the price of motor fuel 3. No action maye commenced under this section more than

offeredfor sale at retail to be less than the price so posted on edsi¢ars after the occurrence of the unlawful act or practice which
pump. is the subject of the action. No injunction may be issued under this

(9) (a) Itis deemed deceptive advertising, within the meani ctionwhichwould conflict with general or special orders of the
of this section, for any person or any agent o'r employee there(ﬁpartmenor any statute, rule or regulation of the United States

make,publish, disseminate, circulate or place before the public9h Of this state. _
this state in a newspaper or other publication or in the form of (¢) 1. Whenever the department has reason to believe that a
book, notice, handbill, postebill, circular, pamphlet, letteisign, Personis in possession, custody or controbafy information or
placard card, label or over any radio or television statiom any documentarymaterial relevant to the enforcement of this section
other way similar or dissimilar to the foregoing, an advertisemefitmay require that person to submit a statement or repuier
announcemenstatement or representation of any kind to the puBathor otherwise, as to the facts and circumstances concerning
lic relatingto the purchase, sale, hire, use or lease of real estaf® activity in the course of trade or commerce; examine under
merchandisesecurities, service or employment or to the terms 8aththat person withiespect to any activity in the course of trade
conditions thereof which advertisement, announcement, staf@ commerce; and execute in writing and cause to be served upon
mentor representation is part afplan or scheme the purpose opuchperson a civil investigativdemand requiring the person to
effectof which is not to sell, purchase, hire, use or lease the regpduceany relevantocumentary material for inspection and
estate, merchandise, securities, service or employment as adv@pying.
tised. 2. The department, in exercising powers under this subsec
(b) This section does not apply to the owmperblisherprinter ~ tion, may issue subpoenas, administer oaths and coheadhgs
agentor employee of a newspaper or other publication, periodid@laid in any investigation.
or circular, or of aradio or television station, who in good faith and 3. Service of any notice lthe department requiring a person
without knowledge of the falsity or deceptive character theredf file a statement or report, or service of a subpoena upon a per
publishescauses to be publishedtakes part in the publication son,or service of a civil investigative demand shall be made in
of such advertisement. compliancewith the rules of civil procedure of this state.
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4. If a person fails to file any statemamtreport, or fails to _ Sub.(11) (b) 3. is a statute of repose. A cause of action must be commenced within
f . . : B 3 years of the false representation regardless of when the resulting injury is discov
compIyWIth any civil Investigative demand, or fails to omw ered. Kain vBluemound East Industrial Park, Inc. 2001 WI App 230, 248 ?d

subpoena issued by the department, such person n@etid 172, 635 N.W2d 640, 00-2250.
asprovided in s. 885.12, except that no person shall be requirF‘aﬂs section provides a cause of action and remedies separate from common law
. . ’ . : : . claimsof intentional misrepresentation, strict liability misrepresentation, and negli

to_furnlsh any_teSt_|mony or evidence untitis subsection which gentmisrepresentation. Kailin Armstrong, 2002 WI App 70, 252i8V/2d 676, 643
might tend to incriminate the person. N.W.2d 132, 01-152.

st statement made to one person roagstitute a statement made to “the public”
. (d) The department or the dep_artr_nent of JUSt'061 after (_:GnSlﬂJIr@erthis section. Once a contract was made, buyers are no longer “the public.” The
ing with the department, or any district attornegon informing  sectionis aimed at untrue, deceptive, or misleading statements made to induce certain
the department, may commence an action in circuit court in t etions. Statements made by the seliéter a person entered into a contract te pur

nameof the state to restrain by temporary or permanent injunctify ?;‘352,23‘9?3‘5%3‘% %ﬁ%f%?f@ ;'g%%”g?'gigm?fv;gtfggj‘gf'jle;;““a“- Kailin

anyviolation of this section. The court may in its discretion, prior Theelements of a viable claim under this section are: 1) the defendant advertised
to entry of final judgment, make such orders or judgments as niggproduct; 2) the advertising was misleading; 3) the plésuffered pecuniary loss

. asa result of the misleading advertisinget§worth v Harley—Davidson, Inc. 2003
be necessary to restore to any person any pecuniarguéssed v app 75, 261 \i. 2d 755, 661 N.VZd 450, 02—1034.

becauseof the acts or practices involved in the action, providedThatthe sellers themselves did make any representations to the buyers with
pI’OOf thereof is submitted to the satisfaction of the court Tﬁ%speclto the property sold and that the buyers cannot hold real estate agents liable
! u

- . derthis section for misrepresentations the agents do not know are untrue does not
departmenand the dep_artment of justice may subpoena persQ&uirethat the sellers cannot be held statutorily liable for the representations. Ricco
andrequire the production of booksid other documents, and the-. ilva, 200|3 thl App 3312}266 ,pﬁledt696, %69IN-Wdtl9§, 0;?21_-

iati e general statement that os@roducts are best is not action misrepresen
depart_menbf justice may.re.queSt.the depa_rtment to exent_sse tation of fact and cannot support a claim under this sectimtsvorth vHarley—
authorityunder par(c) to aid in the investigation of alleged viola pavidson,inc. 2004 Wi 32, 270 . 2d 146, 677 N.\2d 233, 02-1034.
tions of this section. When the statutory background of ss. 100.18 and 100.183 is considered, it
. S - . .becomestlear that thdegislature does not intend “merchandise” in s. 100.18 to
(e) Inlieuof instituting or continuing an action pursuant to thigcludearticles of food. The onlyanction for violating s. 100.183 is the criminal-pen

section thedepartment or the department of justice may accepalt specified in s. 100.26 (1) while s. 100.18 (1) is amenalBaliocivil remedies

; ; ; andcannot be enforced via a criminal prosecution. Galleydi~Mart Stores, Inc.
written assurance of discontinuance of any act or praatieged 5,0: 1w App 244, 283 \i§. 2d 229, 707 N.VEd 539, 04-2533.

to be a violation of this section from the person whodragaged A plaintiff remains a member of “theublic” under this section unless a particular

in such act or practice. The acceptance of such assuraaitedry relationship exists between him or her and the defendant, the existence of which will
: ; end upon its own peculiar facts and circumstances and must be tested by the stat

the department or the dEpa:rt_mem of justlce _Sha” be deenﬂﬁgn the light of those facts and circumstances. In this case, whether thef plamtif

acceptancéy the other state fafials enumerated in pa(d) if the  a member of the public presented a question of fact. K&B& Die Corp. v Perfee

terms of the assurance so provide. An assurance entered ito achinery Sales, Inc. 2007 Wi 70, 30152d109, 732 N.Vied 792, 05-2148.

. h : : . .- Althoughthe reasonableness of a plaingifreliance may be relevant in consider
suantto this section shall not be considered evidence of a violatigiiwnhether the representation materially induced the pléimfiecuniary loss, the

of this section, provided that violation of such an assurance slpalitiff does not havehe burden of proving reasonable reliance. K&BI®: Die
betreated as a violation of this section, and shalsubjected to SgIp.: Pertection Machinery Sales, Inc. 2007 W1 70, 308.@d 109, 732 N.vid
all the penalties and remedies provided therefor A plaintiff is not required to prove reasonable reliance as an element of a misrepre
(12) (a) This section does not apply to the insurance businesghtatiorclaim under this section, but the reasonableness of a fflaingiance may
K K X be relevant in considering whether the representation materially induced (caused) the
(b) Thissection does not apply to a person licensed as a brogeintiff to sustain a loss. The reasonableness of a peestivns irelying on repre
or salesperson under452.09 while that person is engaged in resfh S0 A J8ESE 27 T Cme et L et < deci oo
estatepractice, as df:-‘f'ned ins. 452.01 (6), u_nless that person E]]é%to act and that the plairftifiould have acted in the absence of the representation.
directly made, published, disseminated, circulated or placeiovellv. Migliaccio, 2008 WI 44, 309 W. 2d 132, 749 N.\VZd 544, 05-2852.
beforethe public an assertion, representation or statement of fasﬁ nondisclosure is not an assertion, representation, or statement of fact under sub.

- . . and silence is insfi€ient to support a claim under sub. (1). Goudyamaha
with the knowledge that the assertion, representatistat&ment yotor Corporation, USA, 2010 Wi App 55, 324isv2d 441, 782 N.VEd 114,

of fact is untrue, deceptive or misleading. 09-0617.

History: 1977 c. 29 s. 1650m (4); 1979 c. 89, 327, 350; 1981 c. 351; 1983 a. 215" reasonable jury could find that painting over evidence of a leaky basement
1985a. 284, 332; 1989 a. 31; 1991 a. 278; 19d1b8, 492; 1995 a. 27, 179; 1997 arepresentation that a basement did not leak. Any conduct capable of being turmned
a 111, 201 2001 a. 102: 2003 a. 326 ' ! ' ' ' into a statement of fact is a representation. There is no distinction between misrepre

 Croce—re . ' ) ) ; : sentationsffected by words and misrepresentatioriectéd by other acts. Novell
gmbs(sl)rifer?ig(;% osr:erz ]r-e3§é?1(t);tigzgscfnr;%zri]rl‘nngrif\tjatt?t;eczﬁx?saﬂl(?:ss.to ¥OS gtMiinaccio, 2010 W1 App 67, 325 18. 2d 230, 783 N.Wd 897, 09-1576.
uo. PP P P PFOSPECTis section is reasonably geared toward notice and workable precision and is not

tzl\ﬁ R‘u\r/glée(\jsggss &g&;iﬁ(utomatlc Merchandisers of America, Inc. 64s2d 659, soimprecise as to be constitutionally vague. Carpets By The Carload,\Ivarren,

A complaint alleging deceptive advertising contrary to sub. (1) stated a causg’6 F. Supp. 1075.

actionnot only against the corporate defendant but againsfitsrgbersonally when nggel%egrion can constitute “the public” under sub. (1). Jershdter, 775 F Supp.

the complains use of the word “continue” indicated reference to bothgratiture ( . )- . A .

conductand when use of the wotdefendants” referred to both the corporation and Actualinterest payments incurred as a result of misrepresentations may be recov
its officer. State vAdvanceMarketing Consultants, Inc. 66i§V2d 706, 225 N.vgd ~ eredby the defrauded partylersild vAker, 775 F Supp. 198 (1991).

887(1975). The protections under this section are not restricted igcdtsin residents. A
Sub.(2) is constitutional. State Amoco Oil Co. 97 Wé. 2d 226, 293 N.VEd 487 ~ causeof action under this section requires actual pecuniary loss, not a mere showing
(1980). of deception. Demitropoulous Bank One Milwaukee, 915 Bupp. 1399 (1996).

The state may join as parties defendassignees of contracts allegedly obtained Thereis no indication that the application of tisisction is restricted to use by eon
by deceptive practices, even though the assignees did not engage in deception. %@%s.smughton Tailers, Inc. vHenkmel Corp. 965.FSupp. 1227 (1997).
v. Excel Management Serviced11Wis. 2d 479, 331 N.vgd 312 (1983). ub.(11) (b) 3. is a statute of repose to which digcovery rule does not apply
A consumer is protected from untrue, deceptive, or misleading representatiﬁF%“d“" Artifex, 1,6 F Supp. 2d 1023? (1998). :
madeto promote the sale of a product. Advertising need not be involved. Bonn yUnderWisconsin law the economic loss doctrine does not bar recovery sinder
Haubrich, 123 Ws. 2d 168, 366 N.\VZd 503 (Ct. App. 1985). 100.18,and it does bar recovery under s. 895.80, at least under the facts of this case.
Subs.(L) and (9) () require that a complaint do more than merely state that tHg l:ll Pollt;e(f:f’:64 E ﬁupp% 2d 9d31tr(12005?{ itsa si have b bitert
wereincentives to sell a more expensive product: it must allege instances of prohjb’" '€ pa":t'f' ase e(;'o %ﬁo S rougf |tst site, r&jay tac‘i’?w@e;”.tsuflﬁt
ited conducto withstand a motion to dismiss. Statémerican TV146 Ws. 2d 292, Ejm?regreser\}va tl)on_segarhmg he source or cus omeLs Irec 6;1 é8 site from
430N.W.2d 709 (1988). See also MeyefThe Laser i6ion Institute, LLC, 2006 wi defendantsWeb sites through a "typosquatting scheme,” the misrepresentations
; _ couldnot be characterized as statements made to the public relating to the purchase
App 70, 290 Wi6. 2d 764, 714 N.\VEd 223, 05-1233. f b p h :
- ) : erchandise and were not subject to this section. &&mdl, Inc. vRemy 447
A party prevailing on appeal is entitled to reasonable appellate attorney fees. Fga@upp 2d 941 (2006)
fordv. J.J.B. Enterprises, Ltd. 163i$v2d 534, 472 N.VEd 790 (Ct. App. 1991). If the Wsconsin courts had intendederclude from the law only contracting par
The statute of limitations under subl1)1b) 3. commences at the time of the actiesas members of the publitcould have stated the rule as whether the parties had
or transaction, not on the date of discoveBkrupky v Elbert, 189 W. 2d 31, 526  a “contracting relationship,” not the more general “particular relationship.” There
N.W.2d 264 (Ct. App. 1994). wasa “particular relationship” when the plaititifad an ongoing relationship with
Whena claim of negligent representation was fully tried, it maisnecessary that defendanfor 13 years, selling as much as $12 million of merchandise in a single year
a claim undethis section should have been pleaded in order for the dlaingisert andthusplaintiff was not a member fo the public. Uniek, IndDellar General Cor
a post-verdict claim for attorney fees under sub () 2. Gorton vAmerican Cya  poration,474 E Supp. 2d 1034 (2007).
namidCo. 194 Wis. 2d 203, 533 N.VZd 746 (1995). This section does not explicitly requisemisrepresentation to the plaiftdnly to
An award of reasonable attorney fees under this section belothgsgerson suf  “the public.” However the question is whether the representation materially induced
fering the pecuniary loss, not the attornéyowever the ultimate ownership dfie  the plaintiff’s decision to act and whether the plafntibuld have acted in the
award may be controlled by the parties’ fee agreem®ntton v Hostak, Henzl & absencef the representation. Grice Engineering, Ind& Innovationsinc. 691 F
Bichler, S.C. 217 Mis. 2d 493, 577 N.VZd 617 (1998), 96-2776. Supp.2d 915 (2010).

2009-10 Wis. Stats. database updated and current through 201 1 Wis. Act 27 and June 20, 201 1 Statutory changes ef fective on
or priorto 7-15-1 1 are printed as if currently in ef fect. Statutory changes ef fective after 7-15-1 1 are designated by NOTES.
See Are The Statutes on this W ebsite Of ficial?



Electronicreproduction of 2009-10 M/ Stats. database, current throughl1204s. Act 27 and June 20, 2D1

100.18 MARKETING; TRADE PRACTICES Updated 09-10Wis. Stats. Database 12

The Resugence of Caveat Emptdpufery Undermines the Pro—-Consumeeild  includearticles of food. The onlganction for violating s. 100.183 is the criminal-pen
in Wisconsins Misrepresentation Doctrine. Goretzke. 2003 WLR 171. alty specified in s. 100.26 (1) while s. 100.18 (1) is amenatdeliocivil remedies

Protectionfor consumers against unfair and deceptive businedsiesegb7 MLR ~ andcannot be enforced via a criminal prosecution. Galleyi~Mart Stores, Inc.
9. 2005WI App 244, 288 Ws. 2d 229, 707 N.VEd 539, 04-2533.

Private enforcement of consumer law$\Visconsin. Véxman. WBB May 1983.

Wisconsin'sDeceptive Tade Practices Act. Hinkston. i$VLaw Oct. 2008. 100.184 Advertising foods for sale No person shall. him

self or herself, or by a servant or agent, or as the servaujent

100.182 Fraudulent drug advertising. (1) In this section, of any other person, advertise for sale any article of food in-pack
“drug” has the meaning specified in s. 450.01 (10). ageform when the retail price is mentioniedsuch advertisement

(2) No person may advertise the availability of any drug amlessthe actual weight or volume of the contents of such package
publishor circulate such an advertisement with the intent ef selsstated orthe label shall be plainly and conspicuously set forth
ling, increasing the consumption of or generating interest in thesuch advertisement in not less than 5—point type.
drugif the advertisement contains any untrue, deceptive or misHistory: 1993 a. 492.
leadingrepresentations material to théeets of the drug. 100.185 Fraud, advertising musical performances.

(3) No person magxpressly or impliedly represent that a-sub(l) DEFINITIONS. In this section:
stancemay be used to obtain physical psychological éécts W . i ’ .
associateaith the use of a drug in order to promote the sale of the (&) “Pérforming group” means a vocal or instrumental group
substanceinless it is lawfully marketed for human consumptio atintends to advertise or perform under the name of a recording
underthe United States food, drug atmsmetic act under 21 USC9MOUP- , ) .
301to 392. A representation that the substance is not intéoded (b) “Recording group” means a vocal or instrumental group to
humanconsumption is not defense to prosecution for violatingwhomall of the following apply:

this subsection. 1. Atleast one member of the group has released a cemmer
(4) No personmay advertise a drug that the person knows #al sound recording under the name of a group. _
intentionallymanufactured substantially to resembteatrolled 2. The member identified in subd. 1. has a right by virtue of

substancer that the person represents to be of a nature, appese or operation to perfornunder the name of the group that
anceor efect that will allow the recipient to displasell, deliver releasedhe commercial sound recording, and the member has not
distributeor use the drug as a controlled substance, unless the driogndonedhe recording group’name or the membstafiliation

is controlled under ch. 961. with the group that released the commercial sound recording.

(5) (a) Any district attorneyafter informing the department, (c) “Sound recording” means a work that results from the fixa
or the department may seek a tempor@rpermanent injunction tion of a series of musicaspoken, or other sounds on a material
in circuit court to restrain any violation of this section. Prior tebject,including a disc, tape, or other phonorecord.
enteringa final judgment the court may award damagesy per (2) ProbucTiON. NoO person may advertise or conduct a live
sonsuffering monetary losbecause of a violation. The departmusicalperformance or production in thégate through the use of
mentmay subpoena any person or requirepitauction of any a false deceptive, or misleadingfdifition, connection, or asscci
documento aidin investigating alleged violations of this sectionation between a performing group anceaording group. For pur

(b) In lieu of instituting or continuing an action under this-sutposesof this subsection, an advertisement, production, or perfor
section the department may accept a written assurance from a Viganceis notfalse, deceptive, or misleading if any of the following
lator of this section that the violation has ceased. If the termsagiplies:
the assurance so provide, its acceptance by the department prga) The performing group is the authorized registrand
ventsall district attorneys from prosecuting the violation. Amwnerof a service mark for that grouggistered in the U.S. patent
assurancés not evidence of a violation of thégction but viola andtrademark dfce.
tion of an assurance is subject to the penalties and remedies of viqb) At least one member of the performing group weeat
lating this section. ber of the recording group.

History: 1981 c. 90; 1985 a. 146 5. 8; 1995 a. 27, 448. (c) The live musical performance or production is identified
in all advertising and promotion as a salute or tribute and the name
100.183 Fraud, advertising foods. (1) No person, firm, of the performing group is not so closely related or similar to the
corporationor association shall, with intent to seli,increase the nameof the recording group as to be misleading or confusing to
consumptiorthereof, or creatan interest therein, make, publisha reasonable person.

disseminatecirculate, or placéefore the public in this state, or () The performance or production is expressly authorized by
causedirectly or indirectly to benade, published, disseminatedthe recording group.

or placedoefore the public in this state, in a newspaper or other 3y eyrorcement. (a) If the attorney general or a district
publication,or in the form of a book notice, handbill, postEll, ,5evhas reason to believe thaperson is advertising or con
circularor pamphlet, or in angther manneran advertisement of §, ing'or intends to advertise or condudive musical perfor
any sort regarding articles fifod, which advertisement contains .o~ ceor production in violation oub. (2), the attorney general

any assertion, representation or statement which is untrue,-decgjisgrict attorney may bring an action in the name ofstage

tive or misleading. _ _ againstthe person to restrain the violation by temporary or perma
(2) It shallbe unlawful to advertise any dairy or other foogentinjunction. If a courfssues a permanent injunction against

productwhich is of a grade or qualitpferior to or less valuable 3 vjolation of this section by a defendant, the court may also order

thanthe usuaknd ordinary grade established by common undepe defendant to pay to a person injured by the violation any

standingor law for such product, drom which a more valuable amountsor property the defendant obtained as a restite viola

portion has been removed, without plainly and conspicuousfyn.

statingthat thearticle advertised is below and inferior to the usual (b) A court may require a person who violates sub. (2) to forfeit

andordinary grade. anamount not less than $5,000 nor more than $15,000 per viola

(3) No person, for himself or herself or an agent, shall tion. Each performance or production in violatiohsub. (2)
advertiseat a stated price the sale of turkeys, which have beghstitutesa separate violation.

gradedby the U.S. department of agriculture, unless the federakistory: 2007 a. 15.
gradeis set forth in such advertisement in not less than 10—point

type. 100.186 Linseed oil, white lead, zinc oxide, turpentine;

History: 1993 a. 492. . «
When the statutory background of ss. 100.18 and 100.183 is considered,Sti?ndardsl sale. (l) No person shall sell as and for “raw Hax

becomesclear that thdegislature does not intend “merchandise” in s. 100.18 tseedoil” or “raw linseed oil” any oil unless it is obtained from the
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seedof the flaxplant and unless it fulfills all the requirements foor by the distillation of the wood of pine trees, and unmixed with
linseedoil laid down in the U.S. Pharmacopoeia; or as and feeroseneor other mineral oil or other foreign substance;

“boiled linseed oil” or “boiled flaxseed oil” any oil unless it has (c) Any oil of turpentine or wood spirits of turpentine except
beenprepared by heating pure raw linseed oil with or without theéhderits true name, and unless each tanktaak, barrel, keg, can
additionof not to exceed 4 percent of drierademperature not or vessel of such oil has distinctly and durably marked thereon in
lessthan 225 degrees Fahrenheit. It is a violation ofdbdion ordinary bold-faced capital letters, not smaller than 60—point
if said boiled linseed oil does not conform to fledowing type,the words “Oil of Tirpentine” or “Wbod Spirits of Tirpen-
requirementsFirst, its specific gravity at 60 degrees Fahrenhetine” and the name and address of the manufacturer or jobber
mustbe not less tha@35 thousandths and not greater than 945History: 2009 a. 177.

thousandths2nd, its saponification value (koettstorfer figure)

mustnot be less than 186; 3rd, its iodine number must not be 186§.187 Sale of honey and Wisconsin certified honey;
than160; 4th, its acid value must not exceed 10; Sthydhetile rules, prohibitions. (1) The department shall promulgate
matterexpelled at 212 degre€shrenheit must not exceed one+ulesthat do all the following:

half of one percent; 6th, no mineral or other foreign oifree (a) Establish standards for products sold as honey that are con
rosinshall be present, and the amount of unsaponifiable naattegistentwith the standard for honey under the Codex Alimentarius
determinedoy standard methods shall not excexipercent; 7th, of the Food and Agriculture @anization of the United Nations
the film left after flowing the oil over glass and allowing it to drairandthe World Health Oganization, numbet2-1981, as revised

in a vertical position must dry free from tackiness in not to excegd2001.

20 hours, at a temperature of about 70 degrees Fahrenheit. () Establish standards for testing by private laboratories of
(2) Nor shallany person sell any raw or boiled linseed o$amplessubmitted by persons wiiatend to sell honey produced
exceptunder itstrue name, and unless each tank tzank, barrel, in this state as Wconsin certified honey to determine whether the

keg, can or vessel of such oil has distinctly and durably markedmplesmeet the standards established under(par

thereonin ordinary bold-faced capital letters, not smaller than (2) (a) No person may label a product as¥énsin certified
60-pointtype, the words “Pure Linseed Oil — Raw™ainseed honeyor imply that a product is istonsin certified honey unless
Oil — Boiled,” and the name and address of the manufacturep)| of the following apply:

(3) Linseed oil compounds designed to take the place of raw 1. The product has been determined to meet the standards
or boiled linseed oil, whether sold under invented proprietapgtablishedinder sub. (1) (a) by a laboratory whose testing proce
namesor titles, or otherwiseshall bear conspicuously upon thejuresmeet standards established under sub. (1) (b).
containingreceptacle in which the same is sold, in ordinary bold— 5 A summary of the results of the testing performed under

faced capital letters not smaller than 60—point type, the Woid,y 1 have [has] been submitted the department and
“Compound,” followed immediately with the true distinctive approvedby the department.

nameg)f_the actual _ingredients in t_he Or_der Of_ their greatepon NOTE: The correct word is shown in brackets. Corective legislation is pend
derancejn the English language, in plain legible type of the same.

style, no_tsmaller than 36—|_ooint type, in continuous list with no 3. The product was produced in this state.
interveningmatter of any kind and shallso bear the name and (1)) Thedepartment shall investigate violations of this subsec

addresof the manufacturer tion and may bringan action for permanent or temporary injunc
(4) No person shall sell: tive or other relief in any circuit court against a person whe vio
(@) As and for dry white lead any substance other than bakitesthis subsection.

carbonateof lead or basic sulfate of lead; (3) (a) No person may label a product as honey or imply that

(b) As and for white lead in oil, any product other than basgcproduct is honey unless the product meets the standards estab
carbonateof lead ground in pure linseed oil or basic sulfate of ledghedunder sub. (1) (a).
groundin pure linseed oil; (b) Any persornwho sufers damages as a result of a violation
(c) Any basic carbonate of lead ground in linseedusiless Of this subsection may briran action for damages against the vio
eachreceptacle containing it has distinctly and durably markéator for the amount of the perserdamages or $1,000, whichever
thereonthe words, “whitdead, basic carbonate, in oil,” and thes greater Notwithstanding s. 814.04 (1), a court shall award to

nameand address of the manufacturer or jobber; aprevailing plaintif in an action under this paragraph reasonable

; - ; orneyfees.
(d) Any basic sulfate of lead ground in linseed oil, unless ea@FListory: 2006 2. 169,

receptaclecontaining it has distinctly and durably markidreon
the words “white lead, basic sulfate, in oil,” and the name and
addresf the manufacturer or jobber; 100.19 Distribution methods and practices. (1) The

(e) As and for dry oxide of zinc, @inc oxide, or zinc white, Methodsof distribution and practices in thistribution of food
(f) As and for oxide of zinc in oil, or zinc oxide in oil, or zincduplicationwhich tend to increase the cost of such products to the
white in oil, any product other than commercially pure oxide ngnsfgm!ngp%bfllc.d Metgods of dollsftnblut|02 and practﬁes in the
zinc ground in pure linseed ol istribution of food products and fuel, wherever such waste or

. ) - ) duplicationtends to increase tlwsts of such products to the eon
(9) Any oxide of zinc ground in linseed oil, unless each reCeRymingpublic, are hereby prohibited.

tacle containing the saméas distinctly and durably marked
thereonthe words “oxide of zinc in oil” or “zinc oxide in oil” or
“zinc white in oil” and the name and address ofrtr@nufacturer
or jobber

(2) The department, aftepublic hearing, may issue general
ordersforbidding methods aflistribution or practices in distribu
tion which are found by the department to cause waste or duplica
tion as defined herein. The department, after public heariag,

(5) No person shall sell: issuegeneral orders prescribing methods of distribution or-prac

(a) As and for turpentine, spirits of turpentine or oil of turperticesin distribution which are found by thdepartment to avoid
tine, any article except pure oil of turpentine distilled from the natvasteor duplication as defined herein.
uralgum, dip or scrape of pine trees and unmixed with kerosene(3) The department, after public hearing, mague a special
or other mineral oil or other foreign substance; orderagainst any person, enjoining such person from employing

(b) As and forwood turpentine or wood spirits of turpentineany method of distribution opractice in distribution which is
any article except the distillates and spirits prepared directly frofmund by the department to cause wasteaplication as defined
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herein. The departmengfter public hearing, may issue a special (e) Misrepresent to a consumeirectly or by implication, that

order against any person, requiring such pergoemploy the theconsumes failure to reject or return a delivery of consumer

methodof distribution or practice in distribution whichfisund goodsor services that was not authorized by the consumer eonsti

by the department to avoid waste or duplication as defined hereitesan acceptance that obligates tomsumer to pay for those

o ) goodsor services.

100.195 Unfair billing for consumer goods or services. (3) ExcepTions. (a) Subsection (2) does not apfgythe con

(1) Derimions. In this section: ) ductof an agent or representative of a seller when providing bill
(a) “Bill” means to represent to any consupairectly or by ing services if the agent or representative did not know or have

implication, that the consumer is obligated to pay a stated amowgsonto know that its conduct violates sub. (2).

for consumer goods or services. “Bill” includes to refer a payment tion (2 t Iv t f the foll
to a collection agency or to make a statemmeptesenting that a ing('b) Subsection (2) () and (b) do not apply to any of the fellow

paymentobligation has been or may be referred wofiection 1. A negative option plan, as defined in 16 CFR 425.1, if the

agencyor credit reporting agency negativeoption plan meets the requirements of 16 CFR 425.1.

(b) “Consumer” means an individual to whom a seller sells or .

leasesor offers to sell or lease, consumer goods or services at 2: A contractual plan or arrangement under which a seler
retail. aperiodic basis, ships a similar type of goods to a consumer who
hasconsented in advance to receive the goods on a periodic basis,
if the plan or arrangement does not impp®inding commitment

periodor require a minimum purchase amount.

(c) “Consumer goods or services” means gawdservices that
areused or intended farse for personal, familpr household pur

poses.“Consumer goods or services” does not include artlyeof
(4) ACCEPTANCEOF FREEGOODSOR SERVICES. For purposes of

following: b.(2). th t f f d ices d t, of itself
1. The treatment of disease, as defined in s. 448.01 (2), bg(u :(2), the acceptance of free goods or services does not, of itselff,

health care provideasdefinedin s. 155.01 (7), or the provision onstituteanagreement to purchase or lease the goods or services.
of emegency medical care. ’ ~ (5m) PENALTIESAND REMEDIES. (a) The department mayer
2. Telecommunications services or television services.  CIS€its authority under ss. 93.14 and 93.15 to investigaie-
tions of this section.

3. Goods or services whose delivery is required by law even . . I
thoughthe consumer has not agreed to purchase or lease thosg?) ANy person stiéring pecuniary loss because of a violation
goodsor services of this section may commence an actionetcover the pecuniary

4. The sale or lease of a motor vehiclezbljcensed motor loss. If the person prevails, the person shall recover twice the
vehicledealer as defined in s, 218.0101 (23) (a). amountof the pecuniary loss, or $200 for each violation, which

) . L everis greatertogether with costs, including reasonable attorney
5. Services provided pursuant to an attorney—-clielation  feeg.

ship. -~ , (c) The department may commenceaation in the name of
(d) “Delivery” means transferrintp a consumes custody or hestate to restrain by temporasy permanent injunction a viela
maklngayallable for use by a consumer ) tion of this section. Beforentry of final judgment, the court may
(e) “Disclosure” means a clear and conspicuous statement thafkeany necessary orders to restore to a person any pecuniary
is designed to be readily noticed and understood bgdhsumer |osssufiered by the person because of the violation.
_(f) “Seller” means a seller or lessor of consumer goods or ser (d) The department or a district attorney may commemce
vices, and includes any employee, agent, or representative aciigonin the name of the state to recover a forfeiture to the state

on behalf of the seller of not less than $100 nor more than $10,000 for each violation of
(9) “Telecommunications service” has the meaning given inthis section.
196.01(9m). N _ _ (e) A person who violates this section is subject to a fine of not
(h) “Television service” means all of the following: lessthan $25 nor more than $5,000 or imprisonment not to exceed
1. Mideo service, as defined in s. 66.0420 (2) (y). oneyear or both for each violation.

2. Services billed to consumers by a multichannel videe pro History: 2005 a. 458; 2007 a. 42.
grammingdistributor as defined under 47 USC 522 (13).

(2) ProHiBITIONS. NO seller may: 100.20 Methods of competition and trade practices. _
(a) Bill a consumer for consumer goods or services that th® Methodsof competition in business and trade practices in
consumeras not agreed to purchase or lease. businesshall be fair Unfairmethods of competition in business

(b) Bill a consumer for consumer goods or services at a pri%@d unfair trade practices in business are hereby prohibited.
thatis higher than a price previously agreed upon between the(1m) It is an unfair trade method of competition in business
sellerand consumer unless the consumer agrees to the higher geidepresent the retailingf merchandise to be a selling—out or
beforethe seller bills the consumeThis paragraph does not pro closing-outsale if the merchandise is not of a bankrupt, insolvent,
hibit a seller from increasing the price of goods or services und@ssignee liquidator adjuster trustee, personalepresentative,
asale orlease agreement of indefinite duration if the seller givégceiverwholesalgrjobber manufactureror ofany business that
the consumer reasonable disclosaféhe proposed increase ands in liquidation, that is closing out, closing, disposing of its
the opportunity to cancel the agreement without penalty at 8iock,that has lost its lease or Hasen or is being forced out of
beforethe time of a delivery at the increased price. If a seller priausinessor that is disposing of stock on hand becaustaofage
posesan increased price at the timia delivery of goods or ser by fire, water or smoke. This subsection does not apply to any
vicesand the consumer elects to cancel the agreemersigliee “closing—out sale” of seasonal merchandise or any merchandise

shall pay the costs of returning the goods or services. havingadesignated model year if the person conducting the sale
(c) Bill a consumer for a deliveryf consumer goods or ser 1S CO““”U'UQ n bu3|r_1ess. N _

vicesthat the seller initiates under an agreement that isnyer (1n) It is an unfair method of competition or an unfair trade

in effect when the seller initiates the delivery practicefor any person to sell cigarettes to consumers in this state

(d) Offer a consumer a prize or prize opportunity or foee in violation of s. 139.345.
reduced-pricggoods or services, the acceptance of which-com (1r) It is an unfair method of competition in business or an
mits the consumer to receive or pay for other consumer goodsuafair trade practice for person who sells new motor vehicles to
servicesunless theseller makes a disclosure of that commitmermomparenew motor vehicle selling prices, including théeoéd
at or before the time the consumer agrees to purchagmtus pricesor theactual sale prices, to the manufactigesuggested
or services. retail pricefor that vehicle unless it is clearly and conspicuously
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disclosedthat the latter price is a manufactusesuggested retail ~ Thestate may join as parties defendassignees of contracts allegedly obtained

: i by deceptive practicesven though the assignees did not engage in deception. State
priceand may not represent actual sale prices. V. Excel Management Serviced11Wis. 2d 479, 331 N.vzd 312 (1983).

(1t) It is an unfair trade practice for a person to provide anyatomey fees for successful appellate work are recoverable under sub. (5). Fees
servicewhich the person has the ability to withhold that facilitate%ereGOV;?fabgeheV%“ Vgentthe P?fsfg\',\slfegaegggte&gt,\imw‘téwgolggfgggrwces
or promotes an unfair method of competition in businessngair ~ °'92"'#aton. Shands vi.astrovin, -co YS. (349N (1983).
o . o S . . Sub. (6) does not require a threat of future harm in order to obtain an injunction.

tradepractice in business, or any other activity which is a violatiGfiatev. Fonks Mobile Home Park & Sales, Ind 2Wis. 2d 94, 343 N.vd 820 (Ct.
of this chapter App. 1983).

: ; ; A plaintiff-tenant who prevails in an action for the violation obatter under this
(2) (a) The deDartmem’ after DUbIIC heanng’ may Issue g ction is entitled to attorney fees irrespective of the amoutaméges the landlord

eralorders forbidding methods of competition in business or tragigy recover in a counterclaim. PaulikGoombs, 120 W. 2d 431, 355 N.VZd 357
practicesin business which are determinedthg department to (Ct. App. 1984).

be unfair Thedepartment after public hearing may issue genera|n cases wher; a landlord c?]rr?plltijefs with the notifi(c:‘ation requiremegtsfadnd ger\:jides
i ’ " P an accounting of amounts withheld from a security deposit, an award of double dam
order_sprt_escrlbl_ng meth‘?ds o:fompetltlc_)n in business or tradeageamder sub. (5) is subject ta'sdt for actual damages to the landlord. A damage
practicesin business which are determinedthg department to awardin theamount of double the security deposit, regardless of the larsittam
be fair ages,applies when the landlord fails to provide #weounting. Pierce Worwick,
. . . 202 Wis. 2d 587, 550 N.VEd 451 (Ct. App. 1996), 96-0067.
(b) Notwithstanding paxa), the department may not issue any lilegal chain distribution schemese discussed. StateRortune in Motion, Inc.

orderor promulgate any rule that regulates the provision of wafWis. 2d 148, 570 N.Vd 875 (Ct. App. 1997), 96-2002.

; : Thelender liability limits under s. 422.208 (4) do not limit the liability of lenders
or sewer service by a manufactured home community Op'eaatorsubjectto the Home Improvemeiitade Practices Code promulgated under this sec

definedin s. 101.91 (8), or manufactured home community COfion. A homeowner may proceed under sub. (5) vihere is a violation of the Code.
tractor,as defined in s. 101.91 (6m), or enforce any rulthéo !f a home improvement was financed by an interlocking consumer loan, full payment

e rediscovering the violations of the Code does not eliminate the coriswaese
extentthat the rule regulates the provision of such water or sev@éﬁ:tion against an assignee of the loan for the émtalunt that the consumer was

service. obligatedfor at the time of entering into the contract. JacksddeWitt, 224 Ws.
; ; ; ia] 2d 877,592 N.W2d 262 (Ct. App. 1999), 98-0493.
(3) Th.e department’ after_pgk?llc hearmg’ mague a speC|aI . The ordinary civil burden of proof applies to actions for damages occasioned by
orderagainst any person, enjoining such person from employiRgolation of aradministrative rule adopted under sub. (2). Benkaskiood, 2001

any method of competition in business or trade practideusi ~ W! App 84, 242 Vi. 2d 652, 626 N.Vid 851, 00-1250.

; ; B f Whenthe plaintif losta sale of property as the result of a violation of an administra
nESS.W.hICh IS Qetgrmlped .by the department taibéir or from tive rule adopted under sub. (2), it was propatduable the lost sale price of property
providing service in violation of sub. (1t). The department, aftgkior to deducting the market price of the property in setting damages under sub. (5).
public hearing, may issue a special order against any persbex,kosl;iv. fl_ooqi, I2?_01 V}“ Apl()j 84,_2t42t_w 2dI 65(21, 6t2€;j N-ng ?E_l, 00;125dO- .

i i in A contract in violation of an administrative rule adopted under this section does no
I’qull’lng such person_ to _emplo_y the.me.thOd of c_ompetmon lrgsultin per seunenforceability of the contract. A Ieage provision requiring a tenant
businesr trade practice in businessich is determined by the (o pay all landlord attorney fees, in violation of a rulas unenforceable because
departmento be fair severingthe clause from the remainder of the lease would undermine the goals of

A . . ._eliminatingsuch clauses and preventing the intimidation of tenants that the clauses
_(4) The department of justice may file a written complainfay cause. Baierl McTaggart, 2001 W1 107, 245w/ 2d 632, 620 N.Rd 277,
with the department alleging that the person namecthjgloying 98-3329. N S o '
unfair methods of competition in business or unfair trade practicegnderBalerl, alease containing a provision violating an administrative rule is not

. . S e h ecessarilyoid, but rathermay be unenforceable by one or both parties under cer
in business or both. Whenever such a complaint is filed it Sha"{bﬁ circumstances. Whila landlord cannot seek damages for abandonment of a

the duty of the department to proceed, after proper noticénandeasethat contains a code violation, a tenant skeks to prospectively enforce the

accordancevith its rules. to the hearing and adjudication of th asewaives his or her rights pursuantBaierl in theevent of a breach on the part
’ . .. 0f the tenant. By seeking to enforce a lease, a tenafitmesathe termf the lease
mattersalleged, and a representative of the department of jUStit@ the landlords reciprocal right to enforce those provisions. DawsoBok

designatedy the attorney generalay appear before the departdammer2003 Wi App 3, 259 \i¥. 2d 664, 657 N.\Zd 432, 01-3075.

mentin such proceedings. The department of justice shall bgo sue for doublelamages, costs, and attorrsiges under sub. (5), a party must
ablisha pecuniary loss because of a violation. Failure to allege any pecuniary loss

itledto judicial revi f the decisi dord f the d 'faf
entitledto judicial review of the decisions and orders of the depaff; an alleged administrativeode violation barred recovery under sub. (5). Snyder
mentunder ch. 227. v. Badgerland Mobile Homes, 2003 WI App 49, 26BV2d 770, 659 N.\iZd 887,
. . . . 02-0714.
(5) Any person Sdé”ng pecunlaryoss because of a violation Holding individual wrongdoers accountable is necessary in order to adequately

by any other person of amyder issued under this section may Suéfectuatethe purpose behind this section, protecting consumers from unfair deal
for damages therefor in ampurt of competent jurisdiction and ings. When the corporate veil frustratie purpose of a statute, it must be assumed

shall recover twice the amount of such pecuniary loss, toget%ﬂﬁ)'gg'f'azt%e\',,';;eggegeg’ pierce it. RayndRaeves Custom Builders, Inc. 2004

with costs, including a reasonable attorsdge. Nothingin this section or ch. 97 evinces a legislative intent to precludeCIPA

. R H H from declaring, by rule, that a violation of department rules governing food labeling
_ (6) Thedepartment may commenaa action In Circult Court oy neair rade practice amenable to private enforcement action under sub.{5). Gal
in the nameof the state to restrain by temporary or permaneggov. Wal-Mart Stores, Inc. 2005 W1 App 244, 2883\2d 229, 707 N.VEZd 539,

injunctionthe violation of any order issued under this section. TRé&-2533.

[ : ; ; . : A tenant who opts to enforce a lease containing a prohibited atofeegprovi-
courtmay in its discretion, prior to entry of final JUdgmMKe sion pursuant to our holding iDawson Imay sever the provision and enforce the

suchorders or jugigments as may be necessary to restargy to remaininglegally valid lease terms. DawsonGoldammer2006 WIApp 158, 295
personany pecuniary loss defed because of the acts or practicedis. 2d 728, 722 N.\d 106, 04-2507.

i i i i i i WisconsinAdministrative Code ch.PCP 110, entitled Home Improvement Prac
involvedin the action, prowded proof thereof is submitted to tht%es(HlPA), was adoptedinder authority of this section.idfations are governed

satisfactiorof the Court-_ The department_ may use Its aUthm"ty by the discovery rule and the 6-year statute of limitations under s. 893.93 (1) (b). Sub.
ss.93.14 and 93.15 to investigate violations of any order issu@yauthorizes the doubling of an entire damage award, even iffitRtion is
underthis section. combineowlith additionetl)h/vrongdoinﬁ tr}atbci‘onftributes to the IIo$s, in (f}uesti(()jn. A cor
- ) . ) . . porateemployee may be personally liable for acts in violation ofAHtade on
20'3'35;053/2' 6-:].%%50'5130285 1495?5 a.284;1993188, 496; 1997 a. 229; 2001 a. 16, 10204 fof the corporate entity that employs the employ@teart v\Weisflog's Show
: ) SN room Gallery, Inc. 2008 WI 22, 308 . 2d 103, 746 N.VEd 762, 05-0886.

Cross-reference: See s. 136.001 (2) concerning future service plans. Undersub. (5),a person stifring pecuniary loss because of a violation by any
Cross-reference: See also chs. TICP 102, 104, 109,11, 113, 114,117, 121, 122, gtherperson of any order issued under this Section may sue for damages. Using the
123,124, 125, 127, 128, 131, 132, 134, 136, and 138, adm. code. common understanding of the term “because of,” the “pecuniary loss” is clearly the

Departmenbf agriculture rules prohibiting a chain distributor schemevalid.  amountsufiered to be paid asrasult of the violation of the ordeiWhen a general
Unfair practices that may be prohibited are livoited to those diécting competitors.  orderpromulgated under sub. (2) prohibits the retention or reokthe customes
HM Distributors of Milwaukee, Inc..\Department of Agriculture, 55 ¥/ 2d 261, money,the consumer stgrsa pecuniary loss under sub. (5) in the amount that was
198 N.w2d 598 (1972). wrongfully retained or received. Kaskindohn lynch Chevrolet-Pontiac Sales, Inc.
Theelements of misappropriation are: 1) the expenditure of time, laboroney ~ 2009WI App 65, 318 is. 2d 802, 767 N.VZd 394, 08-199.
creatingthe misappropriated thing; 2) competition; and 3) commercial damage to thé\n attorney fee award under sub. (5) is mandatory on successful claims. Boelter
plaintiff. Mercury Record Productions, Inc.Economic Consultants, Inc. 64i8V  v. Tschantz, 2010 WI App 18, 323i§V2d 208, 779 N.VZd 467, 09-101L
2d 163, 218 N.\2d 705 (1975). Allegationsthat a department rule prohibiting chain distributor schemesas
Thetrial courtproperly relied upon an administrative rule promulgated under subnfair trade practice abridged the Bshendment protection of commercial speech
(2) in instructing the jury State vClausen, 105 W. 2d 231, 313.W.2d 819 (1982). werenot so obviously without merit so as to be insubstantial for purposes of the stat
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ute requiring hearing and determination by 3-judge court. Holiday Magic, Inc.v (f) 1. “Wholesaler” means every person making sales of

Warren, 497 F2d 687 (1974). . selectedtairy products at wholesale within tisigte, unless other
Federalaw did not preclude the enforcement of this sectidmeT\arner Cable X . . .

v. Doyle, 847 FSupp 635 (1994). wise excepted; provided, that in the case peason making both

No privatecause of action exists under s. 100.20 except for violations of a-depgalesat retail and sales atholesale such term shall apply only to
mentorde}r Emegency One, In;..\AA/ate(ous Co., Inc.‘23 Supp. Zq 959 (1998). the wholesale portion of such business.
Protectionfor consumers against unfair and deceptive businedsiedeb7 MLR . . . ..
9. 2. For the purpose of this section any subsidiary filraaé
StateDeceptive Tade Practices and Consumer Protection Acts: Shoisidonsin - corporation limited liability companycooperative, or unincorpo
Lawyersbe Susceptible to Liability Under Section 100.20? Anderson. 83 MLR 49[7ated Cooperative association, and anﬁcm‘r, director partner
memberor manager of a corporation, cooperative, unincorporated
100.201 Unfair trade practices in the dairy industry . cooperativeassociation, partnership or limited liability company
(1) DeriNniTions. Unless context requires otherwise: whichis a wholesaler of selected dairy products, is deemed to be
(a) “Broker” means any person engaged in negotiating saR¥holesaler of selected dairy products.
or purchases of selected dairy products for or on behalf of a retaile(1lm) AppLicasiLITY. This section is applicable to consign
or wholesaler or both. mentsales and a consignor shall be deetodse a wholesaler and
(b) 1. “Retailer” means every person making any sale 8fconsignee to be a retailer for the purposes of this section.
selecteddairy products at retail within this state unless otherwise (2) ProHisITIONS. Eachof the practices described in this sub
exceptedprovided, that in the case of a person making both sagestionis declared to be an unfaiade practice. It is unlawful for
atretail and sales at wholesale such term shall apply only to #rey person to be engaged in such practices. No wholesaler shall:
retail portion of such saIeSfR_etai_Ier” does_not ir_1clude the United (@) 1. Give or extend discounts or rebates, directly or indi
Statesthe state, any municipality as defined in s. 345.05 (1) (¢bctly, to retailers or othewholesalers on selected dairy products
or anyreligious, charitable or educationaganization or institu oy g}ive or extendo such purchasers any services connected with
tion, but does include any other person engaged in the businesg8ldelivery handling or stocking of sucproducts except in
makingretail sales wholly or in part for the perssmwwn profit at - accordancewith published price lists. A wholesaler may sell
aninstitution operated by such an exempt party selecteddairy products aa price diferent from or with services
2. For the purpose of this section any subsidiary filiea¢  lessthan or additional to those in said published price list in order
corporation Jimited liability companycooperative, or unincorpo to meet a bona fide fefr by a competitor to a particular retailer or
rated cooperative association, and anfiaafr, director partney  wholesalerbut such discount, rebate or service shall not be given
memberor manager of a corporation, cooperative, unincorporatagtil the wholesaler firgthakes a written record of the date of such
cooperativeassociation, partnership or limited liability companyompetitiveoffer, the terms thereof, the name of the retailer or
which is a retailer of selectethiry products, and any individual, wholesalerto whom made and the name the competitor by
corporation, cooperative, unincorporated cooperative associghommade. Such record shall be available within this state for
tion, partnership, limited liability companyssociation or any inspectionand copying by any retailer or wholesaler upon the
otherbusiness unitvhich owns, controls or franchises any retailefetailer'sor wholesales written requesherefor It is the duty of
or which has any retailer as ariledte, member or subsidiaris  everywholesaler under this subsectimnprepare and publish as
deemedo be a retailer of selected dairy products angtbbibt  hereinafterprovided current price listgiving the prices of all
tionsof sub. (2) shall also apply to any such person or business 4afecteddairy products sold by the wholesaler at wholesale,
which sells any selected dairy product at wholesale. directly or indirectly to retailers or other wholesalers, including
(c) 1. “Selected dairy products” means: all discounts, rebates ars@rvices connected with the delivery
a. Milk, skim milk, fortified milk, flavored milk, flavored handlingor stocking of such products, giving théeetive dates
skim milk, buttermilk,cream, sour cream, half and half, whippin@f such prices, and giving the amount paichoything of value
cream,whipped cream and cottage cheese; and givenor granted_ by_ the wholesaler for such satesle through a
b. Ice cream, ice milk, sherbet, custanditer ices, quies Prokeras commission, brokerage, allowance or other compensa
Centlyfrozen ices and frozen dessert novelties manufacfroed t!On. Such pl’I_Ce lists shall be.avallable within this state for Ins_pec
any such products. tion and copying by any retailer or wholesaler upon the refailer
2. The department may by rule, after hearing, desigmlteOr wholesalets written request.ther.efor
selectedairy products suchther products derived in whole orin 2. Every wholesaler shall file with the department the address
partfrom milk as it finds necessary tdfegtuate the purposes ofOf the wholesalés principal business fie in this state, if any
this section. If a wholesaler has such a principal business address in this state
: -, written request for any record or price list required to be made
uctsgénlngf tt?\elﬁ‘gilts)\k/‘v?:: there be designated as selectedpary available under this subsection shall be sent to such business
y 9 office and the information requested shall be made availabte.
a. Powdered dry milk or powdered dry cream. A wholesaler having no principal businesicefwithin this state
b. Condensed, concentrated or evaporated milk in hermefhallfile with the department or a designated agent approved by
cally sealed containers. the department such currergcords or price lists required to be
c. Butter or cheese, other than cottage cheese. madeavailable under this subsection. Such current records or
(d) “Sell at retail,” “sales at retail” and “retail sales” includePrice lists shall be available fdanspection and copying by any
any transfer for a valuable consideration madéhie course of retaileror wholesaler upon the retaileror wholesales written
tradeor conduct of the sell&s business, of title to tangible per requestherefor The failure or refusal of any wholesaler to make
sonalproperty to the purchaser for consumption or use other tragilable for inspection and copying any record or price list
resaleor further processing or manufacturing, and include atigquiredto be made available under this subsection within 24
transferof such property where title is retained by the seller &oursafter a request has been receivetbdile with the depart
securityfor the payment of the purchase price. mentcurrent records or price lists as required shall be placia
(e) “Sell at wholesale,” “sales at wholesale” dmtholesale €Vvidenceof a violation of this subsection.
sales” include any transfer for a valuable consideration made in 3. In case of the failure or refusal of any wholesaler to make
the course of trade or conduct of the s&lldiusinessof title to  availableor file any record or price list as required by this para
tangiblepersonal property to the purchasergarposes of resale graph,any court of record of competent jurisdiction shall, upon
or further processing or manufacturing, andude any transfer showingof such failure or refusal, and upon notice, order said
of such property where title is retained by the seller as security fanolesalerto give to the retailer or wholesaler so requesting,
the payment of the purchase price. within a specified time, an inspection thereof, with permission to
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makea copy therefrom, or to file such information with the depamNo wholesaler shall renegotiate a security agreement which is in
ment. default.

(b) Discriminate irprice,directly or indirectly between dfer- 2. The wholesaler may provide without restrictiooin—

entpurchasersf selected dairy products of like grade and qualityendingmachines from which theroduct vended is consumed on
wherethe efect of such discrimination may be substantially tthe premises.

lessencompetition or tendo create a monopalyr to injure, 3. The wholesaler may furnigiquipment to retailers for the
destroyor prevent competition with any person who eifients  storage transportation or display of selected dairy proddiots

or knowingly receives the benefit of such discrimination, or withneperiod of not longer than 10 consecutive days a year to any one
customersf either of them. Proof made at any proceeding undestailerfor use at a fajrexhibition, exposition or other event for
this paragraph that there has been discrimination in price shalldeficultural,industrial, charitable, educational, religious or recre
prlma_fame ewde_nce of _the tr_uth of such des. _ T_he l_:)_urd(_en of ationalpurposes.

rebuttingsuch prima facie evidence by a showingustification 4. A wholesaler who furnishes, lends or rents the use of-equip
shallbe upon the person clgad with the violation.Nothing in - entfor the storage or display of selected dairy products to any
this paragraph shall prevent any person gedrwith a violation ersonexempt under sub. (1) (b) 1. shall not sell selected dairy
of this paragraph from rebutting such prima facie evidence BVoductswhich will be stored or displayed in such equipment to
showingthat the persos’lower price was made in good faith tGny retailer using the equipment on the premises of such exempt
meetan equally low price of a competitoNothing in thispara  personunless such retailer purchases ssjdipment in accord
graphshall be construed to apply to the submissiobids$ to or zncewith this paragraph or pagd). Nothing in this paragraph
salesto the United States, the state, any municipality as defingghy||imit sales of selected dairy products to retailers in corjunc
in s. 345.05 (1) (c), or any religious, charitable or educationgn with equipment furnished under subd. 3.

organizationor institution. Nothingn this paragraph shall pre 5. A wholesaler may sell or rent portable freezer cabinets,

vent: . . ) . . . eachwith a storage capacity not exceeding 12 cubic feegtai

1. Price diferentials which merely allow for défrences in the grsfor the purpose of displaying frozen dessert novelties to retail
costof manufacture, sale or delivery resultingm the difering  cystomers.
methodsor quantities in whictsuch selected dairy products are () Maintain or make repairs of any equipment owned by a

soldor delivered to such purcha_sers. . retailerexcept those used exclusively for selected dairy products.
2. Persons engaged in selling selected dairy products frgsq such repairs the wholesaler shall makeggsafor the service
selectingtheir own customers in bona fide transactions and notdid parts at the same prices as are @by 3rd persons ren
restraintof trade. deringsuch service in the communitshere the retailer is located
3. Price changes from time to time resulting fronanging butin no event shall the ctges be less than the cost thereof to the
conditionsaffecting the market for or the marketability of thewholesalerplus a reasonable nggm of profit.

selecteddairy products concerned, including but not limited to (g) Extendor give credit to any retailer in excess of 30 days
actual or imminent deteriorationpbsolescence, distress salepayablel5 days thereafter

undercourt process, or sales in good faith in discontinuance of(h) 1. Sell or der to sell, directly or indirectlyany selected
businessn the selected dairy products concerned. _ dairy product at less than cost with the purpositant of injur

(c) Make payments of mongegredit, gifts or loans to retailersing, “destroyingor eliminating competition or a competitor or
asrental for the storage or display of selected dairy produdtseon creatinga monopolyor where the &ct maybe any of the same.
premisesvhere they are @dred for sale by the retailer This paragraph shall apply to all sales, includihgse made to

(d) Make or underwrite loans to a retailer or become boundany instrumentality of state or local government and to all
any manner for the financial obligation of any retailer except thaligious, charitable or educationalganizations or institutions,
a wholesaler may lend money toretailer for the purchase of but does not apply to sales made to the United States.
equipmentfor the storage, transportation, afidplay of selected 2. “Cost” of a selected dairy product to a wholesaler means
dairy products, provided the lo@for not more than 90% of the that portion of all of the cost of raw product plus all costs of
purchaseprice, bears at least a 5% annual interest rate, is payablenufacturing, processing, packagimgndling, sale, delivery
in equal monthly installments over a period of not more than 48d overhead of such wholesaler which, under a system of
months,and is secured by a security interest createddagarity accountingin accordance with sound accounting principles and
agreemenspecifying all payments by the retaikand duly filed reasonablyadapted to the business of sweholesaleris fairly
by the wholesaler within 10 days after the making or underwritirglocableto such selected dairy product and the sale thereof to its
of said loan, as provided in subch. V of ch. 409 regardéimors customersr to a particular class thereof. Such cost shall include,

who are located in this state. but not be limited to, all expenses ftabor, salaries, bonuses,
(e) Furnish, sell, give, lend or rent any equipment to a retailsinge benefits administration, rent, interest, depreciation, power
except: raw and processed ingredients, materials, packaging, supplies,

1. The wholesaleunder a bill of sale or security agreemerg'a_'“te“ance_ of equipment, selling, advertising, transportation,
describingthe property sold and specifying the price and terms g¢livery. credit lossedicense and other fees, taxes, insurance, and
sale duly filed by the wholesaler under subch. V of ch. 409 witHgiherfixed andincidental operating expenses and costs of doing
10 days after delivery of the equipment descritiemlein, may sell PUSINESS.

equipmenfor the storage, transportation, atidplay of selected 3. The department may by rule after hearing adopt a uniform
dairy products to the retailer but the selling price shall be not lggstemof accounting tde used by the department in determining
thanthe cost to the wholesajdess 10% per yeatepreciation, thecost of a selected dairy product and to require wholesalers to
plus transportation and installatiasts, plus at least 6%, but infile reports of such cost based upon such adopted system of
no event shall it be less than $100 per unit. In filing bills of sa&counting.

underthis sectionthe filing ofiicer shall follow the procedure 4. Proof made at anyroceeding under this paragraph of a sale
undersubch. V of ch. 409 regarding debtors who are located in thisoffer to sell, directlyor indirectly any selected dairy product at
stateinsofar as applicable. If the wholesaler makessale under lessthan cost as determined Bgpartment rule, if adopted, shall
asecurity agreement, the terms of sale shall be no more favordig@@rima facie evidence that it was mawéh the purpose or intent

to the retailer than those under sub. (2) (d). Failure by any whaté injuring, destroying or eliminating competition ocampetitor
salerto enforce the wholesalsrsecurity interest under this paraor creating a monopoly and that théeef may be any of the same.
graphor sub. (2) (d) if a retailer is in default for more thard@@s The burden of rebutting such prima facie evidence shall be upon
shall constitute prima facie evidence of a violation of this sectiothe person chayed with a violation of this paragraph. Nothing in
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this paragraph shall prevent any person gadrwith a violation c. The selected dairy products are packdgedale to con

of this paragraph from rebutting such prima facie evidence bymers.

showingthat the persor’sale or dér to sell was made in good 2. Subdivision 1. does not apply to the operator of a retail food

faith to meet competition. establishmenlicensed under s. 97.30 who manufactures or pro
5. This paragraph shall also apply to any retailer who owregssesselected dairy products at thestablishment solely for

operater otherwise contracts fadirectly or indirectlyfacilities  retail sale at that establishment.

for manufacturing or processing any seledaity product, and () The first person in this state to receive selected dairy prod

to the cost of a selected dairy product, as defined in this paragrapfisthat are manufactured or processed outside of this state and
shallbe added both the wholesale and retail markup as providggtare packaged for sale to consumers shall pay a fee under par
in's. 100.30. (c) on sales of those selected dairy products to persons in this state.

(i) 1. Give, ofer to give, furnish, finance or otherwise make (¢) Thefee under this subsection is 5.49 cents per hundred
availabledirectly or indirectlyto any retailer or to any other per poundsof ice cream products and 0.44 cent per hundred pounds
son doing business with a retailer anything of value which is cQ#f other dairy products or such other amount as spedifiete
nectedwith, or which aids or assists in, or which may induce @fepartmenby rule. The fee shall be paid to the department by the

encouragethe purchase, handling, salefeoing for sale or 25th day of eachmonth for sales made during the preceding
promotionof the sale of the wholesalsrselected dairy products month.

by a retailer or any other person doing business with a retailer
unlessgiven, ofered, furnished, financed or otherwise mad
availableon proportionately equal terms to all other retaitars

pelr sonsdoing db#sm_es_s Vl‘"t(;‘ retgﬂs_rs. -tnl]'e .Ee:j”l anything Qi erquefees plus interesdt the rate of 2% per month for each
value” as used herein includes, but is not limited to: monththat the fees are delinquent

el e, oo e Sloience) S 950U (6) The department shall keep confential nformaion
P ge, ' iy obtainedunderthis subsection concerning the amount of dairy

given, offered, furnished, financed or otherwis@de available in .Broductssold by specific manufacturers and processors.
combinationwith or contingent on a purchase, or as compensation

for or in consideration of the furnishing of any service or facilitg (7) AppLicABILITY. The provisions of ss. 133.04 and 133.05
by or through a retailer hallnot apply to any conduct either permitted, requireggrohib

b. Any transaction involving the use otaupon, token, slip, ited under this section. . . .
punch card, trading stamp or other device similar in nature, (8) ENFORCEMENT. Itis the duty of the department to investi
including any part of a container or package intended to be u e,ascertain and determine whetltgs section or lawful orders

as such device, anwhich transaction involves any participationSSueédhereunder are being violated and for such purposes the
by or purchase from a retailer departmenshall have all the powers conferred by ch. 93.
2. Nothing in subd. 1. prevents: (8m) JurispicTioN. This section shall apply to transactions,
actsor omissions which take place in whole or in part outside this
. : - g ; state. In any action or administrative proceeding the department
ing available services and facilities@fed or made available by hasjurisdiction of the persoserved under s. 801 when any act

a competitar ) ) ) ) . or omission outside this state by the defendant or respondent
b. Transactions with retailers otherwise permitted under pafgs|tsin local injury or may have thefett of injuring competi
(d), (e), (f) and (g) and sub. (3). tion or a competitor in this state or unfairly diverts tradeuwst
3. Nothing in this paragraph authorizes the sale of seleci@gssfrom a competitqrif at the time:
dairy products, or the furnishing of services or facilities in viola (a) Solicitation or service activitiesere carried on within this
tion of pars. (a) to (h). stateby or on behalf of the defendant or respondent; or

(3) OPERATIONOFRETAIL OUTLETBY WHOLESALER. Nothingin (b Selected dairy products processed, serviced, distribated
this section shall be interpreted to prohtbi¢ operation of a retail manufacturecby the defendarar respondent were received for

outletby a wholesaler for retail sales or to prohibittise by the yesa|ein this state at retail anholesale without regard to where
wholesalerin such retail outlet of any equipmemtadvertising or Sﬁileor delivery takes place.

miscellaneousnatter owned by the wholesaler provided that suc
retail outlet is undedirect control and management of the Wholef .
saler. el

(4) UNLAWFUL ACTS OF RETAILERS. It is unlawful for any
retaileror any oficer, director employee or agent thereof to solicit{n
or receive, directly or indirectlyfrom or through a wholesaler 0
broker or another retaileranything which is prohibited by sub.
(2), where the retaileofficer, director employee or agent knows
or, in the exercise of reasonable prudence, should know that
sameis prohibited.

(5) UNLAWFUL ACTS OF BROKERS. (a) It is unlawful for a bro
ker, or any oficer or agent thereof, to participate, directly or indi
rectly, in any unfair trade practice described in sub. (2).

(b) Itis unlawful for a wholesaler to engage deoto engage ;
in any unfair trade practice described in sub.qictly orindi 4 permanent injunction to prevent, restrain or enjoin any person
rectly, through a broker from violating this section or any special order of the department

(6) FEE ON DAIRY PRODUCTS. (@) 1. Except as provided inissuedhereundemwithout being compelled to allege or prove that
subd.2., a manufacturer or processor of selected dairy produgtsadequate remedy at law does not exist.

shall pay a fee under pdc) on its sales of those selected dairy (d) The provisions of s. 93.06 (7) shall be applicable to viola

productsto which all of the following apply: tions of this section insofar as permits, certificates, registrations
a. The sales are at wholesale or retail. or licenses issuebly the department for the manufacture, distribu
b. The sales are made to persons in this state. tion, and saleof selected dairy products are concerned, provided

(d) The failure to pay fees under this subsection within the time
%rovidedunder par(c) is a violation of this section. The depart
entmay also commence an action to recover the amount of any

a. The good faith meeting of competition byesing or mak

(9) PeNALTIES. () Any personiolating this section shall fer
t not less than $100 nor more than $5,000 for each violation.

(b) The department, after public hearing held under s. 93.18,
ayissue a special order against any person requiring such person
cease and desist from acts, practices or omissions determined
by the department to violate this section. Such orders shall be sub
jectto judicial review under ch. 227. Any violation of a special
%%erissued hereunder shall be punishasl@ contempt under ch.
in the manner providefdr disobedience of a lawful order of

a court, upon the filing of an idlavit by the department of the
commissionof such violation in any court of record in the county
wherethe violation occurred.

(c) The department, in addition to or in lieu of any other reme
esherein provided, may apply to a circuit court faemporary
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thatany suspension or revocation therpofsuant to s. 93.06 (7) locks, window—etch products, pedal and ignition locks, faed
canbe ordered only for failure to comply with any special ordégnition kill switches, ancelectronic, radio, and satellite tracking
issuedpursuant to patb) or with anypermanent injunction issued devices.

pursuanto par (c), should such failure continue after such order (f) “warrantor” means a person who is obligated to the war
or such injunction becomes final on the completion of any reviegnty holder under the terms of the warranty

proceedings.In such proceedings the department shall follow the (g) “Warranty” means a written representation, made to a war

hearingprocedure set forth in s. 93.18 for special orders. JUdiC{‘thyholder that applies to sehicle protection product and that

review shall be as provided in ch. 227. assertghat the vehicle protection produatil prevent specified

_ (e) Any person stiéring pecuniaryoss because of any viela |ossor damage to a vehicle or the warrantor will pay the warranty
tion of this section may sue for damages therefor in any courtifiderspecified incidental costs.

competenfurisdiction and shall recover treble the amount of such (h) “Warranty holder’” means the person who purchases a

pecyniaryloss, together with costs, including a reasonable'atthehicleprotection product that includes a warranty or whogera
neys fee. . ) . i mitted transferee under the terms of the warranty

() Any retailer or wholesaler may file a written verified com () “Warranty reimbursement insurance policy” means an
plaint with the department alleging facts which, if proved, Wou'ﬂnsurancepolicy that is issued o a warrantor to provide reim

supporta chage that a person named therein is engaging in unfa(r
tradepractices as defined in thégction. Whenever such a com Blirsemento the warrantor fororto pay on behalf of the warran

plaintis filed it is the dutyof the department to proceed to hearin

andadjudication as provided in pab). (2) REGISTRATIONAND FILING REQUIREMENTSOF WARRANTORS
(g9) Afinal judgmentdecree or order hereafter rendered in a:g ) A person shall register with thefiog by filing a form pre

civil or criminal action or special proceeding, or in any specigl’ . b :
order proceeding under pgb), brought by or on behalf of the epr)lrbeesc(jer?t)ilng](? tﬁgn;?gﬁil?ﬁgtﬁgfpmeprseg?ggaavs\,;rggtrg?ntor or
stateunder this section to thefeft that a defendant or respondenli

hasviolated said law shall be prima fageidence against such _(P) 1. \\arrantor registration records shall be filed with the
defendantor respondent in any action or special proceedirfffice annually and shall be updated within 30 days ofcrange.
broughtby any other party against such defendant or respondent 2. The registration records shall contain the followiinfgr-
under said layas to all matters respecting which said judgmenrmation,which shall be available to the public:
decreeor order would be an estoppel as betwberparties thereto a. The warrantds name, any names under which the warran
but this subsection shall not apyityjudgments, decrees or speciator does business in this state, the warraatprincipal office
ordersentered by consent. addressand the warrantés telephone number

~(10) REMOVAL OR SALE OF EQUIPMENT. Any equipment fur b. The name and address of the warrdatagent for service
nishedby wholesalers teetailers prior to August 17, 1963, shallof process in this state if other than the warrantor
beremoved from theetailers’ premises or sold pursuant to sub. 3 The registration records shall contain the followiinfgr-
(2) (d) or (e) by January 1, 1964. The minimum selling price gfation,which is confidential and not available for inspection or
suchequipment, if fully depreciateid accordance with sub. (2) copyingunder s. 19.35 (1):
(€), shall not be less than $10 per unit. a. The name of the warranterexecutive dicer directly

(11) RuLe makiNG. The department may promulgate rulegegponsiblefor the warrantds vehicle protection product besi
which are necessary for thdiefent administration of this section. ,

SS.
The department may also promulgate rules which set standards %r -
the nondiscriminatory sale and furnishing of servicetaolities b. The name, address, and telephone number of any adminis

in connection with the sale or distribution of selected daiog gg:ﬁirnggt?;&g?D;Nﬁgr?g;?ireg?ﬁ'%??ﬁ;téo be responsible for the
uctsand for the good faith meeting of competition. :

History: 1971 c. 238Sup. Ct. Orde67 Ws. 2d 585, 774 (1975); 1975 c. 39,199,  C. A copy of the warranty reimbursement insurance policy or

401;1979 c. 32's. 92 (13); 1979 c. 20951983 a. 62; 1983 a. 189 ss. 133 to 1350therfinancial information required under sub. (3).
329(20), (31); 1987 a. 399; 1993 4.21 492; 1995 a. 27, 225; 2001 a. 10, 72; 2005 d A f h h h | .
a.253, 441, . A copy of each warranty that the warrantor plans taruse

Cross—reference: See also ch. PCP 103, Vis. adm. code. this state.
e. A statement indicating that the warrantor qualifies to do
100.202 Contracts in violation void.  All contracts and businessn this state under sub. (3) (a) or that the warrantor-quali
agreementsnade in violation of s. 100.201 are void. fiesto do business in this state under sub. (3) (b).
(c) 1. Ifaregistrant fails to register by the renewal deadline,
100.203 Vehicle protection product warranties.  the commissioner shall give the registrant written notic¢hef
(1) DerNiTiONs. In this section: failure. The registrant shall have 30 daystmplete the renewal

(a) “Administrator” means a party other than the warrantdreforehis or her registration is suspended.
whomthe warrantor designates to be responsible for the adminis 2. If a registrang registration is suspended under subd. 1., the
tration of warranties. suspension shall last until the registrant registedpays any late

(b) “Commissioner” means the commissioner of insurancepaymentexcept that the registration shall be terminated one year

(c) “Incidental costs” means expenses incurred by the wafter the renewal deadline if the registrant has not registered or
ranty holder that are specified in the warranty and that are relaf@id any late payment.
to the failure of the vehicle protection product to perform as the (d) A person who sells or solicits a sale of a vehicle protection
warranty provides. “Incidental costshclude insurance policy productthat includes a warranty but who is not a warrantor is not
deductibles rental vehiclechages, the dierence between the requiredto register as a warrantor to sell the vehicle protection
actualvalue ofthe stolen vehicle at the time of theft and the coproduct.
of a replacement vehicleales taxes, registration fees, transaction (3) FinaNcIAL RESPONSIBILITY. No person may selyr ofer to
fees,and mechanical inspection fees. sell, a vehicle protection product that includes a warranty unless

(d) “Office” means the dice of the commissioner the warrantor meets one of the following conditions:

(e) “Vehicle protection product” means a device, system, or (a) The warrantor is insured under a warranty reimbursement
serviceinstalled on or applied to a vehicle thatlesigned to pre insurancepolicy that meets the conditions specifiecs. 632.185
ventloss or damage to the vehicle. €hicle protection product” (2) and has filed with the commissioner a copy of waeranty
includesalarm systems, body—part marking products, steeringimbursemeninsurance policy

tor, all obligations incurred by the warrantor under the teants
onditionsof the insured warranties sold by the warrantor
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(b) The warrantds net worth, or the total of all outstanding 1. Fails to pay for the vehicle protection product to which the
ownershipinterests in the warrantas at least $50,000,000, @ warrantyapplies.
thewarrantor is a subsidiarthe parent entitg'net worth is atleast 2. Makes a material misrepresentation to the seller of the
$50,000,000. If the warrantor files with the U.S. Securities an@ehideprotection product to which the warranty applies or to the
ExchangeCommission, the warrantor provides the commissiong@farrantor.
with a copy of the warrantt®, or the parent entity, most recent 3. Commits fraud.
U.S. Securities and Exchangeommission form 10-K or form . .
20f, filed within the preceding year pursuant to 15 USC 78L( 4. Substantially breaches the warranty hdkleuties under
or (g), 78m, or 780(d). If the warrantor does not file with the U. )ewarranty . o )
Securitiesand Exchange Commission, the warrantor provides th?(b) A warrantor canceling a warranty shall mail written notice
commissioner copy of the warrantts, or the parent entity; © cancellation to the warranty holder at the last address of the

auditedfinancial statements. If the warrarioparent entitg Warrantyholder in the warrantés records at least 30 days prior
forms or audited financial statements are filed to meettmai L0 the efective date of the cancellation. The notitll state the

tion specified under this subsection, then the parent entity stigffectivedate of the cancellation and the reason foctreella

agreeto guarantee the obligations of the warrantor relating te wa°"- ] ]
rantiesissued by the warrantor in this state. (6) PrOHIBITED ACTS. (a) A warrantor that is not an insyrer

(4) DISCLOSURETO WARRANTY HOLDER. (a) Every warranty asdefined in s. 600.03 (27), may not use im#sne, contracts, or

shallbe written in clear language that is understandable to lay p!éPfathl?, any of thr? termz,d “inswance'}’ ;ca_sualtysurety,”
sonsand shall be printed or typed in easy-to-read size and S%P-‘t”a’ or any other wordsescriptive of the insurance, casu

of type. No warranty may be included with a vehicle protectigi’y: OF SUrety business. A warrantor may not use any name or
product unless it meets all of the following conditions: escriptionthat is deceptively similar to the name or description

R ) ... of any insurance or surety corporatimnto any other warrantor
1. If the warrantor chooses to méstfinancial responsibility b) N N K laim that i i
obligationsunder sub. (3) (a): (b) No warrantor may make any warranty claim that is untrue,

a. The warranty states that the obligationthef warrantor to deceptive or misleading as provided in s. 100.18.

the warrantyholder are guaranteed under a warranty reimburseé (c) No person may require as a condition of sale or financing

ment insurancepolicy and states the name and address of tRe Motor vehicle that a retail purchaser of a motor vehicle pur
chasea vehicle protection product that is not installed on the

insurer. ; )
vehicleat the time of sale.

b. The warranty states that if a warranty holder makes a claim 7) RECORD KEEPING. (a) Wrrantors shall keep accurate
againsta party other than the issuer of the warranty reimburse () . (@) P

mentinsurance policythe warranty holder may make a direcieCOrdsof transactions regulated under this section. _
claim against the insurer if the warrantor fails to pay any claim or (b) A warrantots records shall include all of the following:
to meet any obligation under the terms of the warranty within 60 1. Copies of all warranties under which thiarrantor is ob
daysafter proof of loss has been filed with the warrantor gated.

2. The warranty identifies the warranttine seller and the 2. The name and address of each warranty holder to whom the
warrantyholder warrantoris obligated.

3. The warranty sets forth the total purchase @iakthe pay 3. The dates, amounts, and descriptions of all receipts, claims,
mentterms. The purchase prioéthe vehicle protection product andexpenditures related to the warrargovarranties.
doesnot have to be preprinted on the warranty or sales agreemenic) A warrantor shall retain all required records pertaining to
The purchase price may be negotiated with the purchaser at #aehwarranty holder to whom the warrantor is obligated for at
time of sale. least2 years after the specifiggbriod of coverage has expired.

4. The warranty sets forth the procedure for making a C|aipﬁ,warranto_r_disco_ntinuing business in this state shall maintain its
including a telephone numher recordsuntil it furnishes the commissionsatisfactory proof that

5. The warranty states the existence of any deductitidas disch@ed all obligations to warranty holders in this state.
amount. (d) Warrantors shall make akcords concerning transactions

6. The warranty specifies the payments or performance tol§@ulatedunder this section available to the commissioner
providedunder the warrantyncluding payments for incidental  (8) SANCTIONS; ADMINISTRATIVE PENALTY. (a) Thecommis
costs,how the payments or performance will be calculated §ionermay take necessary aagpropriate action to enforce this
determinedand any limitations, exceptions, or exclusions. ~ Sectionand the commissiontr rules and orders and pootect

7. The warranty sets forth the conditions under which sulyarrantyholders. If avarrantor violates this section and the eom
stitution will be allowed missionerreasonably believes the violation threatens to rethder

I . arrantorinsolvent or cause irreparable loss or injiaryhe prop
8. The warranty states all of the obligations and duties of tﬁlﬁy or business of any person located in this state, the cemmis

warrantyholder _ _sionermay issue an order that does any of the following:
9. The warranty sets forth any terms governing transferability 1  pyohibits the warrantor from engaging in #ue that vie
of the warranty lates this section.

_10. The warranty contains a disclosure that reads substan 5 pyohibits the warrantor from providirapy warranty that
tially as follows: “This agreement is a product warranty and is Rgb|ates this section.

msulrf n2’eh.e arranty clearly states any terms and conditions go 3. Imposes a forfeiture on the warrantor
o W - Yy y i v (b) 1. Prior to the ééctive date ofiny order issued under par
erningthe cancellation of the sale and warranty _(a), the commissioner must provide written notice of the order to
(b) The seller of the warranty or the warrantor shall providge warrantor and the opportunity for a hearing to be held within
oneof the following to the purchaser: 10 business days after receipt of the notice.
1. Atthe time of sale, a copy of the warranty 2. Notwithstanding subd. 1., if the commissioner reasonably
2. At the time of sale, a receipt or other written evidence believesthat the warrantor is or is about to become insolvent, prior
the purchase of the vehicle protection product and, within 30 daysticeand a hearing are not required.
afterthe purchase, a copy of the warranty (c) A person aggrieved by an order issued under(@amay
(5) WARRANTY CANCELLATION. (a) A warrantor may cancel requesta hearing before the commissianeSection 601.62
the warranty onlyif the warranty holder does one of the followingappliesto a hearing commenced under this paragraph.
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(d) At the hearingthe commissioner bears the burden of prov (d) An invalidation of the warranty on failure of the retail-cus
ing that the order issued undear (a) is justified. Chapter 227 tomeror the seller to register the warranty with the warraiftor
appliesto a hearing request under this subsection. the retail customer or the seller has documentary proof that the

(e) The commissioner may bring an action in any court of-corfistproofingwas paid far
petentjurisdiction for an injunction or other appropriate reliefto (e) An exclusion of warranty coverage for manufacturer
enjoina threatened or existing violation of this section ormfi@ defectsunless the part of the motor vehicle excluded and the basis
or order ofthe commissioner promulgated or issued under tHisr exclusion is specified in the warranty
section. An action filed under this paragraph may seek restitution (f) A limit on the transferability o& warranty during the speci
on behalf of persons injured by a violation of this section orfged term of the warranty
violation of a rule or ordeof the commissioner promulgated or (4) Nothingin this sectiorprevents a warrantor from desig
issuedunder this section. nating a representative to perforduties under the warranty or

(f) A person who violates this section or a rule or order of thelievesa warrantor of his or her responsibilitiesa warranted
commissionepromulgated or issued under this section may Bgarty. A representative designated to perform duties under-a war
orderedto forfeit to thestate an amount determined by the eontantyis not a warrantor unless he or she gives farsto give a
missionerput not more than $500 peiblation and not more than warranty.
$10,000for all violations of a similar nature. idfations are 0B (5y (a) No person may make any warranty advertisement
imlrlgéorllagglzzL:]::tthaect\iltl)%lagsgrggtri‘cs::tisrrg;ptggti Nl nSL'Jnr::{?é{/rhich is untrue, deceptive or misleading as provided in s. 100.18.
of times the conduct, action, or practice that violated this secti r(itt)))d F;rrgges(‘j?ﬁg Igﬁdintserggqctci)(];r? b"ﬁ”g Cvtgrfgr?tlclnp @A}%td;?irfdthat

gcr:cir:glde or order promulgated or issued under this sect maintain the validity or original coverage of the warranty
History: 2003 a. 302. (c) Use of “lifetime” or similar terms may not be used in an

advertisemenbr warranty unless theerm refers to the motor

) . . vehiclereceiving the rustproofing and is not limited by the trans
100.205  Motor vehicle rustproofing warranties. (1) In  fer of ownership of the motor vehicle.

this section: _ _ (d) No warrantor may fail to have a motor vehicle inspected
(a) “Advertisement” means any oral, written, printed \ithin 30 days after receiving a claim under the wartahtye

graphicstatement, claim or representation concerning rustproQfarrantecparty makes the motor vehicwailable for inspection

ing which is made in connection with the solicitation or sale @b the warrantor or thevarrantots designee within that period.

rustproofing. Theinspection shall be within 30 miles of the place of businéss
(b) “Retail customer” means the person for whom rustproofintpe seller of the rustproofing, unless waived by the warranted
is ultimately intended. party.

(c) “Rustproofing”’means the application of materials and pro (e) No warrantor may fail to notify a warranted party in writing
cessesntended or represented to prevent or control rusting er carithin 30 business days after inspecting the motor vehicle
rosionof a motor vehicle as defined in s. 340.01 (35). whetherthe warranty claim will be allowed or denied. If a claim

(d) “Seller” means any person who sells rustproofing to a retildenied in whole or in part, the reason for that denial shall be
customerjncluding a persowho sells a motor vehicle which hasstatedin writing. Notification is eflective on mailing the warran
rustproofinglisted as an element tife total selling price, whether tor's determinatiorto the last address supplied to the warrantor by
or not ordered by the retail customer the warranted party or on personal delivery to the warranted party

(e) “Warranted party” meanthe retail customer or another (f) No warrantor mayail to comply with the terms of its war
personto whom warranty rights have been assignedamsferred ranty.

underthe warranty (g9) No warrantor or seller may impose a ¢feor requirghe
(f) “Warrantor” means any person who gives éersfto give Purchaseof any additional service by the warranted party in order
awarranty to have an inspection completed if the continued validity of the

(g) “Warranty” means any written representation, made to'irrantyrequires the inspection. ) .
retail customerwhich asserts that the rustproofing will meet a (6) Everywarrantor shall purchase a policy of insurance cov
specifiedlevel of performance or duration or establishes condifingthe financial integrity of its warranties. Thelicy of insur
tions under which the warrantor will compensate the retail ci@hceshall be on a form approved by the commissioner of insur
tomeror rectify any failure to meet the specified level of perfo@nceand shall have the following minimum provisions:

mance or duration. (a) The insurer shall be licensed to do business in this state or
(2) All rustproofing warranties shall be in writing and contaifhall be an unauthorizefbreign insureras defined in s. 600.03
the following provisions: (27), accepted by theffice of the commissioner of insurance for

surpluslines insurance in this state.

a) The duration of the warrant
@ Y (b) Each warranty issued in this state shall be covered by a

(b) Clear identification of all warrantors and their addresses, :
the name and address of the persmwhom warranty claims are olicy of insurance.

to be made and the place where inspection of the warranted motofC) In case of insolvency or bankruptcy of the warrarstovar
vehicleis to be made. rantedparty may file a claim directly with the insurer

(d) In case of insolvency or bankruptcytbé warrantqrthe
insurer,upon receipt of a claim, shall cause a warranted garty’
%eehicleto be inspected at the insuseexpense.

(e) The termination provision shall state that the insurance pro

(c) Eachcondition limiting the warranted pargytights under
the warranty

(d) The name and address of the insurer of the warranty in
eventof the warrantds insolvency or bankruptc . ; ! D

3) N ¢ p ¢ Y i _p_ Y vided shall continue with respect to all warranties issbefibre

3) 0 rustproofing warranty may contain: the date of termination.
" (@ A I'”t"t on the numbeof claims which can be made under 7y The department, or any district attorney on informing the

ewarranty _ _ ~_ departmentmay commence an action in circuit court in tiagne

(b) A warrantors optionof returning the purchase price in lieUof the state toestrain by temporary or permanent injunction any
of other remedies under the warranty violation of this section. The court mayefore entryf final judg

(c) Alimit on the liability of thewarrantor for any reason relat mentand after satisfactory proof, make orders or judgments nec
ing to misapplication of the rustproofing product. essaryto restore to any person any pecuniary lossesed
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because of a violation of this sectiohhe department may cen rightssociety as specified under sub. (2). The written notice shall
duct hearings, administer oaths, issue subpoenas and take tefdbcontain a statement as to whether the performing rights soci
monyto aid in its investigation of violations of this section.  etyis in compliance with any applicable federal law or court order

(8) Thedepartment or angfistrict attorney may commence arthat relates to the rates and terms of royalties to be paid by the pro
actionin the name of the state to recover a forfeiture to the st@téetororthat relates to the circumstances or methods under which
of not more than $10,000 for each violation of this section. ~ contractssubject to this section arefefed to the proprietor

(9) (a) In addition to other remediesny person injured by a  (b) No performing rights society may make an incomplete or
violation of this section may bring a civil action for damageder falsedisclosure in the written notice required under (&
s.100.20 (5). (4) CONTRACT REQUIREMENTS. (a) A contract entered into or

(b) Any person injured by a breach of@ntract for rustproef renewedn this state by a proprietor angberforming rights soei
ing may bring an action agairtble warrantor or its insurer or bothety for the payment of royalties shall be in writing and signed by
to recover damages, costs and disbursements, inclogiasgpn  the parties.
ableattorney fees, and other relief determined by the court. (b) The information in the contract shall include all of the fol

History: 1983 a. 428; 1985 a. 29; 1995 a. 27; 2007 a. 168. Iowing:

Wisconsinlaw authorizes, but does not require, the commissioner of insurance to . .
demancberiodic reports from an insurer relating to rustproofing warranties it insures. 1. The proprietds nameand commercial address and the

The commissioner has authority to require an insurérdease the amount of insur nameand location of each retail establishmantl restaurant to
ancebacking a rustproofés warranties in \consin. This section was riatended ; ;
to negate the application of general insurdageto rustproofing warranties. 78 Atty which the contract applles.

Gen.113. 2. The name of the performing rights society
Remedies for motor vehicle purchasers. Nicks, WBB March, 1985. 3. The Iength of the contract

100.206 Music royalty collections; fair practices. 4. The schedule of rates and terms of the royalties to be col
(1) DerINITIONS. In this section: lectedunder the contract, including any sliding scale or schedule

(a) “Copyrightowner” means the owner of a copyright that ié?r any increase or decrease of the rates during the term of the con

of a musical work and that iscognized and enforceable under 1
USC 101, et seq. “Copyright ownedoes not include the owner  (5) PROHIBITED PRACTICES. No employee or agemtf a per
of a copyright that is of a motion picture or audiovisual work derming rights society may do any of the following:

thatis of part of a motion picture or audiovisual work. (a) Enter the commercial premises of a proprietor to disguss
(c) “Musical work” means a nondramatic musical work or gontractunder this section with theroprietor or his or her
work of a similar nature. employeeswithout identifying himself or herself and making

(d) “Performingrights society” means an association or cerpd0Wn the purpose of the visit before commencing any further
ration that licenses the public performancenuisical works on communicatiorwith the proprietor or the proprietsremployees.

behalfof one or more copyright owners. (b) Engage in any coercive conduct, act or practice that dis
(e) “Proprietor” means the owner of a retail establishment BfPtS the commercial premises af proprietor in a substantial
a restaurant. manner.

(f) “Restaurant” includes an inn, bgavern or sports or enter _ (C) Use or attempt to use any deceptive act or practice in nego
tainmentfacility in which the publianay assemble and in whichtiating a contract with a proprietor or in collecting royalties from
musicalworks may be performed or otherwise transmitted for tiProprietor

enjoymentof the public. (d) Fail to comply with the requirements imposed under subs.
(g) “Royalties” means the fees payable to a copyright own&), (3) and (4).

or performing rights society for the public performance ofust (6) CiviL ReEMEDY. Any person damaged as a result of a viola

cal work. tion of this section may bring a civil action to recover damages,
(2) Durties. A performing rights society shall do all of the-fol courtcosts and, notwithstandirgy 814.04 (1), reasonable attor

lowing: neyfees. The person may also request in the action any other legal
(a) File annually for public inspection withe department all OF €quitable relief.

of the following: (7) OTHERRIGHTSAND REMEDIES. This sectiordoes not limit

1. A certified copy of each document that is used at the tir@8Y other right or remedy provided by law
of filing by the performing rights society to enter into a contract History: 1995 a. 2841997 a. 35; 1997 all1ss. 9, 10 16; Stats. 1997 s. 100.206.
with a proprietor who operates a retail establishment or restaurant
in this state. 100.207 Telecommunications services. (1) DEFINITION.
2. Alist, that is themostcurrent list available at the time ofIn this section, “telecommunications service” has the meaning
thefiling, of the copyright owners who are represented by the pgivenin s. 196.01 (9m).
forming rights society and of theausical works licensed by the  (2) ADVERTISING AND SALESREPRESENTATIONS.A person may
performingrights society not make in any manner any statement or representation with
(b) Make available, upon request of a proprigittiormation regardto theprovision of telecommunications service, including
asto whether a specifimusical work is licensed under a contracthe rates, terms or conditions for telecommunications service,
enteredinto by the performing rights society and a copyrighthich is false, misleading or deceptive, or which omits to state
owner. A proprietor may request this information by telephone enaterial information with respect to the provision of telecom
otherelectronic means. municationsservice that is necessary to make statement not
(c) Make available, upon written request of a proprietor andfatse, misleading or deceptive.
the sole expense of a proprigtany of the information required  (3) SaLEsPRACTICES. (@) A person may not engage in negative
to be on file under pata). optionbilling or negative enrollment of telecommunications ser
(3) DiscLOSURE REQUIREMENTS. (@) No performing rights vices,including unbundledelecommunications services. A per
societymay enter into, or &ér to enter into, a contract for the pay sonmay not bill a customer fany telecommunications service
mentof royalties by a proprietor unless the performing rights so¢hatthe customer did notfafnatively order unless that service is
ety, at the time of the &r or between the timef the ofer and 72 required to be provided by lathe federal communications com
hoursbefore the executioof the contract, provides to the prepri missionor the public service commissio® customes failure
etor a written notice of all of the obligations of the performingo refuse a persasproposal to provide a telecommunications ser
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vice is notan afirmative request for that telecommunications setion or unfair trade practices under s. 100:20or (1t) or fraudu
vice. lentrepresentations undsr 100.18 (1) or violate ch. 133 or 196.
b) A person may not chge a customer falelecommunica ~ History: 1993 a. 496; 1995 a. 27.
tior(ls)serv?ce providgd afte:\%ﬁe customer basceled that tele ~ CrossTeference: See also ch. FCP 123, Vis. adm. code.
communicationservice. . o o
(c) A personshall provide a customer who has ordered a tel00.208 Unfair trade practices in telecommunications.
communicationsservice through an oral solicitation withde (1) In this section, “telecommunications provider” hasitiean
pendentconfirmation of the order within a reasonable time.  iNg given in s. 196.01 (8p).

(4) COLLECTION PRACTICES. () A person mayiot misrepre (2) Thedepartment shall notify the public service commission
sentthat local exchange servioeay be disconnected for nonpay if @ny of the following conditions exists:
mentof other telecommunications service. (a) A telecommunications provider has been found by a court

(b) A person may not unreasonabduse to provide a detailed 1 have violated any provision of this chapterof a rule promul
listing of chages for telecommunications service upon the requédtedunder s. 100.20 (2) (a).
of a customer (b) The department has issued an order und€0s20 (3) pro

(5) TERRITORIAL APPLICATION. Subsections (2) to (4) apply tohibiting a telecommunications provider from engaging in an
any practice directed to any person in this state. unfair trade practice or method of competition.

. History: 1993 a. 496; 1997 a. 229.
(6) REMEDIESAND PENALTIES. (@) 1. If a person fails tomply

with this section, any person or class of persons adverfetyeaf 100.209 Video programming service subscriber
by the failure to comply has a claim for appropriate relief, includights. (1) Derinmions. In this section:

ing damages, injunctive or declaratory relief, specific perfor (¢) “Multichannel video provider’ means an intericable

manceand rescission. operatoras defined in s. 66.0420 (2) (n), video service proyider

2. Aperson or classf persons entitled to relief under subdasdefined in s. 66.0420 (2) (zg), or multichannel video program
1. is also entitled to recover costs and disbursements. ming distributor as defined in 47 USC 522 (13).

(b) 1. Thedepartment of justice, after consulting with the (d) “Video programming” has the meaning given in s. 66.0420
departmenbf agriculture, trade and consumer protectioraror  (2) (x).

district attorney upon informing the department of agriculture, (2) RierTs. (a) A multichannel video provider shall repair

tradeand consumer protection, may commence an action-in Gjfgeo programming service within 72 hours after a subscriber
cuit court in the name of the stateréstrain by temporary or per Jeportsa service interruption or requests the repair if the service
manentinjunction any violation of this section. Injunctive relie interruptionis not the result of a natural disaster

may include an order directing telecommunications providers, as (b) Upon notificatiorby a subscriber of a service interruption

d_eflnedm_ s 196.01 (8p), o dls_contln_ue tele_communlcanons S muitichannel video provider shall give the subscriber a credit for
vice provided to a person violating this sectmrch. 196. Before oneday of video programming servicevitleo programming ser

JUGTice s interrupted for more than 4 hours in one day and the inter
mentsas may be necessary to restiorany person any pecur"aryruption is caused by the multichannel video provider

losssufered becausef the acts or practices involved in the action

if proof of these acts or practices is submitted to the satisfact{or{bm) Upon notification by a subscriber of a service interrup
of the court. 1on, a multichannel video provider shall give the subscriber a

creditfor each hour that video programming service is interrupted

2. The department may exerciseauthority under ss. 93.14 ¢ ; e
109316 and 100.18 7] (c) to administer this section. The deparq!];]wdeo programming servids interrupted for more than 4 hours

i ne day and the interruption is not caused by the multichannel
mentand the department of justice may subpoena persons @fb&o provider
require the production of bookand other documents, and the () A multichannel video provider shall give a subscriier
?egartn:jenbf Justice Ta){. rquUQSt the dgtp artThengtgftlcul_t(ljJ (e,th east30 days’ advance writtemotice before deleting a program
radeand consumeprotection to exercise its authority to aid in : T . : "
. A P ) . ervicefrom its video programming service. A multichannel
investigationof alleged V'_OIat'O”S of this section. . video provider is not required to give the notice under this-para
(c) Any person who violates subs. (2) to (4) shaltdmuired  graphif the multichannel videprovider makes a channel change

to forfeit not less than $25 nor more than $5,000 for edemsé. pecausef circumstances beyoride control of the multichannel
Forfeituresunder this paragraph shall be enforbgdhe depaft  video provider

mentof justice, after consulting with the department of agricul
ture, trade and consumer protection, opon informing the le
departmentby the district attorney of the county where the violqn
tion occurs.

(d) A multichannel video provider shall give a subscriber at
ast30 days’advance written notice before instituting a rate
crease.

. e) 1. A multichannel video provider may not disconnect a
(€) Subject to paiem), the department shall promulgate rlJIes°'ut()s)criber’sx/ideo programming Service, erpo);tion of that ser

underthis section. vice, for failure to pay a bill until the unpaid bill is at least 45 days
(em) 1. Before preparing any proposed rule under this sectigastdue.
the department shaform an advisory group o SUGQeSt re€0m 5 it 3 myltichannel video provider intends to disconnect a
mendationsegarding the content and scope of the proposed rugscriper’ssideo programming service, arportion of that ser
Theadvisory group shall consist of one or more persons who Maye the multichannel video provider shall give the subscriber at
be afectedby the proposed rule, a representative from the depagast10 days’ advanceritten notice of the disconnection. A
mentof justice and a representative from the public service COfyyjtichannelvideo provider is not required to give the notice
mission. underthis subdivision if the disconnection is requested by the sub
2. The department shall submit the recommendations underiber,is necessary to prevent theft of video programnsieg
subd.1., if any to the legislature as part tife report required vice or is necessary to reduce or prevent signal leakage,
unders. 227.19 (2) and to the board of agriculture, tradecand describedn 47 CFR 76.61.

sumerprotection. (3) RULES AND ORDERSALLOWED. This section does not pro

() This section does not preemiste administration or hibit the department from promulgating a rule or from issaimg
enforcemenbf this chapter or ch. 133 or 196.Practices in violarderconsistent with its authority under this chapter that gives a
tion of this section may also constitute unfair methods of competubscriber greater rights than the rights under sub. (2).
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(4) PenALTY; ENFORCEMENT. (a) A person who violates sub.manufacturedhome, as defined under s. 101.91 (2), or a mukifam
(2) may be required to forfeit not more than $1,000 for eady dwelling, as defined under s. 101.971 (2).
offenseand not more than $10,000 for each occurrence. F&ilure (b) “Enemgy savings osafety claim” means an advertisement
give a notice required under sub. (2) (c) or (d) to more than opgerepresentation that:

subscribeishall be considered to be onéeafe. . 1. A product is safe or meets any standard or measure of
(b) The department and the district attorneys of this state haygety;or

concurrentauthority to institute civil proceedings under this-sec 5" 5 product or a consumer product, as defined in s. 100.42

tion. () ()
History: 1991 a. 296; 1995 a. 27; 1997 &1 &. 17; Stats. 1997 s. 100.20999 .
a.150 5. 672; 2007 a. 42. a. Increases fuel or electricafiefency;
) ) ) ) b. Reduces heat loss;
100.2095 Labeling of bedding. (1) In this section, *bed c. Reduceselative consumption of or expenditures for fuel

ding"_ means any mattress, upholstered spring, comfqutet, 0¥ electricity; or

gluesehlti)nnogflrltleocvl\i/n(?r(?SIgned and manufactured for the purpose 0 d. Meets any standard or measure of performance under subd.
(2F; (ga) Al beddigg shall be labeled to include a description of & ° &

the material that is used in the manufacture of the bedding and C)th Ir;sfrlatl_on (rjneal?_s any_tmfllterlalll tprlrl\znly d_estl:(i:]nded o

nameand address of the manufacturethef bedding and the per resis %a tQW |r} "’t. weting ltj?' d n?u ation” does natiude

sonselling, ofering for sale or consigning for sale thedding. plpeor“ uctinsu "f‘ '0? exceptior U,C wrap..

If any of the material used the bedding has not previously beer&é (d) “Motor vehicle” has the meaning provided unde340.01

usedin any other bedding, the phrase “manufactured of newmal 5)- o )

rial” shall appear on the label. If anytbe material used in the () “Person” means any manufactyreistributor installeror

beddinghas previously been uséu other bedding, the phrasesellerof any product.

“manufacturedof secondhand materiashall appear on the label.  (f) “Product” means:

(b) For the purpose of labeling bedding under @y the label 1. Insulation.
shallbe not less than 3 inches by 4.5 inches in size and shall bep, Any system or device used inamound a dwelling unit for
sewedto the bedding and thint appearing on the label shall behe heating of space or water the generation of electricjty
notless than one-eighth of an inch in height. including any attachment or additive to the systemdevice.

(3) No person in the business of manufacturidigtributing “Product” does not include any system, device, attachment or
or selling bedding may manufacture, distribute, seflérdbr sale, additiveincluded in the original construction oflavelling unit or
consignfor sale or possess with intent to distribute, seflérdbr  in the sale or transfer of a dwelling unit.

sale orconsignfor sale any article of bedding unless the bedding 3. Any fueladditive, including any motor vehicle fuel adi
is labeled as provided in sub. (2). tive.

(4) No person in the businesss#lling bedding may sell, fefr 4. Any articleused in a motor vehicle to promote fuefi-ef
for sale, consign for sale or possess with intent to sk, fof sale ciency. “Product” does not include any original part or equipment
or consign for sale any article of bedding if the article of bedding a motor vehicle as sold by the manufacturer or a licensed dealer

containsany material that has been used in any hospital or hsany substantially identical replacement part or equipritent
beenused by or about any person having an infectious or-confge motor vehicle.

giousdisease. _ _ o ) (g) “R’ value” means the measure of resistance to heat flow
_(5) No person in the business of distributing or selling-beghrougha material, computed as theciprocal of the heat flow

ding, with intent to distribute, sell, fafr for sale or consign for sale througha material expressed in British thermal units per hour per

any article of beddingmay represent that any article of beddingsquarefoot per degree Fahrenheit atd&grees Fahrenheit mean

which contains materiathat has been previously used in otheemperature.

bedding,is manufactured of material that has not been previously (2) REASONABLEBASISFORCLAIMS. (@) NoO person may make

usedin other bedding. . _ anenegy savings or safety claim without a reasonable and cur
(6) (@) Any person stiéring pecuniary loss because of gently accepted scientific basis for the claim when the cliaim
violation of sub. (3), (4) or (5) may commence an action for th@ade. Makingan enegy savings or safety claim without a reason
pecuniaryloss and ithe person prevails, the person shall recovgbleand currently accepted scientific basis is an unfair method of
twice the amount of the pecuniary loss or $200 for each violaticfbmpetitionand trade practice prohibited under s. 100.20.
whicheveris greatertogether with costs, including reasonable (b) An enegy savings or safety claimade by a person other

attorneyfees. o thana manufacturer does not violate.{a) if the person relies in
(b) The department may commence an action in the nameyebd faith on written materials distributed by the manufacturer

the state to restrain by temporasy permanent injunction a viela andif the claim is limited tahe representations in the materials.

tion of sub. (3), (4) or (5)Before entry of final judgment, the courtany enegy savings or safety claim made by a person other than

may make any necessary orders to restore to any person any pg¢Hanufacturerafter the person is notified that no reasonable and

niary loss sufered by the person because of the violation.  currently accepted scientifibasis for the claim has been sub
(c) The department or any district attormagy commence an mitted, is a violation of par(a).

actionin the name of the state to recover a forfeiture to the state(3) SuestanTiATING THE cLAIM. (@) Any person making an

of not less than $100 nor more than $10,000 for each Vi0|ati0r@fergysavings or safety claim shall, upon written request by the

sub.(3), (4) or (5). departmentsubmit information upon which the person relied to
(d) A person who violates sub. (3), (4)(6) may be fined not substantiatehe claim. Failure to submit informatioaquested

morethan $10,000 or imprisoned for not more tl8amonths or underthis subsection is a violation of sub. (2) (a).

both. Each day of violation constitutes a separdensé. (b) The department shall make available to any person any
History: 1997 a. 260; 1999 a. 32 s. 169; 2001 a. 109. information submitted under this subsection unless protected
from disclosure by state or federal law
100.21 Substantiation of energy savings or safety (4) DEPARTMENTPOWERS. (@) The department magfter pub
claims. (1) DeriniTions. In this section: lic hearing, issue general or special orders under s. 100.20:

(@) “Dwelling unit” means a dwelling, as defined under s. 1. Prohibiting any engy savings or safety claim that violates
101.61, a modular homeas defined under s. 101.71 (6), aub.(2);
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2. Regulating the manner in which tkeegy savings or (b) A person who violates a speamtler issued under this sec
safetyclaim is made, including requiring accompanying discldion shall forfeit not less than $200 nor more than $5,000.

suresto prevent unfairness or deception; History: 1981 c. 124; 1991 a. 269. . o .
L .. . Applicationof volume premium rules to sales and delivery of milk frormdahsin
3. Prescribing any test method or other reasonable criteriadgysoccurring at out-of-state processing plantaild violate the commerce clause

which the adequacy of the basis for any ggesavings or safety of the U.S. constitution. Dean Foods CoBrancel, 187 Bd 609 (1999).
claimis determined; or

4. Requiring corrective advertisirtg correct a violation of 100.23 Contract to market agricultural products; inter -
sub.(2). ference prohibited. (1) DeriNITION. In this section:

(c) The department shall cooperate with all other state agenciega) “Agricultural product” includes, but is not limited to, any
in the administration of this section, as provided in s. 20.901. agricultural commodityas defined in s. 94.67 (2).

(6) RuLE MAKING. The department shall adopt rules thet (b) “Association” means an association of persons engaged in
standardsvhich determine if a reasonable and currently acceptet production of agricultural products under 7 USC 291.
scientific basis exists for an engrsavings or '_safety claim under (c) “Contract’ means an agreement between a producer and an
sub.(2). Adoption of rules is not a prerequisite to enforcement gésociationwhich agreement provides that all or a specified part
this section. To the extent feasible, the department shall incorpgs the persors production of oner more agricultural products by

ratenationally recognized standards into the rules. the person will be exclusively sold or marketed through or by the
History: 1979 c. 221; 1983 a. 27 s. 2200 (25); 1991 a. 269; 19BE 4999 a.  5g50ciatioror any facility furnished by it.

53; 2007 a. 1. W Y .
(d) “Producer” means a person who produces agricultural
products.

(2) Terms. No contract may have a term in excess of 5 years.
contract may be made self-renewinggeriods not exceeding
ag ﬁ/ears each, excefitat either party may terminate at the end of
yterm bygiving written notice to the other party at least 30 days
beforethe end of the term.
(3) DamacEs. A contract may require liquidated damages to
paid by the producer in the event of a breach of contract with
the association. Liquidated damages may be either a percentage
f the value of the products which are the subject of the breach,
. ; X Ot a specified sum, but may not be more than 30% of the value of
ing or resale may pay producersfelient pricedor the purchase y,oqe nroducts. If a specified sum is provided as liquidated dam
of milk based on diérences in milk qualityif all of the following agesbut such sum exceeds 3@¥the value of the products which
apply: _ arethe subject of the breach, the contract shall be construed to pro
(@) Before making any payments to producers, the persgige liquidated damages equal to 30% of the value of the products
engagedn the business of buying milk from producesgablishes which are the subject of the breach.
a payment method based onfeliences inmilk quality deter 4y BreacrorconTrACT. (2) No person may breaskpudi
minedby an actual measuredfeifence irbacteria count, somatic 4te interfere with, induce or attempt to induce or aid the breach
cell count, enzyme level or drug residue findings in the milk. 55 53 contract.

(b) Before making any payments to producers, the person(,) |f any person who has notice of thentract violates or
engagedin the business of buying milk from producergnyreatengo violate par(a), the association which is a partyiie

announcesand ofers to make payments in accordance witi, contractis entitled to all of the following remedies against that
paymentmethod established under p@#) to all producers from person except as provided under sub. (5):

whom the person buys milk. 1. Aninjunction, including a temporary restraining order

(c) The person engaged in the business of buying milk frogpeventor terminate any conduct which is prohibited under par
producersmakes payments to all milk producé&@m whom the ("Q'
0

personpurchases milk in accordance with the payment meth
establishedinder par(a).

(d) Thepayment method established under f&gris not part
of any other method used to discriminate between producers in
price paid for milk or in services furnished @@nnection with the
purchaseof milk.

100.22 Discrimination in purchase of milk prohibited.
(1) ProHiBITION. Except as provided in sub. (1m), no persoR
engagedn the business of buying mifkom producers for the pur
pose of manufacture, processing or resale may discrimin
betweenproducers in the price paid familk or in services fur

nishedin connection with the purchase of miflthe discrimina

tion injuresproducers or injures, destroys or prevents competiti%n
betweencompeting purchasers of milk. e

(1m) MiLK PRICING. A person engaged in the business of bu

2. A decree of specific performance.
3. Damages.

th&c) If an association files a verified complaint showing a viola

tion or threatened violation of pgl), and a sfitient bond, the

associatioris entitled to a temporary restraining order against any

(2) CoNTRACTsVOID. A contract in violation of this section or personviolating par (@). . - . .

aspecial order issued under this section is void. (d) The county in which aassociation has its registered agent
or its principal ofice in this state is a proper veniog an action

(3) JUsTIFICATION DEFENSE. It is a defense to a prosecution forunder this subsection by or against that association.

violation of this section or a special order issued under this sectlon(s) QuaLIFicaTions. No association is entitled to the remedies
to prove that the discrimination in price or services was @one : A
ndersub. (4) (b) unless the association:

good faith to meet competition or was commensurate with an . .
actualdifference in the quantity of or transportation gjesr or (a) Is governed by the following procedures:

marketingexpenses for the milk purchased. 1. No person other than an associatitembemay vote at
(4) ENFORCEMENT. (a) The department magfter hearing, @ny member meeting of the association. _
issuea special order enjoining violations of this section. 2. Atanymember meeting of the association, each associa

(b) The department mayithout alleging or proving that no tion member entitled to vote shall have one vote, except that the
other adequateemedy at law exists, bring an action to enjoi"ticlesor bylaws may permit either or both:
violationsof this section or a special order issued under this sec a. A member association to cast additional votessroeed
tion in the circuit court for the county where the alleged violatioRlg @ number equal to its membership.

occurred. ~b. An association whose member-patrimuiude other asso
(5) PENALTIES. (a) A person who violates this section shaffiationsto base voting in whole or in part on a patronage basis.
forfeit not less than $100 nor more than $2,500. 3. \Wting by proxy shall not be allowed in any association.
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4. The bylaws of the association may provide for representiepartmentof financial institutions determinethat the report
tion of members at any member meeting by deleggipsrtioned doesnot satisfy all of thoseequirements, the department of finan
territorially or by other districts or units. cial institutions shall return the report to the associatitich

5. An annual member meeting shall be held by the associatfdd it, along with a notice of any correction required. If the-asso
atthe time and place fixed in or pursuant to the bylafitke asso ~ ciation files a corrected report within 30 days after the association
ciation. In the absence of a bylaw provision, such meeting sh&giceivesthat notice, the report shdle deemed timely filed for
be held withiné months after the close of the associatidiscal Purposesf sub. (5) (b) 4.
yearat the call of the president or board. History: 1987 a. 89; 1995 a. 27.

6. Written notice, stating the place, day and hour of the associ
ation’sannual member meeting shall be given not less than 7 dag®.235 Unfair trade practices in procurement of veg -
nor more than 60 days before the annual meeting at the directéable crops. (1) DerNiTIONS. In this section:

of the person calling the meeting. Notice need be given only to(a) “Affiliate” means any of the following persons or business
membersentitled to vote. Notice shall be givemmembers hav gntities:

ing limited voting rights if they have or may have the right to vote 1. An officer, director partney member manager major
atthe meeting. stockholderemployee or agent of a contractor

7. At any annual member meeting at which members are to . ; ; ;
berepresentetly delegates, notice to such members may be giv&nozégtté%r%orgtr:onog{hbeusgeszs;]serlljtgé/ et?ztulsdovi/rmhtrolled
by notifying such delegates and their alternates. Noticeamay S “Cont y ¢ y h thp . . p tabl
sist of a notice to all members or may be in the form of an (P) "Contractor” has the meaning given for “vegetable-con
announcemerat the meeting at which such delegates or alternatBaCtor” under s. 126.55 (14).
wereelected. _(c) ‘iContractors cost to grow” means the average cost, per

8. The association shall keep correct and complete books & Weight of vegetable, incurred by the contraetod the con
recordsof account, and shall also keep minutes of the proceedidgctor ssubsidiaries and fifates to grow aspecies of vegetable
of meetings of its members, board and executive committee. Thed 9rowing region, eitheduring 3 of the preceding 5 years
associatiorshall keep at its principal fide records of the names €xcludingthe highest and lowest years, ibithe contractor has
andaddresses of all membeaad stockholders with the amountdroWn a vegetable species less than 5 consecutive years, during
of stock held by each, and of ownership of equity interests. At dh most recent years available. _ .
reasonabldime, anyassociation member or stockholdarhis or (d) “Growing region” means one or more geographic areas in
her agent or attorngyupon written notice stating the purposewhichthe department determines that the cost to grow a particular
thereof,delivered or sent to the association at least one weeksfpeciesof vegetable tends to be reasonably similar
advancemay examine for a proper purpose any books or records(dm) “License year’has the meaning given under s. 126.55
pertinentto the purpose specified in the notice. The board mgom).
denya request to examirtoks and records if the board deter (e) “Producer” means any persaho produces and sells vege
minesthat the purpose is not directly related to the businesstﬁmespr who grows vegetables under contract.
affairs of the association and is contrary to the best interests of t e(ﬂ “Subsidiary” means a corporation or busi ity that is
association. L owned,controlled or operated by a contractor
- (b) _Has a current annual report on file with th(_e departr_nient (g) “Vegetable” means a vegetable grown or sold for use in
financialinstitutions which satisfies all afie following require food processing, whether or nofiit actually processed as food
meTs.I ianed b incial i th | f“VegetabIe"incIudes sweet corn but does not include grain.

- s signed by a principaticer or the general manager o (h) “Vegetable procurement contract” means an agreement

the association. betweena contractor and a producenderwhich the contractor

2. Is on a form furnished to the association by the departmefiy syegetables grown in this stdtem the producer or contracts
of financial institutions usinghformation given as of the date of, ;i the producer to grow vegetables in this state.

the execution of the report.
3 Sets forth: (2) CONTRACTORMAY NOT PAY PRODUCERLESSTHAN CONTRAG-
- Setsiorth: TOR'SCOSTTO GROW. If a contractor and the contractoafiliates

a. The associatio®’name and complete address. andsubsidiaries collectively grow more than 10% ofalceeage
b. The names and addresses of the assocatimectors and of any vegetable species grown and procured by the contiactor
principal officers. any license yearthe contractor shall pay a produder vegeta

c. A statement, by class and par vabfghe amount of stock bles of that species tendered or delivered under a vegetable pro
which the association has authority to issue, and the amount@frementcontract, a price not less than thentractors cost to
stockissued. grow that vegetable species in the same growing region. For vege

d. A statement as to the general type of business in which thBI€scontracted on a tonnagesis and for open—market tonnage

associatiowas engaged during tH€ months preceding the datePUrchasedacreage under this subsection shall be determined
of the report. usingthestate average yield per acre during the preceding license

4. Is filed with the department of financiaktitutions in each year.
year following the year in which the association first filed the (4) COSTTO GROW;REPORTTO DEPARTMENT UPONREQUEST. If
annualreport required under this paragragbring the calendar the department determines that a contractor and the contsactor
yearquarter in which the anniversary of the filing occurs. affiliates and subsidiaries will collectively grow more than 10%

(6) DEPARTMENT OF FINANCIAL INSTITUTIONS DUTIES. The of the acreage of any vegetable species growipiouired by the
departmenbf financial institutions shall: contractorduring a license yeathe department may requitee

. . contractorto file a statement of the contrac®cost to grow that

(2) Provide forms for the report required under sub. (5) (b) {&getablespecies. The contractor shall file the report with the
anassociation upon the request of that association. departmentvithin 30days after the department makes its request,

(b) Send by 1st class mailform for the report required underyniessthe department grants an extension of tifiiée depart
sub.(5) (b) to each association which filed that report in the prenentmay permit the contractor to report féifent costs to grow
vious year no later than 60 days prior to the esfcthe calendar for different growing regions if the contractor can definegitusy
yearquarter in which that association first filed its report. ing regions to the departmesisatisfactionand can show to the

(c) Upon receipbf a report required under sub. (5) (b), detedepartment’satisfaction that the contractercoststo grow are
mine if the report satisfies the requirementsudf.(5) (b). If the substantiallydifferent between the growing regions.
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(5) DEPARTMENT INVESTIGATIONS; RESPONSE TO PRODUCER for which no specific penalty is prescribed shall be fined not to
COMPLAINTS. The department magn its own initiative, investi exceed$200, orimprisoned in the county jail not more than 6
gateto determinavhether any contractor has violated this sectiomonthsor both.

If a producer or producer associaffites a written complaint with (2) Any person violating s. 100.02 is guilty ofass | felony

the department allegin@ violation of sub. (2), the department (3) Any person who violates s. 100.65100.19, or who inten

shallinvestigate the complaint. The department is not reqUiredtﬁ?nally refuses, neglects or fails eey any regulation or order

investigateany complaint filed more than 180 dafter the pre h
ducertendered or delivered the vegetables to the contractor E)neaf(ijr:agé Estugdsssuhr;jneégsln%?'#goﬁé t1h0a0ri2$05; (s)ggll,ofro iﬁ;?:g‘féd in
(6) ADDITIONAL REPORTSINSPECTIONAND AUDIT. FOr pUrposes ipe county jail for not more than one year or both.
of an investigation under sub. (5), the departnmesy require a .
; 4) Any person who violates s. 100.18 (1) to 10) or

contractor to su_b mit reports of acreage, fonnages, costs to gr. 1).82isy38bject to a civil forfeiture of ntgss ghz’m $g(35)$10r)more
andamounts paid tproducers. The department may require th aﬁ$200 for each violation

the reports be certified by a certified pubbccountant, or the )

departmentmay inspect and audit the contracwomrecords to _ (4m) Any person who violates s. 100.18 (10r) is subject to a

(7) REPORTSARE CONFIDENTIAL. Reports submitted to the eachviolation.

departmentinder subs. (4) and (&)e confidential and not open  (5) Any person violating s. 100.18 (9) may be fined not more
to public inspection. than$10,000 or imprisoned for not more than 9 months or both.

(8) DEPARTMENTFINDINGSAND ORDER. If the department com E@chday of violation constitutes a separattente. _
pletesan investigation in response to a complaint under sub. (5),(6) Thedepartment, the department of justice, after consulting
the department shall issue written findings to the contramtor With the department, or any district attorney may commence an
complainant,indicating whether the department has found &ctionin the name of the state to recover a civil forfeiture to the
violation of sub. (2) by the contractolf the department finds that stateof not less than $100 nor more than $10,000 for each-viola
the contractor has violated sub. (2), department shall specify tion of an injunction issued under s. 100.18, 100.182 or 100.20 (6).
whatit finds to bethe contractds cost to grow Either the contrac The department of agriculture, trade azmhsumer protection or
tor or the complainarmhaydemand a public hearing on the depar@ny district attorneymay commence an action in the name of the
ment’sfinding, under ch. 227. state to recover a civil forfeiture to the state oflees than $100

(9) UNIFORM SYSTEM OF COST ACCOUNTING; DEPARTMENT NOrmore than $10,000 for each violation of an order issued under

RULES. Thedepartment may promulgate rules prescribing a urf: 100.20.

form system of cost accounting to be used by contractors in deter(7) Any person violating s. 100.182 may be fined muire
mining and reporting a contractsrcost to grow The accounting than$10,000 or imprisonefbr not more than 9 months or both for
system shall take into account cosfatiénces attributable to fac eachoffense. Each unlawful advertisement published, printed or
tors affecting prices for vegetable specigsder vegetable pro mailedon separate days or in separate publications, hand bills or
curementcontracts. directmailings is a separate violation of this section.

(10) PrivaTE REMEDY. A producer who sustains a monetary (8) Any person who violates s. 100.46 may be requirddrto
lossas a result o& violation of this section by a contractor mayeit not more than $100.
recoverthe amount of the loss, together with costs, including all (9) Any person who violates s. 100.30 (7) (apisject to a
reasonable attorney fees, notwithstanding s. 814.04 (1). forfeiture of not less than $50 nor more than $200 for aéola-
(11) PeNALTIES. (@) Forfeiture. Any person who violates this tion.
section or any rule promulgatedorder issued under this section History: 1975 c. 39; 1979 c. 327; 1981 c. 90; 1981 c. 124 s. 9; 1983 a. 500; 1985
may be requiredto forfeit not less than $100 nor more tharg-z?gz%ollggglae- ?ilo;glg% a. 414;1995 a. 27; 1997 a185201, 253, 283; 1999 a.
$10,000. NOtWIthStandlng S. 165‘25.(1)’ the department maylyt was consti;utionally proper for the legislattweauthorize in sub. (3) the impeosi
commencean action to recover a forfeiture under this paragrapidn of criminal penalties for the violation of department rules adopted pursuant to s.
(b) Fine or imprisonmentAny person who intentionally vio 100-20. State vLambert, 68 6. 2d 523, 229 N.ved 622 (1975). ~
atesthis section shall be fined not less than $100 nor e, AIETLeray 2, 3 o oty el ot neglecis e il
$10,0000r imprisoned for not more than one year in the counkyw.2d 98 (1982).
jail or both for each violation. A conviction under sub. (3) without proof of criminal intent did not violate the due
History: 1975 c. 67, 199; 1989 a. 31, 359; 199312; 001 a. 16. processclause. Stepniewski Gagnon, 732.Bd 567 (1984).

. . 100.261 Consumer protection surcharge. (1) If a court
100.24 "Revocation of corporate authority . Any corpora  jmposesa fine or forfeiture fom violation of this chaptech. 98,
tion, or limited liability companyforeign ordomestic, which vio 4 ryle promulgated under this chapter or ch.&n ordinance
latesany order issued under s. 100.20 magiyeined from doing gnactedunder this chapter or ch. 9ie court shall also impose
businessn this state and its certificaté authority incorporation 5 -onsumer protection surct\;&runderlchiil 4 in an amount equal

or oganization may be canceledrevoked. The attorney generaly, 550, of the fine or forfeiture imposed. If multiple violations are

may bring an action for this purpose in the name of the state. Ig e the court shall base the consumer protectimechage
any such action judgment for injunction, cancellation or revOC('SI‘Bonthe totalof the fine or forfeiture amounts for all violations.
tion may be rendered by the court, upon such terms as it deems”

; o - Slfine or forfeiture is suspended in whole or in part, the court
\?v“ﬂhr; tCiilglégr]C interest, but only upon proofaéubstantial and g )| reduce the surchge in proportion to the suspension.

History: 1981 c. 124; 1993 al2. (2) If any deposit is made for a violation to which this section
applies,the person making the deposit shall also depasitfia
. ) o cientamount to include the consumer protection sugghander
100.25 Cumulative remedies. Nothing in ss. 100.22 10 this section. If the deposit is forfeiteitie amount of the consumer
100.24shall be construed as repealing any other law of this stgigytection surchage shall betransmitted to the secretary of
buttheremedies herein provided shall be cumulative to all othggministratiorunder sub. (3). If the deposit is returned, the con
remediesprovided by law in and for such cases. sumerprotection surchage shall also be returned.

(3) (a) The clerk of court shall collect atichnsmit the con
100.26 Penalties. (1) Any person who violates anyrovii  sumerprotection surchges imposed under ch. 814 to the county
sion of this chapterexcept s. 100.18, 100.20, 100.206 or 100.5freasureunder s. 59.40 (2) (m). The county treasurer shall then
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makepayment to the secretary of administration under s. 59.25 §Bifferedby a person, the court shall require that the restitution be
f 2. paid by the defendant before the defendant pays any forfeiture

(b) Thesecretary of administration shall deposit the consumigiposedunder this section.
protectionsurchages imposed under ch. 814 in the general fungHistory: 1995 a. 382
andshall credit them to the appropriation account und2®.415
(1) (jb), subject to the limit under p&r). 100.265 List of gasohol and alternative fuel refueling
(c) The amount credited to the appropriatamzount under s. facilities. No later than December &hnually and at such other
20.115(1) (jb) may not exceed $185,000 in each fiscal.year timesas the department determines to be necestbarylepart
History: 1999 a. 9; 2001 a. 16; 2003 a. 33, 139, 326. mentshall publish and transmit to the department of adminristra
tion a list of all refueling facilities in the state at which gasohol,
100.263 Recovery. In addition toother remedies available asdefined in s. 16.045 (1) (d), or any alternative fuel, as defined
underthis chapterthe court may award the department the reasan s. 16.0451) (b), is available. The list shall beganized by
ableand necessamposts of investigation and an amount reasoiiocationand shall indicatevhich facilities are open to the public,
ably necessary to remedy the harmfiieefs of the violation and which types of fuel are available at the faciliteasd which facik
the court may award the department of justice the reasonable @ied are limited to use by certain employees or types of vehicles,
necessargxpenses of prosecution, includiajorney fees, from andshall identify the employees types of vehicles to which such
any person who violates this chapteThe department and the useis limited.
departmentf justice shall deposit in the stateasury for deposit  History: 1993 a. 351.
in the general fund all moneys that the court awards to the depart
ment,the department of justice or the state under this secl&m. 100.27 Dry cell batteries containing mercury . (1) DerK-
percentof the money deposited in the general fund that Wa$rons. In this section:

awardedunder this section for the costs of investigation ted (a) “Alkaline manganese battery” means a battery with aman
expense®f prosecution, including attorney fees, shaltkeited ganesadioxide electrode and an alkaline electrolyte.

to the appropriation account under s. 20.455 (1) (gh). .
HiStory:prl)ggsp a. 27: 1997 a. 36. (1) (gh) (b) “Alkaline manganese button cell battery” means an-alka
line manganese battery that resembles a button in size and shape.

o : . ) (c) “Mercuric oxide battery” means a battery with a mercuric
100.264 Violations against elderly or disabled per oxide electrode.

sons. (1) DeriNiTions. In this section: « : . , .
(a) “Disabled person” meansp@rson who has an impairment (d) “Mercuric oxide button cell battery” means a mercuric
oxide battery that resembles a button in size and shape.

of a physical, mental emotional nature that substantially limits o N .
atleast one major life activity ~(e) “Zinc carbon battery” means a battery with a manganese
(b) “Elderly person” means a persahois at least 62 years g:(;;:;jn%electrode, a zinc electrode and an electrolyte thaotis
of age. ’
(g) “Major life activity” means self-care, walking, seeing (2) ALKALINE MANGANESEBATTERIES. (&) No person masell
/ ; . ; ' ' r offer for sale an alkaline manganese battbat is manufac
gfgginng'Sgﬁgﬁg%'ebrzﬁm“g’ elﬁlarlgmga performing manual tas edafter January 11996, except for an alkaline manganese but
9 9 y employed. ton cell batteryunless the manufacturer has certified to the depart

_ (2) SuppLEMENTAL FORFEITURE. If a fine or a forfeiture is mentthat the alkaline manganese battery contains no mercury that
imposedon a person for a violation under s. 100.16, 100.1{asintentionally introduced.

100.18,100.182, 100.183, 100.20, 100.205, 100.2000.21,
100.30(3), 100.35, 100.44 or 100.48 a rule promulgated underbu
oneof those sections, the person shall be subjesupplemental nlessthe manufacturer has certified to tthepartment that the

forfeiture notto exceed $10,000 for that violation if the Conduﬁlkalinemanganese button cell battegntains no more than 25
by the defendant, for which the violation was imposed, was perpﬁgigrams of mercury

tratedagainst an elderly person or disabled person and if the cour
9 y P P 3) ZINC CARBON BATTERIES. No person may sell or fef for

finds that f the following factors i t: - h
inds that any ot the foflowing factars 1S presen salea zinc carbon battery that is manufactured after July 1, 1994,

d r(:ti,) Thneéjefter\)vdant kPevgrotr SdhOUIdi h‘?’? dkr:lown trhatnth? giefeﬁnlessthe manufacturer has certified to ttepartment that the
antsconduct was perpetrated agaiastelderly person or @IS zine carpon battery contains no mercuhat was intentionally

abledperson. “introduced.
bl(bc)i The de{er;?;rm Con?lt’ﬁt cfall:seq an elderly person of dis 5y \jercuricoxiDE BATTERIES. Beginning on Julyt, 1994, no
abled person to sigr any of the following: _ personmay sell or dr for sale a mercuric oxide battery that is not
1. Loss or encumbrance of his or her primary residence. 3 mercuric oxide button cell battery unless the manufactioes
- 2. Loss of principal employment or principal source oéll of the following:
Income. (a) ldentifies a collection site, that has all required goveramen
3. Loss of more than 25% of the property that the elderly peal approvals, to whichersons may send used mercuric oxide bat
sonor disabled person has set aside for retirement or for persaeeaiesfor recycling or proper disposal.
or family care or maintenance. (b) Informs each purchaser of one of its mercuric okilter
4. Loss of more than 25% of the total pdlyments to be iesof the collection site identifiednder par(a) and of the prohibi
receivedunder a pension or retirement plan. tionins. 287.185 (2).
5. Loss of assets essential to the health or welfare of the(c) Informs each purchaser of ookits mercuric oxide batter
elderly person or disabled person. iesof a telephon@umber that the purchaser may call to get infor
(c) The defendard’ conduct caused physical emotional Mmation about returning mercurigxide batteries for recycling or
damageor economic loss, othénan the losses specified in @)  Properdisposal.
1.to 5., and elderly persons or disabled personmare likely to (d) Informs the department and the departmenbaitiral
suffer the loss than other persons due to their age, poor healésourcef the collection site identified under p&a) and the
impairedunderstanding or restricted mobility telephonenumber under pafc).
(3) PrIORITY FORRESTITUTION. If the court orders restitution ~ (6) LIST OF CERTIFIED BATTERIES. The department shall cem
unders. 100.18 (1) (d), 100.182 (5) (a), 100.26), 100.205 (7), pile and make available to the public a list of all batteries for which
100.207(6) (b) 1. or 100.44 (5) for a pecuniary or monetary losshas received certification under subs. (2) and (3).

(b) No person may sell orfef for sale an alkaline manganese
tton cell battery that is manufactured after January 1, 1996,
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(7) PeNALTIES. (a) Any person who violates subs. (2) to (5) (d) Any action on a violation of this section may be eom
shallforfeit not less than $50 nor more than $200. mencedin the circuit court for the county in which the violation
(b) Any manufacturer that submits a fraudulent certificatiofccurred,or inthe case of multiple violations by a single defend
undersub. (2) or (3) shall forfeitot less than $1,000 nor more tha@nt, in the circuit court for the county in which any of the viola

$10,000for each violation. tions occurred.
History: 1993 a. 74; 1995 a. 227. History: 1983 a. 73; 1991 al%; 1995 a. 27; 2009 a. 63.
100.28 Sale of cleaning agents and water conditioners 100.285 Reduction of toxics in packaging. (1) DeriNI-
containing phosphorus restricted. (1) DEFINITIONS. Inthis  TION. In this section, “packaging component” means any individ
section: ual assembled part of a package, including any interior or exterior
(a) “Chemical water conditioner’ meamswater softening _blck)ck|r|19l,)b|racmg, cushioning, weatherproofing, coaticlgsure,
ink or label.

chemicalor other substance containing phosphorus intetaled ) )

treatwater for machine laundry use. (2) ResTRICTION. Except as provided in sub. (3), a manufac
(b) “Cleaning agent’ means any laundry dgestt, laundry tureror distributor may not sell a package, packaging material or

additive, dishwashing compound;leanser household cleaner Packagingcomponent with a total concentration of lead,-cad

metalcleanerdegreasing compoundommercial cleaneindus ~ Mium, mercury plus hexavalent chromium that exceeds:

trial cleaner phosphate compourut other substance intended to  (8) Beginning on June 1, 1992, 600 parts per million.

be used for cleaning purposes. (b) Beginning on June 1, 1993, 250 parts per million.
(2) RESTRICTIONS;RETAIL SALES. Except as provided under (c) Beginning on June 1, 1994, 100 parts per million.
sub.(3), no person may sell orfef to sell at retail: (3) ExcepTions. (a) Before June 1, 1996, sub. (2) does not

(a) General estriction; 0.5%. Any cleaning agent whicton  apply with respect to a package, packaging material or packaging
tains more than 0.5% phosphorusvmight, other than a cleaningcomponenmade from recycled materials.
agentfor nonhousehold machine dishwashing or for cleansing of (b) Subsectior(2) does not apply with respect to a package,
medicaland sugical equipment. packagingmaterial or packaging component ifigher total con

(b) Restrictionfor nonhousehold machine dishwashing ocentrationof lead,cadmium, mercury plus hexavalent chromium
cleansingof medical equipment; 8.7%Any cleaning agent for is necessary to meet federal health or safety requirements.
nonhougeholdnachlne dishwashing or for cleansing of medical (c) Subsection (2) does not apply with respect to a package,
andsugical equipment which contains more than 8.7% phosphgackagingmaterial or packaging component for whiblre is no
rusby weight. feasiblealternative that satisfies the limitations in sub. (2).

(c) Restriction for water conditioner; 20%Any chemical  (d) Subsection (2) does not apply with respect to lead foil pur
waterconditioner which contains more than 20% phosphorus biasedand used on or before December 31, 1992, to wrap the
weight. openingof a bottle that contains intoxicating liques defined in

(2m) RESTRICTIONS;SALE TO RETAILER. Except as provided s.125.02 (8), or to any package that contains intoxicating ljquor
undersub. (3), no person may sell ofesfto sell to a retailer:  asdefined in s. 125.02 (8), if the package was filled and sealed on

(a) General estriction; 0.5%. Any cleaning agent whicton ~ or before December 31, 1992.
tains more than 0.5% phosphorusvsight, other than a cleaning (5) NoPENALTY. A persorwho violates sub. (2) is not subject
agentfor nonhousehold machine dishwashing or for cleansing w@f a penalty
medicaland sugical equipment. (6) ReporT. The department shall review théeetiveness of

(b) Restrictionfor nonhousehold machine dishwashing osubs.(1) to (5) and shall report the results of the reyiaaluding
cleansingof medical equipment; 8.7%Any cleaning agent for a recommendation of whether enforcement provisions and-penal
nonhouseholdnachine dishwashing or for cleansing of medicdles should be instituted, on or before June 1, 1898)e governor
andsugical equipment which contains more than 8.7% phosphandto the chief clerk of each house of tagislature for distribu
rus by weight. tion under s. 13.172 (2).

(c) Restriction for water conditioner; 20%Any chemical ~ History: 1989 a. 335; 1991 a. 36.
waterconditioner which contains more than 20% phosphorus by
weight. 100.29 Sale of nonrecyclable materials. (1) DeFINI-

(3) EXEMPTION; INDUSTRIAL PROCESSESIND DAIRY EQUIPMENT. ~ TIONS. In this section “new packaging” means packagimgjud
Cleaningagents used for industrial processes @aening or for ing a containgrmade from a material or a combination of materi
cleansingdairy equipment are not subject to this section. alsnot used in any packaging, exclusive of any closure or label,

(4) PENALTY; ENFORCEMENT. () A person who violates this thatis in commerce in this state on or before May 11990.
sectionshall forfeitnot less than $25 nor more than $25,000 for (3) NEwW PACKAGING. (a) Ifthe department receives a com
eachviolation. Each day on which the persils or ofers to sell plaintthatthere is not an adequate market to make recycling of a
in violation of this section constitutes a separate violation. Eaitpe of new packaging economically feasible, the department
placeat which the person sells offerfs tosell in violation of this shallinvestigate the complaintf the department determines that
sectionconstitutes a separate violation. the product has been in commerce in this state for at least 3 years

(am) If a court imposes a forfeiture under péa) on the and that the complaint is well-founded, &hall inform the
manufactureof a chemical water conditioner or cleanimgent Manufactureor distributor of the new packagirgd attempt to
for a violation of sub. (2m), theourt may order the manufacture/SnSuréan adequate market withinreasonable period through
to accept the return of the chemical water conditioner or cleaniiggotiations. o
agentthat is thesubject of the violation and to refund the purchase (b) The department shall identify by rule a type of new packag
price to the retailer whgurchased that chemical water condiing for food or beverages to which all of the following apply:
tioneror cleaning agent. 1. After at least 3 years in commerce in this state, theratis

(b) In lieu of or in addition to forfeitures under péa), the an adequate market to make recycling oftjipe of new packag
departmenimay seek an injunction restraining any persom ing economically feasible.
violating this section. 2. The department received a complaint urmbar(a) about

(c) The department, or any district attorney upon the requége type of new packaging material.
of the departmentnay commence an action in the name of the 3. Negotiations under pafa) did not result in an adequate
stateunder par(a) or (b). market.
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(c) The department shall promulgatdes for determining wine, “cost to retailer” means the invoice cost of the merchandise
whetherthereis an adequate market to make recycling of netw the retailer within 30 days prior to the date of salegptace

packagingeconomically feasible. mentcost of themerchandise to the retailavhichever is lower
History: 1989 a. 335. lessall trade discounts except customary discounts for cash, plus
any excise taxes imposed on such merchandise or the sale thereof
100.295 Labeling of recycled, recyclable or degrad - otherthan excise taxes collected by the retaiterd any cost

able products. (1) LABELING STANDARDS. The department incurredfor transportation and any other cj@s not otherwise
shallestablish standards that must be met by products in orderifmludedin the invoice cost or the replacement cost of the mer
any person to represent that the products are recycled, recyclatiiandiseasherein set forth, to which shall be added a markup to
or degradable. The department shall establish standards thatamxer a proportionate part of the cost of doing business, which
consistent,to the greatest extent practicable, with nationwidaarkup,in the absence of proof of a lesser cost, shall be 6% of the
industry consensus standards. In developing standards, testto the retailer as herein set forth.
departmenshallconsult with the department of natural resources 1m. With respect to the sale of motor vehicle fuel, “cost to
andthe council on recycling and consider purchasing speeificgetailer” means the following:
tionsunder s. 16.72 (2) (e) and (f) and anysting federal stan a. In the case of the retail sale of motor vehicle fuel by a refiner
dards. The department shall give priority to establishing stany g retail station owned or operated either directly or indirectly by
dards for specific products commonlyepresented as beingihe refiner the refinets lowest selling price to other retailers or to
recycled,recyclable or degradable. wholesalersf motor vehicle fuel on the date of the refiseetail
(2) FALSE ADVERTISING PROHIBITED. NO person may representsale,less all trade discounts except customary discountsifdr,
any product as being recycled, recyclable or degradable unlessghgs any excise, sales or use taxes imposed on the motor vehicle
productmeets standards established under sub. (1). fuel or on its sale and any cost incurred for transportation and any
(3) PenALTY.  Any person who violates sub. (2) may beptherchages not otherwise included in the invoicest of the
requiredto forfeit not less than $100 nor more than $10,000 ferotor vehicle fuel, plus a markup & 18% of that amount to

eachviolation. covera proportionate part of the cost of doingsiness; or the
History: 1989 a. 335. averageposted terminal price at the terminal located closest to the
Cross-reference: See also s.FCP 137.01, Wé. adm. code. retail station plus a markup of 9.18% of the average posted-termi

) ) nal price to cover a proportionate part of the aafstioing busi
100.297 Plastic container recycled content. (1) DEFINI-  nesswhichever is greater
TION. In this section, “plastic container” means a plastic container b. In the case ofhe retail sale of motor vehicle fuel b
h ; . . . y a
asdefined in s. 100.33 (1) (c), that is required to be lahehelr \,jesalerof motor vehicle fuel, who is not a refinet a retail

$.100.33 (2). . . station owned or operated either directly or indirectly by the
(2) ProHiBITION. Exceptas provided in sub. (3), no personyholesalerof motor vehicle fuel, the invoice cost of the motor
may sell or ofer for sale at retail any product in a plastimtainer  yehjclefuel to the wholesaler of motor vehicle fuel within 10 days
unlessthe plastic container consists of at least 10% recycled gor to the date of sale, or the replacement cost of the motor
remanufacturedmaterial, by weight beginning on January lyehicle fuel, whichever is loweress all trade discounts except
1995. customarydiscounts for cash, plus any excise, sales or use taxes
(3) ExcepTioN. Subsection (2) applies to a person who seli;mposedon the motor vehicle fuel or on its sale, and any cost
or offers to sella product that is a food, beverage, drug, cosmetigcurredfor transportation and any other ches not otherwise
or medical device and that is regulated under the fedeoal, includedin the invoice cost or replacement cost of the motor
drugand cosmetic act, 21 USID1 to 394, in a plastic containervehiclefuel, plus a markup of 9.18% of that amount to cover a pro
only if the federal food and drug administration has appreived portionatepart of the cost of doing businessttee average posted
useof the specified recycled or remanufactured content in tharminalprice at the terminal located closest to the retail station

plasticcontainer plus a markup of 9.18%f the average posted terminal price to
History: 1989 a. 335; 1993 a. 245. covera proportionate part of the cost of doing business; whichever
is greater

100.30 Unfair sales act. (1) PoLicy. The practice of selling ¢, |n the case of the retail sale of motor vehicle fuel by a person
certain items of merchandise below cost in order to afi&#dR  gtherthan a refiner or a wholesaler of motor vehicle fuel at a retail
ageis generally a form of deceptive advertising anduafair  station, the invoice cost ofne motor vehicle fuel to the retailer
methodof competition in commerce. Such practice caes®s  ithin 10 days prior to the daté sale, or the replacement cost of
mercialdislocations, misleads the consunveorks back against the motor vehicle fuelwhichever is lowerless all trade discounts
thefarmer directly burdens and obstructs commerce, and divedgceptcustomary discounts for cash, plus any excise, sales or use
businesdrom dealers whenaintain a fair price policyBankrupt  taxesimposed on the motor vehicle fuel or on its said any cost
ciesamong merchants who fail because of the competition igtyrredfor transportation and any other ofjes not otherwise
thosewho use sucmethods result in unemployment, disruptiofincludedin the invoice cost or the replacement cost of the motor
of leases, and nonpayment of taxes and loans, and contribute tgeiiclefuel, plus a markup of 6% of that amount to cover a propor
inevitable train of undesirable consequences, including econorate part of the cost of doing business; or the average posted ter

depression. o _ minal price at the terminal located closest to the retailer plus a
(2) DerINITIoNs. When used in this section unlessntext markupof 9.18%of the average posted terminal price to cover a
otherwiserequires: proportionatepart of the cost of doing business; whichever is

(a) “Average posted terminptice” means the average postegreater.
rack price, as published by a petroleum price reporting service, at d. In the case of a retail sale of motor vehicle fuel byfiaer
which motor vehicle fuel is déred for salet the close of businessat a place other than a retail station, teéners lowest selling
onthe determination date by all refiners avitblesalers of motor priceto other retailers or to wholesalers of motor vehicle fuel on
vehicle fuel at a terminal plus any excise, sales or use tax@@ date of the refin&s retail sale, less all trade discounts except
imposedon the motor vehicle fuel or on its sale, any cost incurredistomarydiscounts for cash, plus any excise, sales or use taxes
for transportation and any other ojes that are nagtherwise imposedon the motorvehicle fuel or on its sale and any cost
included in the average posted rack price. In this paragraphcurredfor transportation and any other opes not otherwise
“average”means the arithmetic mean. includedin the invoice cost of the motor vehicle fuelviich

(am) 1. With respect to the sale of cigarettes or otbbacco shallbe added anarkup to cover a proportionate part of the cost
products, fermented malt beverages or intoxicating liquwor of doing business, which markup, in the absence of proof of a
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lessercost, shall be 3% of the costtte retailer as set forth in this ~ 1g. With respect to the wholesale safemotor vehicle fuel
subd.1m. d. by a refiner “cost to wholesaler” means the refirelowestselt

e. In the case of a retail sale of motor vehicle fuel by a persig price to other retailers or to wholesalers of motor vehicle fuel
otherthan a refiner a place other than a retail station, the invoicen the date of the refinex wholesale sale, less all trade discounts
costof the motor vehicle fuel to the retailer within 10 days prigeXceptcustomary discounts for cash, plus any excise, sales or use
to the date of the sale, or the replacement cost of the nearle  taxesimposed on the motor vehicle fuel or on its said any cost
fuel, whichever is lowetess all tradeliscounts except customaryincurredfor transportation and any other oges not otherwise
discountsfor cash, plus any excise, sales or use taxes imposedtudedin the invoice cost of the motor vehicle fuel, to which
the motor vehicle fuel or on its sale and any dostirred for trans ~ shallbe added anarkup to cover a proportionate part of the cost
portationand any other chges not otherwise included in the of doing business, which markup, in the absence of proof of a
invoice cost or the replacement cost of the motor vehicle fuel igssercost, shall be 3% of the cost to the wholesaler as set forth
which shallbe added a markup to cover a proportionate part of tifethis subdivision.
costof doing business, which markup, in the absence of proof of 1r. With respect to the wholesale sale of motor vehicle fuel by
alesser cost, shall be 3% of the cost to the retailer as set fortlaiperson other than a refinéicost to wholesaler” means the
this subd. 1m. e. invoice cost of the motor vehicle fuel to the wholesaler of motor

2. With respect to the sale of merchandise other than ciggghicle fuel within 10 days prior to the date of the sale or the
rettesor other tobacco products, fermented malt beverages; intégPlacementost of the motor vehicle fuel, whichever is lower
icating liquor or wine, or motor vehicle fuel, “cost to retailer’lessall trade discounts except customary discounts for cash, plus
meansthe invoice cost of thenerchandise to the retailepr ~any excise, sales or use taxes imposadhe motor vehicle fuel
replacementost of the merchandise to the retaifenichever is Or on its salend any cost incurred for transportation and any other
lower, less all trade discounts except customary discoiamts chargesot otherwise mcluded in the invoice cost or the replace
cash,plus any excise taxes imposed on such merchandise orfintcost of the motor vehicle fuel to which shall be added a
sale thereof other than excise taxes collected by the retaier Markupto cover a proportionate part of the cost of doing business,
any cost incurred for transportaticand any other chges not which markup, in the absence of proof of a Iesser cost, §ha|| be 3%
otherwiseincludedin the invoice cost or the replacement cost dif the cost to the wholesaler as set forth in this subdivision.
the merchandise as herein set forth. 2. With respect to the sale of merchandise other than ciga

(b) “Cost to retailer” and “cost to wholesaler” as defined iffttesor other tobacco products, fermented malt beveragess intox

pars.(am) and (c) mean bona fide costs; andchases made by|catingliqu_or or wine, or motor vehicle fuel, “cost to wholesaler”
retailerswholesalers, wholesalers of motor vehicle fuel and+efifn€ansthe invoice cost of the merchandise towtlesaleror the
ersat prices which cannot be justified by prevailing market condeplacementost of the merchandise to the wholesatévichever
tionswithin this state shall ndie used in determining cost to theS lower, less all trade discounts except customary discounts for
retailerand cost to the wholesalePrices at which purchases ofc@sh,plus any excise taxes imposed on the sale thereof prior to the
merchandise other than motor vehicle fuel are made by retailéeat retail, and any cost incurred for transportation and any other
or wholesalers cannot be justified by prevailing madketditions chargeshot otherwise included in the invoice cost or the replace
in this state when they are below the lowest prices at which {héntcost of the merchandise as herein set forth.
manufactureror producer of such merchandise sells to other (cg) 1. Except as provided in subd. 2., “determination date”
retailersor wholesalers in this stat®rices at which sales of motoris the day preceding the day of the sale at refaihotor vehicle
vehicle fuel are made by retailers, wholesalers, wholesalers foel.

motor vehicle fuel and refiners cannot justified by prevailing 2. If a retailer sells motor vehicle fuel on a day other than the
marketconditions in this state when they &edow the applicable dayon which the retailer last purchased any mueédricle fuel and

cost to retailers and castwholesalers specified under pars. (améhe sale of the motor vehicle fuel by the retailer occurs no later than
and(c). 10days after its last purchase by the retaitégtermination date”

(c) 1. a. Vith respect to the sale of cigarettes or other tobactteansany of the following dates selected by the retailer:
products, fermented malt beverages or intoxicating liquor a. The day preceding the day of e of motor vehicle fuel
wine, “cost to wholesaler” means, except as provided in subd.ol; the retailer
b., the invoice cost of the merchandteehe wholesaler within 30 3 The day on which motor vehicle fuel was last purchased by
daysprior to the date of sale, or the replacement cost of the mgfe retailer
chandiseo the wholesalewhichever is loweress all trade dis
countsexcept customary discounts for cash, plus any excise t ﬁ.é
imposedon the sale thereof prior tbe sale at retail, and any co:E

incurredfor transportation and any other oges not otherwise wholesalerwholesaler of motor vehicle fuel or refiner and from

includedin the invoice cost or the replacement cost of the m ; :
chandiseas hereirset forth, to which shall be added, except f§&hom th‘e buyer can p_racUcany purcha_se "the merchandise,
(cL) “Petroleum price reporting service” means a wholesale

salesat wholesale betweemholesalers, a markup to cover a{pro . . h . .
portionatepart of the cosdf doing business, which markup, in the?€troleum product price reporting service that is recognized
absenceof proof of a lesser cost, shik 3% of the cost to the Nationwide. _
wholesaleras herein set forth. (cm) “Refiner” means a manufactur@roducer or refiner of

b. For every person holding a permit as a distribawr Motor vehicle fuel. B
definedin s. 139.30 (3) or as a multiple retailer as defined in s. (d) “Replacement cost” means the cost computed as specified
139.30 (8), with respect to that portion of the persdmisiness in pat (am) or (c) at which the merchandise sold ctzidebeen
which involves the purchase and safecigarettes “cost to whole boughtby the retailerwholesaler or wholesaler of motor vehicle
saler” means theost chayed by the cigarette manufactyrdisre ~ fuel at any time if bought in the same quantity as the retgiler
garding any manufacturés discount or any discount under Swholesal_er‘sor Wholes_aler of motor vehicle fugllast purchase
139.32 (5), plus the amount of tax imposeaider s. 139.31. of the said merchandise.

Exceptfor a sale at wholesale between wholesalers, a markup tole) “Retailer” includes every person engaged in the business
covera proportionatgart of the cost of doing business shall bef making sales at retail within this state, but, in the case of a per
addedto the cost to wholesalein the absence of proof of a lesseson engaged in the business of selbothat retail and at whole
cost,this markup shall be 3% of the costwholesaler as set forth sale,such term shalbe applied only to the retail portion of such
in this subd. 1. b. business.

cj) “Existing price of acompetitor” means a price being
ultaneouslyoffered to a buyer for merchandise of like quality
ndquantity by a person who isdirect competitor of the retailer
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(f) With respect to the sale of merchandise other thator (b) With respect to the sale of merchandise other than motor
vehiclefuel, “retailer” and “wholesaler” shall both be applied tosehiclefuel, any retailer who also sells to other retailers shall use
any merchantvho buys merchandise for resale at retail from thteinvoice cost to other retailers in computing the selling @ice
manufactureor producer thereof and to any wholesaler under peetail under sub. (2) (am); and if that retailer is a manufacturer or
(L) 2. and,as to that merchandise or that wholesale terms producerpoth sub. (2) (am) and (c) shia## used in computing the
“costto retailer” and “costo wholesaler” as defined in pars. (am}elling price at retail. In the absence of sales to other retailers, the
and(c) shall both be applied, includitige markup requirements. manufacturer’or produceis invoice cost to wholesalers shall be

(9) “Sell”, “sale” or“sold” includes any advertising orfef to usedin computing the manufactureror produces selling price
sell or any transfer of merchandise where title is retained by tAtretail as provided in sub. (2) (am) and (c).
retailer,wholesalerwholesaleof motor vehicle fuel or refineras  (c) When 2 or more terminals are included in the same geo
securityfor the payment of the purchase price. In determining tgeaphicarea by a petroleum price reporting service, they shall be
selling price of merchandise by wholesalers, wholesalers of motmnsiderecbne terminal for purposes of sub. (2) (am) 1mba.,
vehiclefuel, retailers and refiners under this section, all fractiomsdc.

of a cent shall be carried to the next full cent. (3) ILLEGALITY OFLOSSLEADERS. Any sale of any item of mer
(h) “Sell at retail”, “sales at retail” and “retail sale” mean anghandiseeither by a retailerwholesaler wholesaler of motor
transferfor a valuable consideration, made in the ordinary courgehiclefuel or refiner at less than cost as defined in this section
of trade or in the usual prosecution of the retal®usiness, of with the intent or déct of inducing the purchas# other mer
title to tangible personal property to tharchaser for consump chandiseor of unfairly diverting trade from a competitanpairs
tion or use other than resade further processing or manufactur andprevents faicompetition, injures public welfare and is unfair
ing. competitionand contrary to public policy and the policy of this
(i) “Sell at wholesale”, “sales at wholesale” dmcholesale section. Such sales are prohibited. Evidence of any sale of any
sales”include any transfer faa valuable consideration made iritem of merchandise by any retailavholesalgrwholesaler of
ordinarycourse of trade or thesual conduct of the wholesager motorvehicle fuel or refiner at less than cost as defined in this sec
businessof title to tangible personal property to the purchaser ftion shall be primdacie evidence of intent orfett to induce the
purpose®f resale or further processing or manufacturing. purchaseof other merchandise, or to unfairly divert trade fram

() “Terminal” means a motor vehicle fuel storage and distribGOMPetitor.or to otherwise injure a competitor
tion facility that is supplied by a pipeline or marine vessel, from (4) PENALTIES. Forany violation of sub. (3), the department
which facility motor vehicle fuemay be removed at a rack anddr a district attorney magommence an action on behalf of the
from which facility at least 3 refiners or wholesalers of motcstateto recover a forfeiture of not less than $50 nor more than $500
vehiclefuel sell motor vehicle fuel. for the first violation and not less than $200 nmre than $2,500

(k) In the case of retail sales of alcohol beverages, “trade didf €ach subsequent violation. N _
count” shall not include discounts in the form of cash or merchan (5) SPECIAL REMEDIES. In addition to the penalties under sub.
dise. (4), both of the followingremedies apply for a violation of sub.

(L) “Wholesaler” includes every person holding a permit as@:
multiple retailer under 139.30 (8) and every person engaged in () The department may issue a spegidker as provided in s.
the business of making sales at wholesale, other than sale®3fl8againsta retailer wholesalgrwholesaler of motor vehicle
motor vehicle fuel at wholesale, withithis state except as fol fuel or refiner requiring the person to cease and desist from-violat
lows: ing this section in the sale of cigarettes or other tobacco products,

1. In the casef a person engaged in the business of sellifgrmentedmalt beverages, intoxicating liquor wine or motor

both at wholesale and at retail, “wholesaler” applies only to th&hiclefuel. The department or a distrattorney may commence
wholesaleportion of that business. an action on behalbf the state against a retajlevholesaler

&holesalerof motor vehicle fuel or refiner who violates a special

2. In the case dd person holding a permit as a multiple retaile . ) :
asdefined in s. 139.30 (8), “wholesaler” applies to that portion derissued under this paragraph to recover a forfeiture of not less

the persors business involving the purchase and satégafrettes an$200 nor more than $5,0.00.for each V|olat|on._ .
andto any wholesale portion of that persobusiness. . (b) The dgﬁa{tmen]:[ %( a d'Sttf'Ct at??hmetyt;nfdy bring an"agtlton
p : 0 enjoin a violation of this section without being compelled to
Iovéinr:)' Wholesaler of motor vehicle fuel” includes any of the fOIallegeor prove that an adequate remedy at law does not exist. An
g . . ctionunder this paragraph may be commenced and prosecuted
1. A person who stores motor vehicle fuel and sells it throu

: the department or a district attorn@ythe namef the state,
5 or more retail outlets that the person owns or operates. iy a circuit courtin the county where thefehse occurred or in
2. A person who acquires moteehicle fuel from a refiner DaneCounty notwithstanding s. 801.50.

or as a sale at wholesale and stores it in a bulk storage facility othe(5m) PRIVATE CAUSEOF ACTION. Any person who is injured or

thana retail station for further sale and distribution. threatenedwith injury as a result of a sale or purchase of motor
3. A person engaged in the business of making salelsa  vehiclefuel in violation of sub. (3) may bring an action against the

saleof motor vehicle fuel within this state. personwho violated sub. (3) for temporary or permanent injunc
4. A person engaged in the business of selling diesel fuetiife relief or an action against the person for 3 times the amount

thatpersons sales of diesel fuel accounted for at least 60% of treftany monetary loss sustained ar amount equal to $2,000,

person’stotal sales of motor vehicle fuel in the previous year owhicheveris greatermultiplied by each day of continueibla-

if thatperson did not engage in the business of selling diesel ftieh, together with costs, including accounting fees and reason

in the previous yeaif that person reasonably anticipates that salebleattorney fees, notwithstanding s. 814.04 @. action under

of diesel fuel will account for at least 60% of that persdatal this subsection may not be brought after #&9s after the date of

salesof motor vehicle fuel in the current year aviolation of sub. (3).

(2m) DEFINITIONS; CONSTRUCTION. (@) When one or more  (5r) PRIVATE CAUSE OF ACTION; SALE OF TOBACCO PRODUCTS.
itemsof merchandise are furnished or sold in combination evith Any person who is injured or threatened with injury as a result of
on condition of the purchase of one or more other items, or areassale or purchase of cigarettes or other tobacco products in viola
advertisedall items shall be included in determining cost undeion of this section may bring an action against the person who vio
sub.(2) (am) or (c); and if any of the items included therein atatedthis section for temporary or permanent injunctive relief or
separatelypriced, such separate price shall fadject to the anaction against the person ftimes the amount of any mene
requirementf this section. tary losssustained or an amount equal to $2,000, whichever is
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greatermultiplied by each day ofontinued violation, together Sub.(3) prohibits a sale at less than statutory cost if the seller had either an intent
; f : : roscribedby the statute or the sale had aeafproscribed by the statute. Gross v
with costs, includingaccounting fees and reasonable attorngloodmanstood Market, Inc. 2002 Wi App 295, 259a\2d 181 655 N.ARd 718,

fees,notwithstanding s. 814.04 (1). 01-1746.
e : : This section is not so vague that it constitutes a denial of due process. That a seller
(6) ExcepTions. (a) The provisions of this section shall rlngnay be penalized even if the seller lacks the intent to violate the section does not vio

applyto sales at retail or sales at wholesale where: latedue process. Grosswoodmans Food Market, Inc. 2002 WI App 295, 259sW

f P H 5 2d 181, 655 N.\\2d 718, 01-1746.
1. Merchandise is sold in bona fide clearance sales. Thereis no requirement in sub. (7) that a retailer must conduct a price survey within
2. Perishable merchandise mustsioéd promptly in order to anyparticular time period. DECP by rule recommends that sellers maintain daily
forestallloss price surveys, but the department does not require or even recommend a survey every
' . o . . . 24 hours. 22 Shawano, LLCR. C. Samanta Roy Institute of Science aachiol-
3. Merchandise is imperfect or damaged or is being discontiyy, Inc. 2006 W1 App 14, 289 W. 2d 196, 709 N.ViZd 98, 05-0427. N
ued ~ “"Competitor” in the phrase “existing price of a competitor” in sub. (2) (cj) is not
' o . o . limited to competitors located in i¢onsin. Go America L.L.C.. Kwik Trip, Inc.
4. Merchandise is soldpon the final liquidation of any busi 2006WI App 94, 292 Vis. 2d 795, 715 N.VZd 746, 05-1512.
ness. Sub.(2) (Lm) [now (2) (k)] qualifies the term “trade discount” in determining “cost
. . . to retailer” under sub. (2) (a) for sales of fermented Imalerages and intoxicating
5. Merchandise is sold for charitable purposes or to religfuors. Sub. (2) (Lm) [now (2) (K)] is not a catchall prohibition against all trade dis
agencies. countsand does not apply to bona fide quantity discounts. 63 Gin. 516.
L This sectiondoesnot violate federal antitrust laws or constitutional due process.
6. Merchandise is sold on contract to departments of the gey atty. Gen. 163.

ernmentor governmental institutions. Flying J, Inc. v Van Hollen 597 F Supp. 2d 848, is reversed. The minimum
. . . . markupprovisions are not preempted by the Sherman Antitrust Act and are enforce
7. The price of merchandise is made in good faith to meet gfie. Fiying J, Inc. vVan Hollen, 621 Bd 658 (2010).

existingprice of a competitor and is basarlevidence in the pos  wisconsin'sunfair sales act — Unfair to whom?awnan, 66 MLR 293 (1983).
sessionof the retailer wholesalerwholesaler of motor vehicle . ) ) ) )

fuel or refiner in the form of amdvertisement, proof of sale or100.305 Prohibited selling practices ~during periods of
receiptedpurchase, price survey or other business record-ma@Pnormal economic disruption. (1) DEFINITIONS. In this
tainedby theretailer wholesalgrwholesaler of motor vehicle fuel Section:

or refiner in the ordinary course of trade or the usual conduct of (a) “Consumer goods or services” means gawdgervices that

business. areused primarily for personal, famijlgr household purposes.
8. Merchandise is sold by anyfickr acting under the order  (b) “Emegency” includes any of the following:
or direction of any court. 1. A tornado, flood, fire, storm, or other destructive act of

9. Motor vehicle fuel is sold by a personaavholesaler of nature.
motor vehicle fuelwho may sell the motor vehicle fuel at either 2. A disruption of engyy supplies to the degree that a serious
retail or wholesale. risk is posed to the economic well-being, health, or welfare of the
(b) No retailer or wholesaler may claitme exemptions under public.
par.(a) 1. to 4. if he or she limits or otherwise restricts the quantity 3. Hostile action.
of such merchandise which can be purchdsedny buyer or if 4. A strike or civil disorder
he or she fails to conspicuously discldbe reason for such sale c) “Hostile action” means an acf violence against a person

in all advertisements relating thereto and on a label or tag on syl onerty in the United States by a foreign power or foreiogn
merchandis@r on a placarevhere the merchandise is displaye rdorﬁegt)i/c terrorist. y gnp loyeig

for sale. o L - .
. . . (d) “Period of abnormal economic disruption” means a period
(c) No person may claim the exemption under @r7. if that - of time during which normal businesansactions in the state or
personholds a permit under subch. Il of ch. 139. apart of the state are disrupted ape threatened to be disrupted,
(d) No retailer or wholesaler may claim the exemption undgueto an emagency.
par.(a) 7. if that wholesaler or retailer holdpermit under subch. (g “Seller” meansa manufactureproducersupplier whole
Il of ch. 139. _ saler,distributor or retailer
(7) NOTIFICATION REQUIREMENTS. (@) If a retailerwholesaler (2) ProHiBITION. No seller may sell, or f&r to sell, inthis
wholesalerof motor vehicle fuebr refiner lowers in good faith the stateat wholesale or at retail, consumer goods or services at unrea
price of motor vehicle fuel below thapplicable price specified sonablyexcessive prices if the governby executive ordehas

undersub. (2) (am) 1m. tmeet an existing price of a competitor certified that the state or a part of the state is in a period of abnor
the person shall submit to the department notification of the lowgyal economic disruption.

price before the close of business on #&y on which the price 3y R, 5 The department shall promulgate rules to establish

wasltowered in the form and the manner required by the depag;mylasor other standards to be used in determining whether a
ment. wholesaleor retail price is unreasonably excessive.

(b) Failure to comply with pai(a) creates a rebuttable pre 4) EnrorcemenT:PENALTY. If a seller violatesub. (2), the

sumptionthat the retailemwholesalgrwholesaler of motor vehicle partmenbr, after consulting with theepartment, the depart
fuel or refiner did not lower the price to meet the existing price Pfentof justicé may do any of the following: '

acompetitor (a) Issue to the seller a warning notice specifyingatiton

(c) If aretailer wholesalerwholesaler of motor vehicle fuel (4t the seller is required to takednder not to be in violation of
or refiner complies with pafa), all of the following apply: sub.(2).

1. The department mayot proceed under sub. (5) against the () Commence an action against the seller in the name of the
retailer,wholesalgrwholesaler of motor vehicle fuel or refiner gtateto recover a civil forfeiture of not more $10,000 or to tempo

2. The retailerwholesalerwholesaler of motor vehicle fuel rarily or permanently restrain or enjoin the seller from violating
or refiner is immune from liability under sub. (5m). sub.(2), or both.

History: 1973 c. 310; 1979 c. 34 ss. 950®50y 2102 (3) (a); 1979 c. 176, 221;  History: 2005 a. 450.

1981 c. 79 s. 17, 1983 B589ss. 136 to 138, 329 (20); 1983 a. 466; 1985 a. 313, 332; Cross-reference: See also ch. FCP 106, Vis. adm. code.
1987a. 175; 1993 a. 16; 1997 a. 55; 2001 a. 16.

Cross—reference: See also s. PCP 105.01, Wé. adm. code. o . . .

The state constitution protects the right to a trial by jury for a civil suit brougtt00.31  Unfair discrimination in drug pricing. (1) DEeF-
underthis section. Wage Food & LiquorMart v. H & S Petroleum, Inc. 2002 Wl \rions. In this section:

92, 254 \is. 2d 478, 647 N.VEZd 100, 00-2493. ) : )

Theonly reasonable construction of “terminal closest to the retailer” undegub. (@) “Drug” means any substance subject to 21 USC 353 (b).
(am)1m. c. is the terminal closest to the location where the retail sale occurs, not th « " ; iy
corporateheadquarters of the sellé@Bross vWoodmans Food Market, Inc. 2002 WI e(b) PurCha,ser means any person who engages primarily in
App 295, 259 V5. 2d 181, 655 N.VEd 718, 01-1746. sellingdrugs directly to consumers.
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(c) “Seller” means any person who tradeslings for resale termsand appear on the back of the check or onatté&chment.
to purchasers in this state. Readthese terms carefully before you cash this check. Cashing
(2) PRICEDISCRIMINATION PROHIBITED. Every seller shall ¢ér  this check constitutes a loan transactioou Yhay cancel this loan
drugsfrom the list of therapeutically equivalent drugs publishely returning the amount of the check to the lender within 10 days
by the federal food and drug administration to every purctiaserof the date on which this check is cashesl ihayprepay this loan
this state, with all rights and privilegeffered or accorded by the agreementat anytime without penaltyREAD THE AGREE
sellerto the most favored purchasicluding purchase prices for MENT BEFORE SIGNING.”
similar volume purchases, rebates, free merchandise, samples andt. Within 3 business days after the date on which the check
similar trade concessions. Nothimgthis subsection prohibits theis processed by tHendets financial institution following negeti
giving of a discount for volume purchases. ation of the check by the recipient, the lender who issued the check
(3) TREBLEDAMAGES. Any purchaser damaged by violation ofverbally discloses to the recipient the terms and conditions of the
this section may bring an action against the sélleecover treble extensiorof credit and permits the recipient to rettorthe lender
damagesustained by reason of such violation. the amount borrowed. If the recipient returns the amourt bor
(4) PenaLTIES. For any violation of this section, the departrowedwithin 5 business days after the check is processeeby
the state to recover a forfeiture of not less than $idimore than therecipient, the lender may not assess the recipienpengity
$10,000for eachoffense. Each delivery of a drug sold to a-puffinancechage, interest, or fee, and the lender may not take any
chaserta price in violation of this section and each separate ddgtionon the basis ahe return that would fct the recipient
in violation of an injunction issued under this section is a separ&feditscore.
offense. (29) In the event a check described under sub. (2) (b) is

(5) SPECIAL REMEDIES. The department or a district attorneyobtainedby a person other than the intended payee, and the check
may bring an action to enjoin a violation of this sectigithout i cashed fraudulently or without authorizativom the payee,
beingcompe"ed to a||ege or prove that an adequﬁnﬁdy at law thelender who issued the check shall do all of the fO"OWIng:
doesnot exist. An action under this subsection may be-com (a) Upon receipt of notification that intended payee did not
mencedand prosecuted by the department or a district attomeynegotiatethe check, promptly provide the intended payee with a
the name of the state, in a circuit court in the county where tbeatemenor afidavit to be signed by the intended payee confirm
offenseoccurred or in Dane Countyotwithstanding s. 801.50. ing that the intended payee did not deposit or cash the aneck

History: 1975 c. 168, 421, 422; 1983 a. 188, 189; 1993 a. 352. receivethe proceeds of the check. The lender shall provide the
Stateand local units of government are not “purchasers” under sub. (1), and Se'lﬁﬁandedpayee with the name amelephone number of a contact
of drugsare not prohibited from tdring or according to them pricing arrangements : . . s
thatare not made available to other purchasers. 65 Gty. 59. person designated by the lender to provide assistance to intended
“Most favored purchaser” under sub. (2) does not refer to purchasers otiside \Wayeeswvho have been victimized by tfraudulent negotiation of
consin. The constitutionality of this statute is upheld. K-S Pharmacigswerican  ynsolicited checks and cease all collection activity against the
HomeProducts, 962.8d 728 (1992). intendedpayee until the lender completes an investigation into the

100.315 Solicitation of contract using check or money transactl.on. .
order. (1) In this section, “check” has the meaning given in s, (b) Direct the intended payee to complete and returodhe
217.02(2). firmation statement to the lender or afilefte of the lender

(2) (a) Except as provided in pgb), no person may solicit (c) Within 30 days of _the receipt of the conf_lrmatlon statement,
the purchase ofjoods or services by delivering to a recipient igonducta reasonable investigation tetermine whether the
this state a document that is or appears ta bleeck payable to the checkwas fraudulently negotiated. Absent ev_ldenc_e to the con
recipient,if the endorsement of the document purports to bind tHéry the lender shall presume that the confirmaseatement
recipient topurchasing goods or services and the recipient did rfstomittedby the intended payee is accurate. The lewstiet|
requesthe delivery of the document. notlfy t_he mtende(_j payee writing of the results of the investiga

(b) A person may &ér an extension of credit by delivering totion. If it is determined that the check was cashed fraudujehéy
arecipient in this state a document described in(gjonly if all endershall take immediate action to remdbe intended payee

from all liability on the account anid request all credit reporting

of the following apply: ; L
. . . agenciego remove references to the transactioanif from the
1. The document contains, on its face, baftthe following: intendedpayees credit reports.

a. In at least 24—point type, a statemergupstantially the fel 5y A consumer who is an intended payee of an unsolicited

lowing form: “THIS IS A SOLICITATION FOR A LOAN. : . h - ; .
checkunder this section may bring an action against the violator
READ THE ATTACHED DISCLOSURES BEFORE SIGNING 5 rocoyer damages, costs, and, notwithstandi8y404 (1), rea

THIS AGREEMENT” sonableattorney fees.

b. In at least 10—point type, a statement in substantially the : ; P :
following form: “By endorsing the back of thisieck, you accept (2r) This section does not apply to a transaction in which the

. recipientof a check described under sub. (2)i{&3$ submitted an
our offer and agree to the terms of your loan agreerpent Conta"i%%licationor requestedn extension of credit from the lender
in the disclosure statement attached to this check.

beforereceiving the check or instrument.

en d%lrsé\lnggl;ligaé?r?s c}iggﬁstoar:-irigrdeﬁ]n;(iTéalﬁln%ir?[cgvaét%?‘ by (3) Thedepartment shall investigate violations of this section
P yp p P andmay bring an action against a person who violates this section

the back ofthe check in substantially the following form: “Byto recover a forfeiture of not more than $100 for each solicitation
endorsinghis check, you agree fo repay this loan accordifigeto sentin violation of this section, except that the forfeiture may not

termsof the attache_d loan agreemgnt. . exceed$10,000for each 7—day period in which the person-vio
3. The check is attached todisclosure statement that iS5iesthis section.
detachableand that contains in at least 14-point boldface &/pe \jiiory. 2009 a. 150.
statementhat is conspicuously placed and is in substantibfly
following form: “This is a loan solicitation. If yocash this check, ) ] )
you areagreeing to borrow the sum of $ .... at the .... % rate of intdf0.33 Plastic container labeling. (1) DerINITIONS. In
estfor a period of .... months. odr monthly payments will be $ this section:
... for .... months. If you are late with a payment, you will be (a) “Beverage” means any alcohol beverage, as defined in s.
chargedhe following fees in addition to your monthly payment125.02(1), malt beverage, tea, bottled drinking watsdefined
(list fees). All other terms of this loan are clearly identified as loamders. 97.34 (1) (a), soda water beverage, as defined under s.
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97.34(1) (b), or fruit or vegetable juice or drink which is intended 3. Subdivisiondl.. and 2. do not apply to the sale ofeofto

for human consumption. sell of plastic beverage bottles or beverages in plastic bottles.
(ad) “Blister pack” means a container in whichim has a (c) Sale of other plastic containerd.. On and after January

coveringof plastic film or preformed semirigidlastic and the 1, 1991, no person may sell off@f for sale at wholesale in this

coveringis afixed to a rigid backing. stateany plastic container with a capacity of 16 fluid ounces or
(ag) “Bottle” means a plastic container the neck of wtigch more,or a product in such a plastic contajnarless the container
smallerthan its bodywith a screw—on or press—on lid. complieswith the labeling requirements under sub. (2). On and

“ P P ; - afterJanuary 1, 1992, no person may sell terdbr sale at retail
(ar) "Labeling” means attaching information to or embossin this state any plastic container with a capacity of 16 fluid ounces

or printing information on a plastic container : ; .
W . Y . or more, or a product in such a plastic containatess the con
(b) “Material recovery” means theuse, recycling, reclama t

. : ; 3inercomplies with the labeling requirements under sub. (2).
tion, composting or other recovery of useful materials from soli 20 d after J 1 1992 I f
waste with or without treatment. - On andatter January 1, » N0 person may sefler o

“Plasti L individual . .({:or sale at wholesale in this state any plastic container with a
(c) “Plastic containermeans an individual, separate, rigiqanacityof at least 8 fluid ounces but less than 16 fluid ounces, or
plasticbottle, can, jar or carton, except for a blister pack, that

> . . - roduct in such a plastic containenless the container complies
originally usedto contain a product that is the subject of a retgjli, the labelingequirements under sub. (2). On and after-Janu

sale,as defined under s. 100.30 (2) (h). ary 1, 1993, no person may sell ofeffor sale at retail in this state
(d) “Reclamation” means the treatment of solid waste and g8y plastic container witl capacity of at least 8 fluid ounces but

returnto productive use in a form or fouae that is diérent from  lessthan 16 fluid ounces, @ product in such a plastic container

its original form or use. unlessthe container complies with the labelingquirements
(e) “Recycling” means the treatment of solid waste and itgdersub. (2).

returnto productive use in a form and fause that is the same as 3. Subdivisiondl. and 2. do not apply to the sale ofeofto

or similar to the original form and use. sell of any plastic bottles or any products in plastic bottles.
() “Reuse” means the return of solid waste to productive use(3m) VARIANCES. Upon request, the department may geant
without treatment and without changing its form or use. varianceto a prohibition in sub. (3) for up to one year for a type

(9) “Sales at retailhas the meaning given in s. 100.30 (2) (hpf plastic container The department may renewariance. The

(h) “Sales at wholesale” has the meaning given in s. 100.30 @@partmentmay only grant a variance if it is not technologically
(). possible to label the plastic container

(2) LABELING RULESREQUIRED. The department shall proraul  (4) PENALTY. Any person who violates sub. (3) shall forfest
gaterules establishing labeling requirements for plastic contaifforethan $500 for each violation. Each day of violatonstt
ers. The requirements shall be designed to provide informati$f€sa §eparate tﬂnse..
neededby operators of material recovery programs to facilitate /iSO 19872293, 403 19892 3L, 335
therecycling, reclamation or reuse of plastic containers. The rules ’ ‘ < TS A :
promulgatedunderthis subsection shall permit a manufacturer of g 335 Child’s containers containing bisphenol A.

plasticcontainers and a person who places products in plastic CPf) In this section, “childs container” means an empty baby
tainersto choose an appropriateethod of labeling plastic cen yyye or spill-proof cup primarily intended by the manufacturer
tainers. The department shall make affioef to developrules f%r use by a child 3 years of age or younger

’ ;

which are consistent, to the greatest extent practicable, wi 2) No person mav manufacture or st offer for sale. at
national industry-wide plastic container coding systems. The @) P Y ' :

rulesshall exempt from the labeling requirements plastic contaiﬁhmesalen this state a child’container that contains bisphenol

ersthat are readily identifiable because of their appearance. - A manufacturer or wholesaler who sells det for sale in this
) statea child’s container that is intended for retail sale shall ensure
(3) ProHiBITION. (a) Saleof plastic beverage bottleOn and

the container is conspicuoudlgbeled as not containing bisphenol
afterJanuary 1, 1991, no person may sell terdor sale at whole A “A manufacturer or wholesaler who sells ders for sale in this

salein this state a plastic beverage bottle with a capacity of 8 fllifheq childs container that is not intended for retail sale shall do
ouncesor more, or a beverage in such a plastic bottle, unless of the following:

bottle complies with the labeling requirements under .On N .

andafter J?inuary 1, 19920 pe?sor?may sell orfef fog)zile at (a) Ensure that the container is conspicuously labeled as not
retail in this state a plastic beverage bottle with a capacity of 8 fifid ntalnlngb!sphenol A. ) .
ouncesor more, or a beverage in such a plastic bottle, unless theb) Confirm to the buyer that the contairtes not contain

bottle complies with the labeling requirements under sub. (2).PiSphenolA.

(b) Sale of other plastic bottlesl. On and after January 1, (3) NO person may selfr offer for sale, at retail in this state
1991, no persomay sell or der for sale at wholesale in this state? child’s container that contains bisphenol A. A person who sells
any plastic bottle with a capacity of 16 fluid ounces or more, or%§ Offérs for sale at retail in this state a crsldontainer shall
productin such a plastibottle, unless the bottle complies with thé@NSurethe container is conspicuously labeled as not containing
labeling requirementsinder sub. (2). On and after January PiSPhenolA.
1992,no person may sell orfef for sale at retail in this state any (4) (a) The department may commence an adtidhe name
plasticbottle witha capacity of 16 fluid ounces or more, or a prodf the state taestrain by temporary or permanent injunction a
uctin such a plastic bottle, unless the bottle complies with th@lation of this section.
labelingrequirements under sub. (2). (b) The department or a district attorney may commeamce

2. On and after January 1, 1993, no person may selfer ofactionin the name of the state to recover a forfeiture to the state
for sale at wholesale in this state any plastic buiifle a capacity Of not less than $100 nor more than $10,000 for each violation of
of at least 8 fluid ounces but less than 16 fluid ounces, or a prodi. (2). A person who violates sub. (2) may be fined not more
in such a plastic bottle, unless the bottle complies with the labelfii@n$5,000 or imprisoned for not more than one year in the county
requirements under sub. (2). On and after Jariyd§94, no per jail or both.
sonmay sell or der for sale at retail in this state any plastic bottle (c) The department or a district attorneyy commence an
with a capacity of at least 8 fluid ounces but less than 16 flladtionin the name of the state to recover a forfeiture to the state
ouncespr a producin such a plastic bottle, unless the bottle €onof not less than $50 nor more than $200 for each violation of sub.
plieswith the labeling requirements under sub. (2). 3).
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(d) For purposes of this subsection, each chitbntainer 2. Any substances which the department by rule finds, pur
manufacturedsold, or ofered for sale in violation of this sectionsuantto sub. (2) (a), meet the requirements of subd. 1.
constitutesa separate violation. _ 2m. Any substance included under sub. (2) (e) 2.

(5) Thedepartment mawfter notice and opportunity foear 3. Any radioactivesubstance, if, with respect to such-sub

ing under s. 93.1&rder a manufacturer or seller of a ctsldon  stanceasused in a particular class of article or as packaged, the
tainerin violation of this section to recall the contaioeto repair - departmentletermines by ruléhat the substance is fiafently
any defects in a container that has been sold. No per®yn hazardous to require labeling &cordance with this section in

refuseto comply with an order under this subsection. orderto protect the public health.
_(6) Thissection does not apply to the sale asad childs con 4. Any toy or other article intended for use by children which
tainer. the department by rule determines in accordance with this section

(7) It a courtimposes a fine or forfeiture for a violation of thigo present an electrical, mechanical or thermal hazardoami@ain
section the court shall impose a bisphenol A surgeainder ch. atoxic substance either in or on the toy or other article.
814equal to 50 percent of the amount of the fine or forfeiture. 5 Except as otherwise provided in this section, “hazardous

History: 2009 a. 145. substance’does not apply to pesticides subjecist 94.67 to

94.71,to foods, drugs and cosmetics, to bullets or ctinemuni

100.35 Furs to be labeled. (1) No person shall sell orf@ir tion, or gun powder foreloading ammunition, nor to substances
or display forsale any coat, jacket or other garment made wholiytendedfor use as fuels when stored in containers and used in the
or partially of fur without having attachetereto and conspieu heating,cooking or refrigeration system of a house, nor does it
ouslydisplayed a tagr label bearing in plain print in English theinclude any source material, special nuclear material or by-
specieof fur or pelt used therein. Thiection shall not apply to productmaterial as defined ithe atomic engly act of 1954, as
suchgarments as are displayed deagd for sale or sold at a priceamendedand regulations of the nuclear regulatory commission

of less than $50. undersuch act.
(2) Any person violating this section shall be punished as in (d) “Highly toxic” means any substance which falls within any
s.100.26 (1). of the following categories: Produces deatthin 14 days in half
or more of a group of 10 or more laboratory white rats each weigh
100.36 Frauds; substitute for butter; advertisement. ing between 200 an800 grams, at a single dose of 50 milligrams

No person may use the word “butter” in any way in connection 8f less per kilogram of body weight, when orally administered; or
associationwith the sale or exposure for sale or advertiseroent Producesdeath within 14 days in half or more of a group of 10 or
any substance designed to be ussd substitute for butteNo Morelaboratory whiterats each weighing between 200 and 300
personmay use terms such as “cream”, “Creamery" or "dairy", (grams,when inhaled Contlnupusly for a pe”od of One hour or less
the name or representation of any breed of daaitle, or any atan atmosphere concentration of 200 parts per million by volume
combinationof such words and representation, or any other worglsless of gas or vapor or 2 milligrams per liter by volume or less
or symbols or combinations thereof commonly used in the sale@bfmist or dust, provided such concentration is likely to be ercoun
butter unless at least 40% of the substitute is butterfat. If the tdgfedby persons when the substance is used in any reasonably
“putter” is used in connection with the name of any such produt@reseeablenanner; or produces death within 14 daybalf or

it shall be qualifiedso as to distinguish it from butter as definednoreof a group of 10 or more rabbits tested idosage of 200 mil

in's. 97.01 (1). Nothingn this section prohibits a person fromligramsor less per kilogram of body weight, when administered
usingthe term “light butter’or “lite butter” in the manner pro by continuous contact with the bare skin for 24 hours or less. If

videdin s. 97.03 (3) (b). the department finds that available data on human experience with
History: 1983 a. 189 s. 329 (20); 1991 411 any substance indicate resultsfdient from those obtainesh
animalsin the above named dosages or concentrations, the human

100.37 Hazardous substances act. (1) In this section: datash?II take precedence. ) , _
(a) “Corrosive” means any substance which in contact with (e) “Immediate container” does not include package liners.

living tissue will cause destruction of tissue by chemical action, ® .“Irritant" means any substance not corrosivg Whm:h
but does not refer to action on inanimate surfaces. immediate prolonged or repeatambntact with normal living tis

(b) “Extremely flammable” applies to any substance whicUeWwill induce a local inflammatory reaction.
hasa flashpoint at or below 20 degrees Fahrenheit as determined(g) “Label” means a display of written, printed or graphic-mat
by the Tgliabueopencup testerand “flammable” applies to any ter upon the immediate container of any substanopanm an arti
substancewhich has a flash point of above 20 degrees to 8@ or tag attached thereto in the case of unpackaged artioigs;
degreesFahrenheit, as determined by thaglfabue open cup arequirement made by or under authodfythis section that any
tester;“combustible” applies to any substance whics a flash word, statement or other information appear on the label shall not
point above 8Qdegrees Fahrenheit to 150 degrees as determirftonsidered to be complied with unless such word, statement or
by the Tagliabue operup testerexcept that flammability or com otherinformation also appears on the outsidatainer or wrap
bustibility of solids and of the content$ self-pressurized cen per,if there is anyunless it is easily legibldrough the outside
tainersshall bedetermined by methods as prescribed under thentaineror wrapperand on all accompanying literature where
federalhazardous substances act (15 USC 1261 et seq) or fotheteare directions for use, written or otherwise.
by the department to be generalgplicable to such materials or  (h) “Misbranded package” or “misbranded package of a haz
containersand established by rules adoptsdthe department, ardoussubstance’means a hazardous substance in a container
which shall also define “flammable”, “combustible” andintendedor suitablgfor household use, and includes a toy or other

“extremely flammable” in accordance with such methods. article intended for use by children whether or not in package
(c) “Hazardous substance” means: form, which, except as otherwise provided under sub. (2), fails to
1. Any substance or mixture of substances, including a toykgara label:

otherarticle intended for use by children, whichagic, is corre 1. Which states conspicuously the name and plabashess

sive,is an irritant, is a strong sensitizex flammable or combus of the manufacturepackey distributor or seller; the common or
tible, or generates pressure through decomposition, heat or othralname, or thehemical name if there is no common or usual
meansjf such substance or mixture of substances may cause suime,of the hazardous substance oreath component which
stantialpersonal injury or substantial illness during or as a proxdontributessubstantiallyto its hazard, unless the department by
materesult of any customary or reasonably foresedadnhelling rule permits omequires the use of a recognized generic name; the
or use, including reasonably foreseeable ingestion by childrersignal word “DANGER” on substances which are extremely
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flammable,corrosive or highly toxic; the signal woltVARN- (b) If the department finds that the requirements of this section
ING” or “CAUTION” on all other hazardous substances; aarenot adequate for the protection of the public health and safety
affirmative statement of the principal hazards, such as “Flarm view of the special hazards presented by any particular hazard
mable”, “Combustible”, “MVapor harmful”, “Causesburns”, ous substance, it may by rule establish such reasonable variations
“Absorbed through skin” or similar wordinglescriptive of the or additional requirements as it finds necessary for the protection
hazard;precautionary measures describing the action to be fof the public health and safety
lowed or avoided, except wh_en modifiegl rule of the departmer_lt (c) If the department finds that, because of thealiziee pack
pursuanto sub. (2); instruction, when necessary or appropriatgze involvecbr because of the minor hazard presented by the sub
for first-aid treatment; the word “poison” for any hazardsuls  stancecontained therein, or for other good andisigit reasons,
stancewhich is highly toxic; instructions for handling and storaggull compliance with the labeling requirements otherwise applica
of packages which require special cardandling or storage; and ble under this section is impracticable or is not necessaréor
the statement “Keep out of the reach of children”, or its practicallequaterotection of the public health and safétynay exempt
equivalentor, if the article is intended for use byildren and is suchsubstances from these requirementshe extent it deter
not a banned hazardous substance, adequate directions fomiliesto be consistent with adequate protection of the public
protectionof children from the hazard; and healthand safety
2. On which any statements required under subd. 1. are(d) The department may by rule prohilhie sale of a hazardous
locatedprominently and are in the Englisinguage in conspieu substancéf it finds that notwithstanding cautionary labeling that
ousand legible type in contrast by typograpkayout or color is or may be requirethedegree or nature of the hazard involved
with other printed matter on the label. in the presence or use sfich substance is such that the public
(hm) “Practitioner” has the meaning given in s. 961.01 (19healthand safety caonly be protected by keeping such substance
(i) “Radioactive substance” meansubstance which emits OUt of the channels of commerce in this state.
ionizing radiation. ~ (e) 1. The department may summarily ban the sale or distribu
() “Strong sensitizer” meanssaibstance which will cause onton of any hazardous substance or article if it finds thathézard
normalliving tissue, through an allgic or photodynamigrocess, to public health or safety is so great that such hazard should not
ahypersensitivity which becomesident on reapplication of the P& permitted to continue. Triepartment shall follow the proce
samesubstanceand which is designated as such by the depafturespecified ins. 93.18 (3). o
ment. Before designating any substance as a strong sengfizer 2. In addition to subd. 1. and except as provided in subd. 3.,
departmentupon consideration of the frequency of occurrengdl of the following are hazardous substangesssess such a
andseverity of the reaction, shall find thke substance has a-sig degreeof hazard that adequate cautionary labeling cannatibe
nificant potential for causing hypersensitivity tenand may not be sold or distributed:

(k) “Toxic” applies to any substance, otliean a radioactive ~ @. Propyl nitrite, isopropyl nitrite and mixtures containing
substancewhich has the capacity to produce personal injuily-or Propy! nitrite or isopropy! nitrite.
nessto persons through ingestion, inhalation, or absorption b. The nitrous acid esters of all alcohols having the formula
throughany body surface. of 5 carbon atoms, 12 hydrogen atoms and one oxygen atom

(1m) (a) An article may be determined to presenekmttrical including 1-pentyl nitrite, 2-pentyl nitrite, 3-pentyl nitrite,
hazardif, in normal use or when subjected to reasonably fores@e methyl-1-butyhitrite, 3-methyl-1-butyl nitrite (also known
abledamage or abuse, its design or manufacture may cause péfsoamyl nitrite or isopentyl nitrite), 2-methyl-2-butyl nitrite
sonalinjury or illness by electric shock. alsoknown adertiary pentyl nitrite), 3-methyl-2-butyl nitrite,

(b) An article may be determined present a mechanical haz 2+ 2_dimethylpropyl nitrite (als?) known as neopentyl nitrite) and
ardif, in normal use or when subjected to reasonably foreseeaBji§turescontaining more thah% of 1-pentyl nitrite, 2-penty|
damageor abuse, its design or manufacture presents an unvea: Tr[]'te'h | 3—pbent)|/l nitrite, 2—mert]h|yl—1;)butlyl nitrite,
ablerisk of personal injury or iliness from any of the following: —methyl-1-butyl nitrite, ~~2-methyl-2-butyl  nitrite,

—methyl-2— hitrite or 2, 2—dimethyl nitrite.
1. Fracture, fragmentation or disassembly of the article. 3-methy butyhitrite or 2, 2-dimethyl nitrite

> Propulsion of the article. or an t  the arti c. Ethyl chloride and ethyl nitrite.
cle - Fropuision ot tne article, or any partaccessory ot the art d. Any toy containing elemental mercury

. . . 3. Subdivisions 1. and 2. do not apply to the sale or distribu
clos:arezomts or other protrusions, surfaces, edges, OPEOMYF;op of isoamyl nitrite (3—methyl-1-butyl nitrite) or ethyl chloride

. as prescriptiondrugs obtained from, or pursuant to a valid-pre
4. Moving parts. ~ scriptionor orderof, a practitioner while acting in the course of
5. Lack or insuiiciency of controls to reduce or stop motionprofessionapractice.

6. Self-adhering characteristics of the article. (f) The department may by rule prescribe the methods of sale
7. Aspiration or ingestion of the article, or any part or accegf hazardous substances, including but not limited to glues,
sory of the article. cementsand hobby kit fuels, and may regulate thanner of dis
8. Instability of the article. play and restrict access by the general public to hazardous sub
stances.

9. Any other aspect of the artictetlesign or manufacture .
including the capabilityof producing sounds at a level of 138 deci . (9) The department may by rule prescribe package safety stan
belsor higher dards,including type of package material and safety closures for

(c) An article maybe determined to present a thermal haza%ﬁigiguf ili]bséf gg?:c%r\}g pZitlgd::’ and may prohibit the sale of
if, in normal use or when subjected to reasondmigseeable plying P ges.
damageor abuse, its design or manufacture presents an unreasor) The department may by rule limit or ban the use of any

ablerisk of personal injury or illness because of heat as frofygredient or combination of ingredients in angzardousub
heatedparts, substances or surfaces. stanceif it finds such action necessaryddequately protect the

(2) (&) Whenever in the judgment of the department sua"lUb“C health anq safety . S
actionwill promote the objectives of this section by avoiding or (3) Thefollowing acts and the causing thereof are prohibited:
resolvinguncertainty as to its application, the department may by (&) The sale, or éring or exposing for salef any misbranded
rule declare to be a hazardous substance, for the purposes offtfigkageof a hazardous substance.
section,any substance or mixture of substances which it finds (b) The alteration, mutilation, destruction, obliteration or
meetsthe requirements of sub. (1) (c) 1. removalof the whole or any part of the label of, or the doing of any
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otheract with respect to, a hazardous substance, if such act is don@) It consists in whole or in part of any substance which will
while the substance is held for sale, and resnltee hazardous renderit injurious to the cooling system of an internembustion
substancéeing in a misbranded package. engine;or

(c) The sale, or éring or exposing for sale of a hazardous (b) It will make theoperation of an engine dangerous to the
substancén a reused food, drug or cosmetic containén @rcon  user;or
tainerwhich, though not reused containeis identifiable as a  (c) Its strength, quality or purity falls below the standards rep
food, drug or cosmetic container by its labeling or by otlentr  resented.
fication. The reuse of a food, drug or cosmetic container as-a con(3y \;sgranpinG. An antifreeze shall be deemed to be-mis
tainer for a hazardous substance shall be deemed to be anyaghdedf:
which results inthe hazardous substance being in a misbrande
package.

(d) The sale or déring for sale ofany hazardous substancet

contraryto this section or to any rule or order of the departmeg distributor together with an accurate statement of the quantity

issuedunder this sect!on. L ) ) of the content in terms of weight and measure owntitside of the
(e) The sale or ééring forsale, in violation of this section, of hackagepr

any article or substance which is a hazardewisstance within the
meaningof this section or the federal hazardous substances act§ tial injury to human beings which may result from the

USC1261 et seq). __ intendeduse or reasonably foreseeable misuse of the antifreeze,
_ (4) Thedepartment magpply to any court of competent juris gndwhich complies with the requirements of s. 100.37.
diction for a temporary or permanent injunction restraining any (s, | seecTion. The department shall enforties section by

per stonfronawolattlng SUD'd(?’); tlrlrespectl\af whether or not there jnsnection chemical analyses or any other appropriate method

existsan adequate remedy at law . andthe departmenmay promulgate such rules as are necessary
(5) If the department has reasonable cause to believe that@yffectivew enforce this section.

substancés in violation of this section or poses an imminent haz (6) ENFORCEMENT. It is unlawful to sell any antifreeze which

ardto public health or safetit may deliver to the owner or CUStO js o iterated or misbrandeth addition to the penalties provided

dian thereof an order prohibiting the sale or movemersuth ,qer sub. (7), the department may bring an action to enjoin viola
substancauntil an analysis or examination has been completetggnsof this section.

Suchholding order isot efective for more than 14 days from the (7) PenALTY. Any person violating this sectionay be fined

time of delivery thereof. The substance described insarmgh
holding order may not be sold or moved for any purpose withoﬂﬁ’jisls)ff T;rll fig grgg_oltgr;;ocr%;h?irzl $500 for eafemsé.

theapproval of the department. If the department, after analysig,gssreference: See also ch. FCP 139, Vis. adm. code.
or examination, determines that the substance described in such
orderis not in violation othis section, it shall promptly notify the 100.383 Antifreeze; bittering required. (1) Any engine
owner or custodiarthereof and such notice shall terminate theoolantor antifreezehat is sold within this state and that contains
holdingorder If the analysis or examination shows that the suborethan 10 percent ethylene glycol, shall contain, as a bittering
stances in violation of this section, the owner or custodian thereafjent,denatonium benzoate inconcentration of not less than 30
shallbe so notified in writingvithin the efective time of the hold  partsper million nor more than 50 parts per million.
ing order Upon receipt oSuch notice the owner or custodian may (2) A manufacturer of an engineoolant or antifreeze
disposeof the substance only as authorized by department. gescribedin sub. (1) shall maintain a record of the trade name,
Theowner or custodian of the substance or article may within $ientific name, and active ingredients of any bittering agent used
daysof receipt of such notice petition for a hearing as providedi the engine coolant or antifreeze, and shall make the record
s.93.18. availableto the public upon request.
(6) Nothingin this section shall &fct theapplication of any  (3) Notwithstandings. 100.38, ananufacturerprocessomlis
law of this state specifically regulating any substance regulatedtfbutor, recycler or seller of an engine coolant or antifreeze that
this section. is described in sub. (1) is not liable to any person for any personal
(7) Any manufacturerdistributoror retailer of a misbranded injury, death, property damage, environmental damage, including
or banned package containing a hazardous substance shalldamageto natural resources, or economic loss cabgete inclu
demandof any person purchasing such products from ithéf sionof denatonium benzoate in the engine coolant or antifreeze,
packages misbranded at the time of sale or banned, repurchéfsthe denatonium benzoate is presera soncentration required
suchproduct and refund the full purchase price thereof to the pim sub. (1).
chasemaking the demand for refund. If the purchaser is required (4) This section does not apply to the sale of a motor vehicle
to return the produdb the manufacturedistributor or retailer as that contains engine coolant or antifreeze or to antifreeze sold in
a condition to the repurchase and refund, ghechaser shall be containers with a capacity of 55 gallons or more.
reimbursedor any reasonable and necessarygimincurred in 5y A person who violates this section may be imprisoned in
Its retum. the countyjail for not more than 90 days or fined not more than
(8) Whoeverviolates this section may be fined not more thag1,5000r both.
$5,000 or imprisoned not more than one yrdhe county jail or  NOTE: This section is ceated eff. 1-1-12 by 2009 . Act 381.
both. History: 2009 a. 381.

History: 1975 c. 94 s. 91 (10); 1975 d.7t 1983 a. 189 ss. 140, 141, 329 (20);
8

1991a. 39; 1993 a. 34; 1995 a. 225, 448. . .
Cross—reference- See also ch. PCP 139, Vi, adm. code. 100.41 Flammable fabrics. (1) DerINITIONS. In this see

Federalpreemption — The consumer product safety act of 1976 andeits eh tion:

Wisconsinlaw. 1977 WLR 813. (a) “Article of wearing apparel’ means angstume or article
of clothing worn or designed to be worn by individuals.

100.38 Antifreeze. (1) DeriniTioN. “Antifreeze” includes (b) “Clear and present hazard” means a hazard found by the
all substances intended for use as the cooling medium, or tode@artmento constitute alemonstrable danger to human safety
addedto the cooling liquid, in the cooling system of intercain  life or property
bustionenginesn order to prevent freezing of the cooling liquid, (c) “Fabric” means any material woven, knitted, felted or
or to lower its freezing point. otherwiseproduced from or itombination with any natural or

(2) ApuLTERATION. An antifreeze is adulterated if: syntheticfiber, film or substitute therefor which is manufactured

(a) Its labeling is false or misleading in any particular; or

(b) When in package form it does not bear a label containing
ename and place of business of thenufacturerpacker seller

c) It does not bear a statement warning of any hazard ef sub
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or designedor use and may reasonably be expected to be usedule adopted under thiection,or which presents an unreasonable
any product or to cover any product. risk of injury or imminent hazard to the public health, welfare and
(d) “Federal act” means the federal flammafalerics act, 15 safety. Any such product may be summarily banned notwith
USC 1191 et seq. standing the existence of applicable sz_afety standardstion
(e) “Furnishing” means any type of furnishing made in wholtkentowardthe development or adoption of a standard. The
or in part of fabric or related material and whictmianufactured departmenshall follow the procedure specified in s. 93.18 (3).
or designedor use and may reasonably be expected to be used inb) If the department determines that a product presents a sub
or around homes, fi€es or other places of assembly or accommatantialhazard or risk of injurythe department magfter notice

dation. and opportunity for hearing under s. 93.18der the manufac
(f) “Product’ means any article of wearing apparel, fabric durer,distributor or retailer of such product:
furnishing,including tents, awnings and knapsacks. 1. To bring such product into compliance witguirements

(9) “Related material” means papeptastic, rubbersynthetic of applicable consumer product safety standamisecall such
film or synthetic foam which is manufactured or designed for useoductor to repair any defects in products which have been sold;
or which may reasonably be expected to be used in or on anry prod 2 To replace such product with a like equivalent product

uct. which complies with applicable consumer product safety-stan
(2) STANDARDS OF FLAMMABILITY. The department may by dardsor which does not contain the defect; or
rule prescribe standards of flammability ttretve been promul 3. To refund the purchase price of the product.

gatedpursuant to the federal act.

(3) ProHBITED ACTS. NoO person may manufacture for sale
sell or offer for sale in this state any furnishing, product, fabric
relatedmaterial in violation of this secticor of any standards or

rulesadopted by the department untigs section, or which fails or which has been banned as a hazardous prodoetiered from
to conform with applicable standards under the federal act. o501, the department. No person may fail or refuse to comply
(4) RuLEs. In addition to standards of flammabilitthe \ith an order under sub. (3) (b) or any other rule or order under
departmentnay by rule prescribe labeling requirements that haygis section. In addition to other penalties and enforcement proce
beenestablished by rules promulgated pursuant to the federal elres the department may apply to any court of competent juris
andmay .b.anl the sale of any prqduct or material if it finds that ig§ction for a temporary or permanent injunction restraining any
flammability is such as to constitute a clear and present hazarght9corfrom violating this section or rules adopted under this sec
personakafety or property tion.
(5) RemovaL FROMSALE. The department may summarily ban
the sale or distribution of any furnishing, fabric, procaraelated

(4) PROHIBITED ACTS; ENFORCEMENT. NO person may
manufacturesell or distribute for sale any consumer product
Qbhich is not in compliance with applicable consumer product
safetystandards under the federal act or ralethe department,

(5) ExempPTIONS. Except with respect to a consumer product
materalf it finds thal the hazard of flammabilty is so great thaltic o 11C"Genrtcnt barming 1 manufacture, sle or disribu
such hazard shoulibt be permitted to continue prior to the t'm‘fion, sub. (4xdoesnot apply to any person who holds a certificate
ahee_tfr_lng_ can gg ;‘g'ds' The department shall follow the procediig o jin accordance with section 14 (a) of the federal act to the
SpHeiSCtIo:e_ '{;755 017 ®). effectthat such consumer product conforms to all applicable con

v Y sumerproduct safety standards under such act, unless such person
. ) knowsthat such consumer product does not conform; or to any
100.42  Product safety. (1) DErINITIONS. In this section:  personwho relies in good faith on the representation of the
(a) “Aircraft” has the meaning given under $41002 (3). manufactureor distributor of such product that the product is not
(b) “Boat” has the meaning given under s. 30.50 (2). subjectto an applicable safety standard under the federal act.

(c) “Consumer product” means any artiie component part _ Histony 1978 6. 17, 1977 ¢ 1085. 15 1981 ¢. 20,5, 2202 (31) (a); 1982 2.
h fproduced or distributed for sale, or sold to consumers 6 (38); 2. 189 5. 329 (20); O entany of i
thereot,p t 0 ) Ol IFederalpreemption—The consumer product safety of 1976 and its fefct on
personaluse, consumption or enjoyment in or around the homaisconsinlaw. 1977 WLR 813.
or for recreational or other purposes; but doeesinclude bullets ~ Cross-reference: See also ch.PCP 139, Vis. adm. code.
or other ammunition, or gun powder for reloadeammmunition,
motor vehicles or motovehicle equipment, aircraft or aircraft]gg 43 Packaging standards; poison prevention.
equipmentpoats or marine equipmepesticides, hazardous sub (1) pegiions. In this section:
stancesjood and drugs, includingnimal feeds and drugs, or (a) “Cosmetic” means articles other than soap, applied to the
other products to the extent thtitey are regulated under other, P, app

stateor federal laws, or the state is specifically preempted 1‘r0|’|1ﬁ’m‘5mbOdy or any part thereof for cleansing, beautifying; pro

further regulation under federal law moting attractiveness, or altering the appearance, or any compo

(d) “Drug” has the meaning given under s. 450.01 (10). nent of any such article,

(e) “Federal act” means the federal consumer product safﬁ%(b) Drug has the meaning given under s. 450.01 (10), and
ludesanimal drugs.
act, 15 USC 2051 et seq. “Federal act’ the federal poi " K
(f) “Food” has the meaning given under s. 97.01 (6). (c) “Federal act” means the federal poison prevention packag

ing act, 15 USC 1471 et seq.
(g) “Labeling” means all labels and other written, printed ¢ q

graphicmatter oror attached to or accompanying any consumer (d) “Food” has themeaning given under s. 97.01 (6), and
product. includesanimal feeds.

(h) “Motor vehicle” has the meaning given under s. 340.0£0(()e%7(1H)a(zcr;1rdous substance” has the meaning given under s.

(35). .
W o . . (f) “Household substance” means any substance customarily
(i) “Pesticide” has the meaning given under s. 94.67 (25). produceddistributed for sale, or sold to individuals fmnsump
(2) SAFeTY sTAanDARDS. Thedepartment may by rule adopttion or use in or about the household, or which is customarily kept
consumer product safety standards that have peenulgated or stored by individuals in or about the household, and which is
pursuanto the federal act. ahazardous substance, a pesticide, a food, drug or cosmetic, or a
(3) REMOVAL FROM SALE: REPAIR OR REPLACEMENT. (a) The substance intended for use as fubenstored in a portable cen
departmentay summarily ban the salearfy consumer product tainerand used in the heating, cooking, or refrigeration system of
manufacturedsold or distributed in violation of this section or any house.
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(g) “Labeling” means all labels and other written, printed, dr00.44 Identification and notice of replacement part
graphicmatter upon any household substance or its packagemanufacturer. (1) DeriniTIONS. In this section:

accompanyingsuch substance. (a) “Motor vehicle”means any motor—driven vehicle required
(h) “Package” means the immediate container or wrappingtmbe registered under ch. 3ddexempt from registration under
which any household substance is contained for consumption, 8s841.05 (2), including a demonstrator or executive vehicle not
or storage by individuals in or about the housetaoid, for pur titled ortitled by a manufacturer or a motor vehicle dedilstotor
posesof labeling conventional packaging under sub.i®judes vehicle” does not mean a moped, semitrailer or trailer designed for
any outer container or wrapping used for retail display of any sugBein combination with a truck or truck tractor
substance to consumerghe term does not apply to shippingcon 1y “Replacement part” means a replacement for any of the
tainersor wrappings used solely for thnsportation of house nonmechanicasheetmetal or plastic parts that generally consti

hold substances in bulk guantity to manufacturers, packers, of e the exterior of a motor vehicle, including inner and outer pan
processorsor to wholesale or retail distributors thereof, or to-co

tainersor wrappings used by retailésship or deliver household
substance$o consumers, unless they are the only containers pr
wrappingsused to ship or deliver the household substance to

(2) IDENTIFICATION ONREPLACEMENTPART. A replacement part
tis not made by or foa person who manufactures motor
consumer vehiclesshall have the logo or name of the manufacturer of the
N . . replacemenpart afixed to orinscribed on the replacement part.
(i) “Pesticide” has the meaning given under s. 94.67 (25). The |ogo or name shall be placed on the replacement pétiaso
() “Special packaging” means packaging designed of cag the extent practicable it is visible after installation.
structedto make it significantly difcult for children under years (3) SALE OFUNLABELED REPLACEMENTPARTS. Onor after Janu
of age to open or obtaintaxic or harmful amount of the house 1,1993, no person may sell in this state or deliver for sale in

. e - r

hol_d substance cor_1ta|ned therein within a reasonable time, ﬁlrféstate a replacement part that ismatle by or for a person who

which may be readily opened by normal adults. manufacturesnotor vehicles unless the replacement part identi
(2) PackaGING sTANDARDS. The department may bule  fies its manufacturer as required under sub. (2).

adoptspecial packaging standards that have h@emulgated (4) PenaLTY.  Any person who violates sub. (3) may be

pursuanto the federal act. requiredto forfeit not more than $500 for each violation. Each day
(3) CONVENTIONAL PACKAGING EXEMPTIONS. (@)  The fyiolation constitutes a separatdenise.

manufactureor packerof a household substance subject te spe (5) ENFORCEMENT. For any violation of sub. (3), the depart

cial packaging standards mags necessary to make s X ;.\

stanceavailable toelderly or handicapped persons unable to ud&eNtmay on behalf of the state, bring an action in any court of

suchsubstances when packaged in compliance with such stsfimPeteniurisdiction for the recovery of forfeitures authorized
undersub. (4), for temporargr permanent injunctive relief and

dards,package any household substances subject tostash ; :
dardsin conventional packaging ofsingle size which does not [Or @ny other appropriate relief. The court may make any order or
complywith such standard if: judgmentthat is necessary to restore to any person any pecuniary

1. Themanufacturer or packer also supplies such substa losssuffered because of a violation of sub. (3) if proof oflthes

n ; ;
in packages which comply with applicable standards; and |§§irs1tg\r/)\//:n ;[ggtlh; is%t.lsfactlon of the court

2. The packages bear conspicuous labeling stating: “This
ackagefor households without young children”, or such othe, . . . .
gtaten?enas may be prescribed l)J/ndergappIicabIe standards. {00'_45. Mobile air conditioners. (1) DeriNITIONS. In this

(b) Ifitis determined that a household substance packageg?r?tlon' . . .
noncomplyingpackage is not aldeeing supplied by the manufac (&) “Approvedrefrigerant recovery equipment” means equip
tureror packer in popular size packages which comply with sp@€nt that the department or an independent standasizg
cial packaging standards, the department may by special ordgfanizationapproved by the department determines will mini
requirethe manufactureor packer of such substance to packad8iZ€ therelease of ozone-depleting refrigerant when the equip
it exclusively inspecial packaging complying with applicablénentis used to transfer ozone—depleting refrigerant from mobile
standards. air conditioners into storage tanks.

(c) A household substancaybject to special packaging stan  (ad) “Approved refrigerant recycling equipmentheans
dards,which is dispensed pursuantacrescription of a physi €quipmenthat the department or an independent standards test
cian, dentist, or other licensed medical practitioner igold in  ing omanization approved by the department determines will treat
conventionalor noncomplying packages whelirected in such 0zone-depletingefrigerant removed from mobile air condi
prescriptionor requested by the purchaser tionerso that the ozone-depleting refrigerant meets the standard

(4) PROMIBITED ACTS: ENFORCEMENT. (a) NoO person may of purity for recycled refrigerant from mobile air conditioners
manufacturedistributeor sell any household substance which i€Stablishedinder sub. (5) (a) 1.
not packaged in compliance with applicable special packaging (@g) “Distributor” has the meaning given in s. 218.0101 (6).
standardsinder the federal act or rules of the department. No per (ar) “Manufacturer” has the meaning givéms. 218.0101
sonmay violate this section or any rule or order issued under t{9), except that, if more than one person satisfies the definition
section. in s. 218.0101 (20) with respect to a motor vehicle, “manufac

(b) The department may summatilgn the sale or distribution turer” means the person who installs thebile air conditioner
of any household substance whishsold or ofered for sale in thatis in the motor vehicle when the motor vehicle is distributed
violation of this section or of any rules or order issued under tHigr sale in this state.
section. The department shall follow the procedure specified in (b) “Mobile air conditioner” meansnechanical vapor com
s.93.18 (3). pressiorrefrigeration equipment used to cool the driver or passen

(c) The department may apply to any court of compgteist  ger compartment of a motor vehicle.
diction for a temporary or permanent injunction restraining any (c) “Motor vehicle” has the meaning given in s. 340.01 (35).
Eﬁgsecmggrge‘é{%?tmg this section, or any rule or order issued 4y «0zone-depleting refrigerant” means a substance used in

Moy 10756 17 1977 . 1065 15,1577, 272 1992 1095 220 (20 5 o ouoNAAL i Or contans 2 class | substance, as defined

a.146 s. 8.
Cross—reference: See also ch. FCP 139, Vis. adm. code. (4).
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(dm) “State agency” means anyfiog, department, agency refrigerationequipment or may install or service a mobile air-con
institution of higher education, association, societyotherbody ditioner or trailer refrigeration equipment that contains ozone—
in state government created or authorized to be created by the depletingrefrigerant unless all of the following apply:
stitution or any law which is entitled to expend moneyspro (@) The person does not use ozone-depleting refrigerant for
priatedby law including the legislature and the courts, ths-W cleaningpurposes including to clean the interimrexterior sur
consin Housing and Economic Development Autharithe facesof mobile air conditioners drailer refrigeration equipment.
Bradley Center Sports and Entertainment Corporation, the Uni(py whenever the person removes ozone-depleting refrigerant
versity of Wisconsin Hospitals and Clinics Authorithe Wscon-  ¢m’a mobile air conditioner or trailer refrigeration equipment
sin Health and Educational Facilities Authorithe Wsconsin ¢ person pumps the ozone-depleting refrigerant sttwage
AerospaceAuthority, the Wsconsin Economic Developmentynys.

Corporatlo_n,and the Fo_x Rlver.NaV|gat|onaI System A_uthorlty (c) The person or another persdoes one of the following

(e) “Trailer refrigeration equipment” means mechanical vapQyiip any used ozone-depleting refrigerant:

compressionrefrigeration equipment used to cool teaailer 1. Rec _ : : :
h ; - ycles the usedzone-depleting refrigerant using
designedor carrying property wholly on its own structure dod approvedrefrigerant recycling equipmeratt the establishment

beingdrawn by a motor vehicle. wherethe ozone—-depleting refrigerant is removed or at another

(2) DISTRIBUTION OF MOBILE AIR CONDITIONERS. (&) A |gcationand either reuses the recycled ozone-depleting refriger
manufactureor distributor may not distribute for sale in this statgn in servicing a mobile air conditioner or trailesfrigeration

amobile air conditioner that contains ozone—depleting refrigeragijuipmentor sells or otherwise transfers possession of the

andthat is original equipment in a new motor vehicle. recycledozone—depleting refrigerant for conveyance to a refriger
(b) The department may waive the application of (@rto a antreclamation facility that is recognized by the department.

manufactureor distributor for a period of one year if anytbé 2. Removes the used ozone-depleting refrigerant using

following applies: approvedrefrigerant recovery equipment and sells or otherwise

1. All substitutes for ozone—-depleting refrigerant are toxigansferspossession of the recovered ozone—depleting refrigerant
andtheir use is not safe for consumers, industry or the enviran compliance with sub. (3) (c).
ment. (d) The individuals who use the equipment under (eihave
2. Substitutes foozone—-depleting refrigerant are not availthe qualifications established under sub. (5) (a) 2.
ablein suficient quantities for the manufacturer or distributor to  (e) The person does not knowingy negligently release
comply with par (a). ozone-depletingefrigerant tcthe environment, except for mini
3. An acceptable mobile air conditioner cannot be manufamal releases that occur durindcefs to recover or recycle ozone-
turedin suficient quantities for the manufacturer to comply wittdepleting refrigerant removed from mobile air conditioners or
par.(a) and the progress made by the manufacturer or distribut@iler refrigeration equipment.
toward complying with par(a) is comparable with the progress (f) The person inspects aritinecessaryrepairs mobile air
madeby other manufacturers and distributors toward complyingnditionersor trailer refrigeration equipment that leaks or is sus
with par (a). pected of leaking before putting additional ozone-depleting
(3) SaLE OF REFRIGERANT. (a) After December 31, 1990, norefrigerantinto those mobile air conditioneos trailer refrigera
personmay sell or der to sell anyozone-depleting refrigerant in tion equipment.
acontainer holding less than 15 pounfiezone—depleting refig  (h) The person holds annual registration certificate from the
erant. department.

(b) No person may sell orfef to sell new or reclaimed ozone-  (5) DeparTMeNT DuTIES. The department shall do all of the
depletingrefrigerant for use in a mobile air conditioner otrailer  following:

refrigerationequipment except to one of the following: (a) Promulgate rules for the administration of this section
1. A person who intends to resell the ozone—depleting refrigicluding establishing all of the following:

erant. 1. A standard of purity for recycled refrigerant from mobile
2. A person who holds an annual registration certificatter air conditioners that is based on recognized national industry stan

sub.(4) (h). dards.
(c) No person may tdr to sell, sell or otherwise transfeos 2. Qualifications, which may include training or certification

sessiorof ozone—-depleting refrigeratitat was removed from a requirements,for individuals who use approvetefrigerant
mobile air conditioner but has not been reclaimed unless all of theyclingequipment or approved refrigerant recoveguipment
following apply: to ensure that those individuals use procedures for contaimmient
1. The person or another person uses approved refrigerarene—depletingefrigerant.
recoveryequipmentio remove the ozone-depleting refrigerant 3. Fees to cover the costs of administering this section.
from mobile air conditioners. (b) Identify approved refrigerant recycling equipment and
2. The person provides to the departmembn request the approvedefrigerant recovery equipment or approve independent
identity of each person to whom it sells or otherwise transfers pessting organizations that may identify approvedfrigerant
sessiorof the recovered ozone—depleting refrigerant. recycling equipment and approved refrigerant recovegyip
3. The person informs eagierson to whom it sells or other ment.
wise transfers possession of the ozone—depleting refrigdrant  (c) Issueannual registration certificates to persons required to
the ozone-depleting refrigerant has not been reclaimed and, if Hwd those certificates under sub. (4) (h).
ozone-depletingrefrigerant has not been recycled, thae (5e) DEPARTMENT POWERS. The department may promulgate
ozone-depletingefrigerant has not been recycled. rules providing that any portion of sul3) or (4) applies with
4. All of the recovered ozone—depleting refrigerant is-comespecto a substance used as a substitute for an ozone—depleting
veyedin a safe and timelynanner to a refrigerant reclamatiorrefrigerant.
facility that is recognized by the department or to a person who(s5m) SURCHARGEFOROPERATINGWITHOUT REGISTRATION. An
holds an annual registration certificate under sub. (4)f@n) applicantfor an annual registration certificate under sub. (5) (c)
recyclingand reuse or resale. shall pay a registration fee surcharof $160 if the department
(4) ServicING. No person, including a state agenoyay per  determineghat, within one year before submitting the applica
form motor vehiclerepair that releases or may release ozongien, the applicant engaged in an activity for which a registration
depleting refrigerant from a mobile air conditioner or trailercertificateis required under this section without holding a regis
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tration certificate. Payment of the registration fee suighaloes (b) “Hour meter” means an instrument that measuames
notrelieve the applicant from any other civil liability thrasults recordsthe actual hours of operation of the vehicle or device to
from violations of this section, but does not constitute evidencewhich the instrument is attached.
aviolation of law (c) “Snowmobile” has the meaning given in s. 350.01 (12).
(6) PENALTIES. (a) Any person who violates su8) shallbe  (2) No person mayeither personally or through an agent,
requiredto forfeit $1,000. Each motor vehicle distributed ifemove,replace, disconnect, reset, tamper with, atiefail to
violation of sub. (2) constitutes a violation. connect,an hourmeter attached to farm equipment, a snowmo
(b) Any person who violatesub. (3) shall be required to forfeitbile, an all-terrain vehicle, or a boat with the intent to defraud by
notless than $50 nor more than $1,000. Each sale in viokatiorchanging or décting the number of hours of operation indicated
sub.(3) constitutes a violation. onthe hour meter
(c) Any person who violates sub. (4) shall be required to forfeit (3) (a) Nothing in this section shall prevent the serviepair
not less than $50 nor more than $1,000. Each repatallation or replacement of an hour meter if the number of hours of epera

or servicing in violation of sub. (4) constitutes a violation. tion indicated on the houneter remains the same as before the
History: 1989 a. 284; 1991 a. 97; 1993 a. 243; 1997 a. 27, 165219492001 ~ Service repair or replacement. If an hour meter attached to farm
a.16; 2005 a. 335; 2009 a. 28; 404, 7, 10; s. 35.17 correction in (1) (dm). equipmenta snowmobile, an all-terrain vehicle, or a boat is-inca

Cross-reference: See also ch.FCP 136, Vis. adm. code. pable of registering the same number of hours of operation as

beforeits service, repair or replacement, the hour meter shall be
100.46 Energy consuming products. (1) ENercy con- — adjustedo read zero, and a sticker shall bigxafl by the owner
SERVATION STANDARDS. The department may by rule adepegy  of the vehicle or device to which the hour meter is attached or an
conservatiorstandardgor products that have been established iagent,in proximity to the hour metespecifying the number of
or promulgated under 42 USC 6291 to 6309. hoursof operation recorded on the hour meter prior teétvice,

(2) PROHIBITED ACTS; ENFORCEMENT. No person may sell at repair or replacement and the date on which it was serviced,
retail, install or cause tbe installed any product that is not in comreépairedor replaced. No person who services, repairs or replaces
pliance with rules promulgated under s@). In addition to other anhour meter attached to farm equipment, a snowmobile, an all-
penaltiesand enforcement procedures, the department may apr)F]ﬁ ainvehicle, or a boat that is incapable of registering the same

to a court fora temporary or permanent injunction restraining a nl"lberof hours fofloperat_ion 5;]5 t;lefore such service, repairf o_lr
personfrom violating a rule adopted under sub. (1), eplacemeninay fail to adjust the hour meter to read zero or fai

History: 1993 a. 414, to affix the sticker required by this paragraph.
NOTE: 1993Wis. Act 414, which ceates this section, contains extensive  (b) No person maywith intent to defraud, remove, replace or
explanatory notes. altera sticker dfxed to an hour meter as required under (&@r

(4) (a) Any person who violates sub. @)(3) (b) with respect
100.47 Sales of farm equipment. (1) DerINITION. In this to an hour meter attached farm equipment may be fined not
section,“farm equipment” means a tractor or other machinenmyorethan $5,000 or imprisoned for not more than one year in the
usedin the business of farming. countyjail, or both, for each violation.
(2) SarFeTYy EQUIPMENTREQUIRED. No person in the business (b) Any person who violates sub. (3) (@jh respect to an hour
of selling farm equipmennay sell farm equipment unless, at theneterattached to farm equipment may be required to forfeit not
time of sale, the farm equipment is equipped with all of the fellownorethan $500 for each violation.

ing: (c) Any person who violates sub. (2) or (3) with respect to an
(a) A power takedfmaster shield, if a tractor hour meterattached to a snowmobile, an all-terrain vehicle, or a
(b) A power takedfdriveline shield extending to the 2nd uni boatmay be fined not more than $5,000 or imprisonechtair

versaljoint, if farm equipment powered by a tractor morethanone year in the county jail, or both, for each violation.

(c) Lights andreflectors meeting the applicable requirementsHiStory: 1997 2. 278; 2003 a. 166.

underch. 347, if farm equipment that can be operated on a high
way. 100.50 Products containing or made with ozone-

(d) A slow moving vehicle emblem meeting standards art¢Pleting substances. (1) DEFINITIONS. In th{S section:
specificationsestablished under s. 347.245, if farm equipment (a) “Class | substance” halse meaning given in 42 USC 7671
thatcan be operated on a highway ).

(3) DiscLosure. If farm equipment subject to su2) (b) is (b) “Class Il substance” has the meaning given in 42 USC 7671
equippedwith a power takedshield that is not equivalent to the(4).
shieldinstalledat the time of manufacture, the person who sells (2) PRobucTLABELING. Beginning on August 1, 1994, no per
the farm equipment shall so notify the buyer in writing. son may represent in advertising or on a label that any product that

(4) ExcepTions. Subsection (2) does not apply to: the person manufactures, packages, distributes or sells is “ozone

(a) Sales of farm equipment to another person in the businf—:ré%ndly or use any similar descriptighat implies that the pred
of selling farm equipment for the purpose of resale uctdoes not contribute to the depletion of stratospheric ozone if

. ) the product contains or is made with a class | substance or a class

(b) Sales of farm equipment for the purpose of salvage. || g bstance.

(c) Sales by auction, unless the auctioneer holds title to the(3) SALE OF PORTABLE FIRE EXTINGUISHERS. Beginning on

farm equipment being sold. August1, 1994, no persomay sell or der to sell a portable fire

(5) PeENALTY. Any person who violates this section may bextinguisherthat contains a class | substaeseept for use by a
requiredto forfeit not more than $500 for each violation. commercial user

History: 1993 a. 455; 1993 a. 491 s. 142; Stats. 1993 s. 100.47. (4) FIRE-EXTINGUISHING PRODUCTS. Beginning on Januar_y,

. . — 1995, a person may make, package, sell derofo sell a fire—

100.48 ) Hour meter tgmpﬂenng. (1) In this section: extinguishingproduct that contains a class | substance only if the
(ad) “All-terrain vehicle” has the meaning given in s. 340.0¢|ass| substance has been recycled or reclaimed and, in the case

(29). of a sale or dér to sell, if sale of the product is not prohibited
(ag) “Boat” has the meaning given in s. 30.50 (2). undersub. (3).
(am) “Farm equipment” means a tractor or other machinery (5) RETURN TO MANUFACTURER. After thesale of a product is
usedin the business of farming. prohibitedunder sub. (3) or (4), a retailer that purchased the prod
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uct from the manufacturer for resale before the date on which thfter receipt of the information, give notice complying withr
prohibition takes efect may return the product to the manufac(d) to the designated family member
turerand the manufacturer shall refund the purchase price to thgd) The notice under pafc) shall be in writing and shall
retailer. includeall of the following:
(6) PENALTY; ENFORCEMENT. () Any person who violates sub. 1. A statement of thenotor fuel grantds refusal to honor stic
(2), (3) or (4) shall be required to forfeit not less than $250 neessiorand of the specific grounds constituting good cause for the
morethan $1,000. Each day on which a person sellsfersofo  refusal.
sellin violation of one of those provisions constitutes a separate 5 A statement of the motor fuel grari®mtent to terminate
offense. _ _ the existing motor fuel dealership agreement with the designated
(am) If a court imposes a forfeiture under.p@) on a person family member on a date not sooner than 90 days after the date the
for a violation of sub. (2), (3) or (4), the court may order the pers@sticeis given.
to accept the return of the product that is the subject of the-viola gy Except as provided in pdf . if the notice under is
tion and to refund the purchase price to the purchaser of that prﬁgt(g)iven wirihin tﬁe time per‘i)(;j(d) specified in péc), thgarfr%tor
uct. fuel grantor may not terminate the existing motor fuel dealership
(b) In lieu of or in addition to the remedy undmar (a), the agreement with the designated family member under this section
departmentmay seek an injunction restraining any persom  and may only terminate the existing motor fuel dealerabiee
violating this section. mentas otherwise permitted by law
(c) The department, or any district attorney upon the request(f) Notwithstanding pars. (b) to (dnd ss. 135.03 and 135.04,
of the departmentnay commence an action in the name of thiae motor fuel grantor may terminate the existing motor ezl
stateunder par(a) or (b). ershipagreement with the designated family membenifhe 12
History: 1993 a. 243; 1995 a. 27. monthsfollowing receipt of thenotice under paxa) 1., the vol
] ume of motor fuel sold byhe motor fuel dealership is less than
100.51 Motor fuel dealerships. (1) DEFINITIONS. As used 909 of the average annual volume of motor fuel sold by the motor
in this section: fuel dealership in the 3 years preceding receipt of the notice under
(a) “Dealer” has the meaning given under s. 135.02 (2). par (a) 1., and the motor fuel grantaithin 15monthsfollowing
(b) “Dealership” has the meaning given under s. 135.02 (3gceipt of the notice under p&®) 1., gives notice in writing to the
(c) “Designated family member” means the spouse or diild designatedamily member which includes qll of the foIIovylng:
amotor fuel dealer who has been designated in the most recentl. A statement of the motor fuel grariomtent to terminate
motorfuel dealership agreement with the motor fuel grantor as # existing motor fuel dealership agreement with the designated
successoto ownership of the motor fuel dealership and whimily member on a date not sooner than 90 days after the date the
eitherinherits ownership of the motor fuel dealership by will oRoticeis given.
intestatesuccession or who, in the case of légal incapacity of 2. A statement of the specific reasons for termination.
the deale; is appointed by a court as guardian for the motor fuel (3) ENFORCEMENTOF SURVIVORSHIPRIGHTS. (a) The depart
dealership. menton behalf of the state or any person who claims injury as a
(d) “Grantor” has the meaning given under s. 135.02 (5). resultof a violation of sub. (2) may bring an action for temporary
dealershipagreemenentered into, renewed or extended on dP an action under this paragraph that an adequate remedy exists
after December 1, 1987, shall contain all of the following provt law
sions: (b) In any proceeding to determine whether good cause exists
(a) Any designated family member may succeed to the ewngfdersub. (2) (b), a motor fuel grantor has theden of proving

shipof the motor fuel dealership if all of the followignditions thatthe designated family member does not meet the motor fuel
aremet: grantor’sexisting, reasonable standards.

1. The designated family member gives the motor fuel grantor (4) HOURSOFBUSINESS. (a) No motor fuel grantor may require
written notice of theintention to succeed to ownership of thét motor fuel dealerwho has a dealership with the motor fuel
motor fuel dealership withit60 days after the motor fuel deager grantoron May 17, 1988, to keep his or her business dpen
deathor legal incapacity morethan 16 hours per day

2. Upon request of the motor fuel granttre designated fam (b) Paragraph (a) applies to a motor fuel dealer afte_r he or she
ily member providepersonal and financial information reason’&newsor extends a motor fuel dealership agreement with a motor
ably necessary to determine under. fflay whether the successionfuel grantor on or after May 17, 1988.

shouldbe honored. (5) MOTOR VEHICLES USED BY DISABLED; SERVICE. (a) In this
3. The designated family member agreebabound by all Subsection:
termsand conditions of the existing motor fuel dealerstgpee 1. “Motor vehicle” has the meaning given in s. 340(83).
ment. 2. “Pump” means a device useddispense motor fuel for sale
4. There does not exist good cause under(pafor refusing atretail.
to honor the succession. (b) A motor fueldealer shall have an employee dispense motor

(b) Good cause exists for refusing to honor a succession fugl into a motor vehicle from a full-service pump at the same
designatedfamily member does not meet existingasonable price as the motor fuel dealer cigasthe general public for the
standardsof the motor fuel grantor The motor fuel grantts samegrade of motor fuel dispensed from a self-service pump, if
existing reasonablstandards may include requirements directlgll of the following apply:
relatedto apersons management and technical skills, training and 1. The motor vehicle displays special registration plates
commercialexperience, credit worthiness and other requiremen¢suedunder s. 341.14 (1), (1a), (1m), or (1q) or a special identifi
directly related to a persanability to operate the motor fuddal  cationcard issued under 343.51 or is a motor vehicle registered
ership. in another jurisdiction and displays a registration plate, card or

(c) If a motor fuel grantor believes in good faith, afesquest emblemissued by the other jurisdiction thagsignates that the
ing information under pafa) 2., thaggood cause exists for refus vehicleis used by a physically disabled person.
ing to honor succession of the mofael dealership by a desig 2. The driver of the motorehicle asks for the same price as
natedfamily memberthe motor fuel grantor mawithin 90 days chargedior motor fuel dispensed from a self-service pump.
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3. The motor fuel dealer sells motor fuel at retail from bottomerdoes not want to receive any telephone solicitation made
full-serviceand self-service pumps. behalfof a telephone solicitor

(c) An employee of a motor fuel dealer who dispenses motor (b) The department shall promulgatdes for establishing,
fuel under par(b) need not provide any other services that are nogintaining,and semiannually updating a directory that includes

providedto a customer who uses a self-service pump. listings of residential customers who dot wish to receive tele
(d) A motor fuel dealer that violates p&p) may be required phonesolicitations made on behalf of telephone solicitors. The
to forfeit not more than $100 for each violation. rules promulgated under this paragraph shall establish require

mentsand procedures for a residentiastomer to request a list

(6) UNBLENDED GASOLINE SALES REQUIREMENT. (a) A motor .= X . - X
fuel grantor that provides gasoline to a motor fuel dealer undejg I the directory The rules shall also require a residentiat cus
omer who requests a listing in the directory to notify the

motorfuel dealership agreement shaflevfgasoline to the motor departmenbn a biennial basis if the residential customer wishes

fuel dealer that is not blended with ethanol and that is suitable ) - . )
subsequent blending with ethanol and for resale. For purposegodrfont'nue to be included in the directorjhe department shall

this subsectiongasoline that is not blended with ethanol is ncgllminatea residential customer from the directory if the customer
suitablefor subsequent sale if the price defor the unblended oesnot make the ble_nnlal not|f|cat|0n_. _ .

gasolineby the motor fuel grantor does not fairgflect the aver ~ (¢) Except for copies of the nonsolicitation directory that are
ageposted terminal price, as defined in s. 100.30 (2) (a). providedto registered telephone solicitors under (@) thenor

(b) No motor fuel dealership agreement or contract betwe%?n”dtation directory is not subject to inspection, copying, or

amotorfuel dealer and a motor fuel grantor may require a mot[ﬁg(re]ltptunders. 19.35 (1) and may not be released by the depart

fuel dealer topurchase ethanol for blending purposes only fro . .
the motor fuglo grantor g purp y (d) The department shall, on a semiannual basis, make the non
() Nothing in this subsectigarohibits a motor fuel dealershipSO"C'tat'ond'reCtory available by electronfransmission only to

- : telephonesolicitors who are registered under sub. (3). Upon the
?gggﬁ/@gun;[joerpgg&g')ru?[ﬁgesrggéﬁgg2333:1?0? e%?fgotl";_%olrequestof a telephone solicitor registered under sub. (3), the
umeprior to the sale of the gasoline to the end.user departmenshall also provide a printed copy of the nonsolicitation

LT . o ) . directory to the telephone solicitorA telephone solicitor who

(d) Nothing in this subsection prohibitsretor fuel dealership (eceivesa copy of the directorpr towhom the directory is made
agreement from providing for the transfer of credits under 42 U%@ailableby electronic transmission, under this paragraph may
7545 (0) (2) between the motor fuel dealer and the motor fught solicit or accept from any person, directly or indirecaiyy
grantor. thing of valuein exchange for providing the person with any infor

(/) A motor fuel grantor is not liable for penalties or damagesationincluded in the copy
arisingout of the subsequent blending by another person of gaso (3) RegISTRATION OF TELEPHONESOLICITORS. (@) The depart
line provided under this subsection. A motor fuel dealer that pyhentshall promulgate rules that require any telephone solicitor
chases gasoline that is not blended with ethanol and later sells$fig requires an employee or contractor to make a telephone solic
gasolineblended with ethanalhall provide prominent notice t0 jtation to a residential customer in this state to register with the
the motor fuel deales customers identifyinghe person that gepartmentobtain a registration number from the department,
blendedthe gasoline with ethanol. andpay a registration fee to the departmefihe amount of the

(9) Paragraph (a) does not apjbythe provision of gasoline registrationfee shall be based on the cost of establishing the non
by a motor fuel grantor to a motor vehicle fuel dealer located $olicitationdirectory and the amount than individual telephone
anonattainment area, as defined under s. 285.01 (30). solicitor is required to pay shall be based on the number of tele

History: 1987 a. 95, 399; 1988 31; 1995 a. 27; 1997 a. 35; 19971.4.30; phonelines used by the telephone solicitor to make telephone
Stats. 1997 s. 100.51; 2009 a. 246, 401. solicitations. The rules shall also requirgéedephone solicitor that
S registerswith the department to pay an annual registration
100.52 Telephone solicitations. (1) DEFINTIONS. (D) renewalfee to the department. The amount of the registration

“Basic local exchange service” has tmeaning in s. 196.01 (19). ;gnewalfee shalbe based on the cost of maintaining the nonsoli
(bm) “Commercial mobile service” has the meaning given igjtation directory

$.196.01 (2i). ) ) (b) The department shall promulgate rules that require an indi

(d) “Nonresidentialcustomer” means a person, other thanddual who makes a telephone solicitation on behalf of a telephone
res@entlalcustome,rwho is fl_Jrnlshe_q with telecommunicationssolicitor to identify at the beginning of the telephone conversation
serviceby a telecommunications utility eachof the following:

(e) "Nonsolicitation directory” means the directory estab 1. The telephone solicitor
lishedin rules promulgatedy the department under sub. (2) (b). i gitferent than the telephone solicittire person selling

() “Residential customer” means an individual who is fulthe property goods, or services, or receiving the contribution,
nishedwith basic local exchange service or commercial mobitfonation, grant, or pledge of moneyedit, propertyor other
serviceby a telecommunications utilithut does not include an thing of any kind, that is the reason for the telephone solicitation.

individual who operates a business at his or her residence. (4) TELEPHONE SOLICITOR REQUIREMENTS. (@) A telephone

(9) “Telecommunications service” has the meaning given insglicitor or an employee or contractor of a telephone solicitor may
196.01(9m). notdo any of the following:

(h) “Telecommunications utility” has the meaning givenins. 1. Use an electronically prerecorded message in telephone
196.01(10). solicitationwithout the consent of the recipient of tieéephone

(i) “Telephone solicitation” means the unsolicited initiation afall.
atelephone conversation for the purposerafouraging the recip 2. Make a telephone solicitation to a residential customer if

ient of the telephone call to purchase propegods oiservices. the nonsolicitation directory that is provided or made available to
() “Telephone solicitor” means a person, other thaom thetelephone solicitor under suf2) (d) includes a listing for the

profit organization or an employee or contractor of a nonprofigsidentialcustomer

organizationthat employs or contracts with an individuahtake 3. Make a telephone solicitation to a nonresidewctigtomer

atelephone solicitation. if thenonresidential customer has provided notice by mail to the
(2) NONSOLICITATION DIRECTORY LISTING. (a) Upon a’equest telepho_nsolicitor that the _nor]residential customer does not wish

by a residential customehe department shall include in then  to receive telephone solicitations.

solicitationdirectory a listing indicating that the residential-cus (b) A telephone solicitor may not do any of the following:
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1. Require aremployee or contractor to make a telephone (a) Obtain, or attempt to obtain, a telephone record that per
solicitationto a person in thistate unless the telephone solicitotainsto a customer who is a resident of this state, without the cus
is registeredwith the department under the rules promulgateégdmer’sconsent, by doing any of the following:

undersub. (3) (a). 1. Making a false statement to an agent of a telephone service
2. Require aremployee or contractor to make a telephongrovider.

solicitationthat violates par(a). 2. Making a false statement to a customer of a telephone ser
(c) A telephone solicitor or employee or contractoatéle  vice provider

phonesolicitor that makes a telephone solicitattora nonresi 3. Knowingly providing to a telephone service provider a

dentialcustomer shall, upon the request of the nonresidential cdecumenthat is fraudulent, that has been lost or stolen, or that has
tomer, provide the mailing address for notifying the telephonigeenobtained by fraud.

solicitor that the nonresidential customer does not wish to receive(b) Ask another person to obtainiedephone record knowing
telephonesolicitations. thatthe person will obtain the telephone record in a manner pro

(6) ExcepTIONS. Subsections (4) (a) 2. and 3. do not apply tieibited under this section.
atelephone solicitation that satisfies any of the following: (c) Sell or ofer to sell a telephone record obtairieé manner

(a) The telephone solicitation is made to a recipient in resporig@hibitedunder this section.
to the recipiens request for the telephone solicitation. (3) (a) A person who violates this section is guilty of a Class

(b) The telephone solicitation is made to a recipient who id &lony if the violation involves one telephone record.
currentclient of the person selling the propedyods, oservices (b) A person who violates this section is guilty of a Class G fel
thatis the reason for the telephone solicitation. This paragraphy if the violation involves 2 or more telephone records.
doesnot apply if the recipient is a current clienteof afiliate of (c) A person who violates this section is guilty of a Class-E fel
sucha person, but is not a current client of such a person.  ony if the violation involves more than 10 telephone records.

(7) TERRITORIAL APPLICATION. This section applies to any (4) (a) In addition to the penalties authorized under §Bib.
interstatetelephone solicitation received by a person in this stadgyerson who violates this section may be required to forfeit per
andto any intrastate telephone solicitation. sonalproperty used or intended to be used in the violation.

(9) EnForceMENT. The department shall investigate viola (b) In an action to enforce this section, the court shall award
tions of this section and may bring an actiontiemporary or per to a person who ithe subject of a telephone record involved in a
manentinjunctive or other relief for any violation of this section.violation of this section all of the following:

(10) PenaLTIES. (a) Except as provided in péb), a person 1. The amount of the perssrpecuniary loss siefred because
who violates this section may be required to forfeit $100 for eaciia violation ofthis section, if proof of the loss is submitted to the

violation. satisfactionof the court, or $1,000, whichever is greater
(b) A telephone solicitor that violates sub. (4) may be required 2. The amount of any gain to the violator as a result of the
to forfeit not more than $100 for each violation. violation.
History: 2001 a. 16 ss. 2435 to 2446f, 2819h, 2821b; 2007 a. 226. (5) This section does not app|y to any of the fo”owing:

Cross—reference: See also ch. FCP 127, \is. adm. code. . . . .
(a) Action by alaw enforcement agency in connection with the

100.525 Telephone records; obtaining, selling, or official duties of the law enforcement agency

receiving without consent. (1) In this section: (b) A disclc_nsu_re by a telephone service provifeany of the
(a) “Caller identification record” means a recadhat is deliv following applies: . ) ) .
eredelectronically to the recipient of telephone call simulta 1. The telephone service provider reasonakljeves the dis

neouslywith the reception of the telephone call and that indicatE9Sureis necessary to do any of the following:
the telephone number from which the telephone call was initiated &. Provide telephone service to a customer

or similar information regarding the telephone call. b. Protect an individual from fraudulent, abusiveuntawful
(am) “Customer” means a persavho purchases telephoneuseof telephone service or a telephone record.
service. 2. The disclosure is made to the National Center for Missing

(b) “Telephoneecord” means a record in written, electronicand Exploited Children.

or oral form, except a caller identification record, that is created 3. The disclosure is authorized by state or fedavabr regu

by a telephone service provider and that contains any of the faftion.

lowing information with respect to a customer: (6) A violation of this section may also constitute an unfair
1. Telephone numbers that have been dialethe customer methodof competition or unfair trade practice unded.00.20 or

2. Telephone numbers pertaining to calls mem¢he cus & fraudulent representation under s. 100.18.
tomer. History: 2005 a. 261; 2007 a. 97.

3. The time when calls were made by the customer or to theg 53  vehicle rentals; title and registration fees.
customer. (1) In this section:
tomer. panyto recover the cost of any fee or aithat is imposed by a
(c) “Telephone service” means the conveyance of 2—-way vogevernmentairport or other transportation authority any other
communicatiorin analog, digital, or other form by any mediumgovernmentgent that is deemed applicable to the rental of private
including wire, cable, fiber optics, cellulabroadband personal vehiclesin this state.
communicationsservicesor other wireless technologies, satel  (am) “Rental company” has the meaning given in s. 344.51
lite, microwave, or at any frequency over any part of the electi@g) (c).
magneticspectrum. “lephone service” includes the conveyance () “Title or registration fee” means a fee aje by a rental
of voice communication over the Internet and telephone selay companyto recover the cost of registering or obtaining a certifi

vice. _ _ cate of title.
_(d) “Telephone service provider” means a person whe pro (2) No rental company may disseminate or make in this state
videstelephone service to a customer anadvertisement or representation that includes a statement of the
(2) No person may do any of the following: rentalrate for a private passenger vehicle, as defined in s. 344.57
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(4), that is available forent from a location in this state, unless onaccountclosures due to fraudubstantial overdrafts, automated
of the following applies: teller machine abuse, or similar negative information regarding an

(a) The statement of the rental rate includes the amount of dfglividual to inquiring financial institutions fouse only in
title or registration fe@r government fee chged by the rental reviewing an individuals request for a deposit account at the
company. inquiring financial institution.

(b) The advertisement or representation includes a statement3) PROHIBITION. Except aprovided in sub. (8), if an individ
thatthe customer must patitle or registration fee or governmential’s consumer report includes a securitgeze, a consumer
fee,and the rental company notifiesastomer of the amount of reportingagency may not release the consumer report to any per
thetitle or registration fee or government fee before the custong@nfor any purpose related to the extension of credit unless the
entersinto an agreement with the rental company individual gives prior authorization for the release under &tjb.

History: 2005 a. 25, 173, 254. (4) ReLEASE AUTHORIZATION. (a) Anindividual whose con
. . sumerreport includes a security freeze may authorizeresumer
gggﬂ%‘r‘} Access to credit reports. (1) DEFINITIONS. Inthis  reportingagency to release the report by doingpéthe follow
: ing:

(@) “Business day” means a business, d&y defined in s. 1. Contacting the consumer reporting agency using a point of
421301(6), that is not a Iegal hollday under s. 995.20 or a fedefﬁljntactdesignated by the consumer reporting agency
legal holiday o 2. Providing proper identification and the persddehtifica

(b) “Consumer report” has theeaning given in 15 USC tijon numbey password, or other device specified in sub. (2) (b) 2.

1681a(d). ) ) . ) 3. Specifying the time period for which the release is autho
(c) “Consumer reportinggency” has the meaning given in Syjzed.

15 USCi 1681a (I)' ) 4. If applicable, paying the fee specified in sub. (9).
I(d) Rese”er rfneags _afconsu_mer)reportln%lagency that actsyy if an individualsatisfies the requirements under. gay 1.
only asa reseller of credit information by assembling andymer 5 4 "the consumer reportirmency shall release the individual

. X . . cHg)nsumerreport during the time period specifiby the individ
ing agency or multiple consumer reporting agencies, and does

G LY : - ngt, except that a consumer reporting agency is not required to
maintaina permanent database of credit information from Wh"ilféleasea consumer report sooner than 3 business days after the
new consumer reports are produced.

; - ) o ) ~_individual contacts the consumer reporting agency undeggar
(e) “Security freeze” means a notice included with an individi . A consumer reporting agency may establish procedares
ual’'s consumer report that indicates that releases of the consupe@sasingconsumer reports sooner th@ibusiness days for indi
reportare subject to this section. vidualswho satisfy the requirements under.ga) 1. to 4. by tele
(2) SecuriTY FReEzES. (a) Except as provided in pgc), a phone,facsimile, or the Internet, or by use of other electronic
consumereporting agency shall include a security freeze with media.
indi_\/iduarS ConSUmereport if the individual does all of the fol (5) RELEASE OF REPORTS. A consumer reporting agency may
lowing: releasean individuals consumer report that includes a security
1. Sends a request by certified mail to an address designdtedzeif any of the following apply:
by the consumer reporting agency sends a request directly to  (a) The individual authorizes the release under sub. (4).

the consumer reporting agency by any other means that the Con(,)  The individual requests removal of the security freeze
sumer reporting agency may provide. undersub. (6).

2. Provides the consumegporting agency with properiden ¢y The consumer reporting agency included a security freeze
tification. - with the consumer report due to a material misrepresentattion
3. If applicable, pays the fee specified in sub. (9). fact by the individual, if the consumer reporting agency notifies
(b) No later than 5 business days afteiratividual satisfies the individual in writing about the misrepresentation before the
the requirements under pa@) 1. to 3., a consumer reportingconsumerreporting agency releases the consumer report.
agencyshall include a security freeze witfie individuals con (6) REMOVING SECURITY FREEZES. (a) An individualmay
sumerreport. No later than 10 business days after including th&juesremoval of a security freeze included with the individual
securityfreeze with the consumer report, the consumer reportiggnsumereport by doing all of the following:
agencyshall send the individual sotice that does all of the fol 1. Contacting the consumer reporting agency using a point of
lowing: . o . ~ contactdesignated by the consumer reporting agency
’1. Confirms that a security freeze is included with the individ 5 Providing proper identification and the persddehtifica
ual's consumer report. tion number password, or other device specified in sub. (2) (b) 2.

2. Includes aunique personal identification numb@ass ; ; iiad i
word, or otherdevice for the individual to authorize release of the 3. If appllc_al_:)le, paying the fee specified in Sl_Jb' ).
(b) If an individual requests removal of a security freeze under

consumereport. ar.(a), the consumer reporting agency shathove the securit

3. Describes the procedure for authorizing release of the Cgr'éege)from the individuagcons?umger re)é)ort no later than 3 balsi
sumerreport. ) nessdays aftethe individual satisfies the requirements under par

(c) Paragraph (a) does not apply to any of the following: (a) 1. to 3. and the consumer reporting agencglease of the

1. Aresellerexcept that if a reseller obtains from another comeportis no longer subject to this section.
sumer reporting agency an individual'consumer report that  (7) ThirpPARTIES. (8) If a 3rd party requests access to an indi
includesa security freeze, the reseller shall include the securiiijual’s consumerreport that includes a security freeze, the
freezewith any consumer report regarding the individual that  requesis made in connection with the individusa#ipplication for
resellermaintains. anextension of credit, and the consumer reporting agency-s pro

2. A consumer reporting agency that isheck services or hibitedunder this section from releasing the report to the 3rd, party
fraud prevention services company which issues reports on inttie 3rd partymay treat the individua'application as incomplete.
dentsof fraud or authorizations for the purpose of approving or (b) This section does not prohibit a consumer reporting agency
processingnegotiableinstruments, electronic funds transfers, ofrom advising a3rd party that an individual’ consumer report
similar methods of payments. includesa security freeze and that tbensumer reporting agency

3. A consumer reporting agentlyat is a deposit accountmust obtain the individua$ authorization before releasing the
information service company which issues reports regardingdividual’s consumer report.
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(8) ExcepTions. This section doeasot apply to an individua’ daysof changing thénformation, the consumer reporting agency
consumetrreport that a consumer reporting agency releases tosendswritten notice of the change to the individual. If the notice
for, any of the following: concernsa change ofddress, the consumer reporting agency

(@) 1. a. A person with whom the individual hashad prior shallsend the notice to both the new and former address.
to assignment, an account or contract, includintgmand deposit  (b) Notice is notequired under pafa) for changing abbrevia
account;a person to whom the individual issumdis otherwise tionsfor names or streets, correctiggelling, transposing num
personallyliable on a negotiable instrument; or a person wHaers,or making other technical changes.
otherwisehas a legitimate business need tfeg information in (11) NoTices. Whenever a consumer reporting agency is
connectiorwith a business transaction initiated by the individuatequiredto provide an individual with a notice under 15 USC
for the purpose of preventiray investigating potential fraud or 1681gregarding consumer rights under the federal credit report
theft of identity reviewingthe account, collecting the financialing law, the consumer reporting agency shall also providatlie
obligation owing for the account, contract, or negotiainigtri-  vidual with the following notice:
ment,or conducting the business transaction. “Wisconsin Consumers Have the Right @btain a Security

b. A subsidiary afiiliate, or agent of a person specified inFreeze.
subd.1. a. You have a right to include a “security freeze” with your credit

c. An assignee of a financial obligation owing by the individreport, which will prohibit a consumer reporting agency from
ual to a person specified in subd. 1. a. releasinginformation in your credit report inonnection with a

d. A prospective assignee of a financial obligation owing bgredittransaction without your express authorization. A security
theindividual to a person specified in subd. 1. a. in conjunctidfeezemust be requested in writing by certified mail or by any
with the proposed purchase of the financial obligation. othermeans provided by a consumer reporting agefiibg secu

2. For purposes of subd. 1. dreviewing the account” rity freeze is designe prevent an extension of credit, such as a
includesactivities related to account maintenanemnitoring, 0an, from being approved in your name without your consent.

creditline increases, and account upgrades and enhancemenffoWeveryou should be aware that using a security freeze to take

(b) A subsidiary afiiate, agent, assignee, or prc)Spectiv‘%ontroloverwho gets access to the personal and financial infor

assigneef a person to whom the consumeporting agency has
releasedhe consumer report during the time period authotized
theindividual under sub. (4).

(c) Any state or local agenchaw enforcement agenagourt,

ationin your credit report may delainterfere with, or prohibit
thetimely approval of angubsequent request or application you
makeregarding a loan, credit, mortgage, or Internet credit card
transactionjncluding an extension of credit at point of sale.
/ : : Whenyou request a security freefoe your credit report, you
?gnpt”;’fgeuct?”ggﬂgn agency acting pursuant to a court oratar will be pr)(gvidedqa personal ideyntificatio)é number or Bassv)\//ord to
’ P ’ ) useif you choose to remove the security freeze from your credit
(d) A child support agency acting pursuant to 42 USC 651 f@portor authorize the release of your credit report for a period of
669b. ) ) ) ) ) time after the security freeze is in placen grovide thaawuthoriza
(e) The state or its agents or assigns acting to investigate fréigd you must contact theonsumer reporting agency and provide
or acting to investigate or collect delinquent taxes or unpaid coglitof the following:
ordersor to fulfill any of its other statutory responsibilities. (1) The personal identification number or password.
() Theuse of credit information for the purposes of presereen (2) Proper identification to verify your identity
ing as provided under 15 USC 1681D (c). o ~ (3) Theperiod of time for which the report shall be made avail
(g) A person administering a credit file monitoring subscrigple.
tion service or similar service to which thedividual has sub (4) Paymenbf the appropriate fee.

scribed. - . . A security freeze doa®t apply to a person or itsfiiéites, or
(h) A person for the purpos# providing an individual with collectionagencies acting on behalf of a persaith which you
acopy of his or her consumer report upon the individuaquest. havean existing account, that requests information in your credit
(i) Aninsurer authorized to do business in this state that usggort for the purposes of reviewing or collecting the account.
the consumer report in connection with the underwriting of insuReviewingthe account includes activities relatedaiccount main
anceinvolving the individual. For purposes of this paragraphenancemonitoring, credit line increases, and account upgrades
“underwriting” consistof the activities described in the Federahnd enhancements.

TradeCommissiors interpretation of 15 USC 16814) (3) (C) Unlessyou are a victim of identity theft with a police report to

in 16 CFR Part 600, App. A. _ _ verify the crime, a consumer reportiagency has the right to
(i) A person who intends to use the information for employhargeyou no more than $10 to includesecurity freeze with your
mentpurposes. creditreport, no more than $10 to authorize release of a report that

(9) Fees. (a) Except as provided in pgb), a consumer includesa security freeze, and no more than $10 to remove a secu
reportingagency may chge anindividual a fee of no more than rity freeze from your credit report.”
$10each time that the individual requests a security fraader (12) RuLes. The department shglromulgate rules speciy
sub.(2), authorizes release of a consumer report under sub. (4Jngrwhat constituteproper identification for purposes of subs. (2)
requestgemoval of a security freeze under sub. (6). (@) 2., (4) (a) 2.and (6) (a) 2. The rules shall be consistent with
(b) A consumer reporting agency may not geaa fee to an anyrequirements under federal credit reporting law pertaiting
individual who submitsevidence satisfactory to the consumeproperidentification.
reporting agency that the individual made report to a law (13) DamaGEs. (a) Any person who obtains a consumer
enforcementaigencyunder s. 943.201 (4) regarding the individureport from a consumer reporting agencgquests a consumer
al's personal identifying information c& personal identifying reportingagency to include or remove a security freeze in a con
document. A copy of a law enforcement agergyéport under s. sumer report, or authorize® consumer reporting agency to
943.201(4) is consideredatisfactory evidence for purposes ofeleasea consumer report that includes a security freeze, under
this paragraph. false pretenses or in knowing violation of, or in an attempt to
(10) INFORMATION CHANGES. (@) Except as provided in par knowinglyviolatg, this section or federal laghall be Iia_ble to the
(b), if a consumer reporting agency includes a security freezeciphsumenreporting agency foactual damages sustained by the
an individuals consumer report, the consumer reporting agenggnsumerreporting agency or $1,000, whichever is greater
may not change the individual'name, date of birth, social secu (b) A person who fails to comply with this section is liable for
rity numbey or address in theeport unless, within 30 businessany actual damagesustained by an individual as a result of the
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failure and, notwithstanding s. 814.04 (1), the costs of the action,(j) “Solicit” means the initiation of a communication to a-con

including reasonable attorney fees. sumerfor the purpose of encouraging the consumer to purchase
History: 2005 a. 140; 2007 a. 97. property,goods, or servicesr apply for an extension of credit.
Cross-reference: See also ch. FCP 112, Wis. adm. code. “Solicit” does not include communications initiated by ¢oe-

sumeror directed to the general public.

information to make solicitations. (1) In this section: (2) (@) If any trigger lead is not a prescreened consumer
o N Y . ) report,no persomay furnish the trigger lead to a ndiigted 3rd

(@) E:onsumer has th‘f meaning given in 15 USC 1681a (garty unless the person reasonably believes that the 3rd party will

(b) “Consumer report” has theeaning given in 15 USC not use therigger lead to solicit any consumer identified in the

100.55 Furnishing or using certain consumer loan

1681a(d). . ) . trigger lead.

(c) “Consumer reporting agency” has the meawgjngn in 15 (b) Any person that furnishes a trigger lead described in par
uUSC1681la (f). (a) to a nondfliated 3rd party shall establisind maintain proece

(d) “Lender” means any of the following: dures to reasonably ensure that the trigger lead will not be used to

1. A financial institution, as defined in s. 214.01 (1) (Jn) solicit any consumer identified in the trigger leathese proce

. ; resshall include requiring any person that obtarsggger lead
to ﬁélglfggnce company licensed under ss. 138.09 or 218.0% escribedn par (a) to identify the user of the trigger lead and to

certify, in a manner similar to that required under 15 USC 1681e

3. A mortgage banker or mortgage broker licensed under, ), the ; ; : ;
L ) ,the purpose for which the trigger lead is obtained and that the
224.720r a mortgage loan originator licensed under s. 224.725050nill not use the trigger lead to solicit any consumer identi

4. Any other person, not identified in subds. 1. to 3., the Pkied in the trigger lead.
mary business of which is to make loans or engage in Iendlng(c) No person that obtairstrigger lead described in péa)

aCt'V't'?S'n th'_s_ state. ) . may use the trigger lead to solicit any consumer identified in the
(e) “Nonafiliated 3rd party” means a person that is not relatglgger lead.

by commonownership or diliated by common corporate control. (3) (a) If any trigger lead is a prescreened consumer report, a

(f) “Person” has the meaning given in 15 USC 1681a (b). personthatobtains a trigger lead and uses the trigger lead to solicit
(g) “Personal financial data provider” means any perstirer any consumer identified in the trigger lead nat utilize unfair
thana consumer reporting agentyat regularly engages in wholeor deceptive practices in soliciting the consumer
orin part in the practice of assembling and furnishing to 3rd par (1) For purposes of this subsection, unfair or deceptive prac
ties, for a fee or payment of dues, the identity of partica®¥  tjces'include all of the following:
sumersand financial information relating to such consunteas
is not generally available to the public, including informatio
derivedfrom any application by these consumfersan extension
of credit or other nonpublic personal information, as defined in
USC 6809 (4), relating to these consumers.

(h) “Prescreened consumer report” means a consumer rer%rg

1. Failure to state in thaitial phase of the solicitation that the
r|55ersonsoliciting is not the lendeand is not diliated with the
i der,to which the consumer has applied for an extension of
edit.
2. Failure in the initial solicitation to comply with any appli
furnished bya consumer reporting agency under authority of 1 lerequirement under 15 USC 1681b (a), (), (€), and (f), 1681e

USC1681b (a) (3) (A) and (c) (1) (B) to a person that the consu ? and 168.1m @. . e ) )
reportingagencyhas reason to believe intends to use the informa 3 Knowingly or negligently utilizing information regarding
tion in connection with angredit transaction that involves theconsumersvho have made an electionder 15 USC 1681b (e)
consumeion whom the information is to be furnished and that [§ be excluded from prescreened consumer reports, who have reg
not initiated by this consumer Isteredtheir telephone numbers on the national do-not-call-regis
() “Trigger lead” means information relating to a consumﬁrry as provided in 47 CFR 64.1200, or who are listed in the ronso

that is furnished by a consumer reporting agency or perso g|tat|on dllr.e.ctory under s. 190'52 ). .
financial data provider to a norfaiated 3rd party if all of the fol 4. Soliciting consumers with fefrs of certaimates, terms, and
lowing apply: costs,with intent to suk?seqqently raise the rabeschange the
1. The consumer has applied to a lenadé¢ner than the 3rd termsto the_ consumers f’et”m_e“t . .
party to whom the information is furnished, for an extensibn 5. Making false or misleading statements in connediitin
creditand the lender has provided the consusneredit applica @ credit transaction that is not initiated by the consumer
tion, or information derived from or related to the consuser (4) (&) Any person who violates sub. (2) or (3) may be
credit application, to a consumer reporting agency or personedjuiredto forfeit not less thafi100 nor more than $1,000 for each
financial data provider for purposes of obtaining a consumgiolation.
reportor otherwise evaluating or rating the consusieredit (b) The department shall investigate violations of this section.
worthiness. Thedepartment or the departmerffustice, after consulting with
2. The information furnished to tf8zd party includes the con the department, or any district attorneypon informing the
sumer’sname and address or telephone numdreother infor  departmentmay on behalf of the state:
mationthat allows the 3rd party to identify the consumer 1. Bring an action for temporary or permanent injunctive or
3. The information furnished to the 3rd party contains, witbtherrelief for any violation of this section. In such an action for
respectto the extension of credit for which the consumer hasjunctive relief, irreparable harm is presumed. The court,may
appliedunder subd. 1., any identification of the amountreflit uponentry of final judgment, award restitution when appropriate
for which the consumer has applied or any other information thatany person stgring loss because of a violatiofithis section
is related to théerms and conditions of credit for which the conif proof of such loss is submitted to the satisfaction of the court.
sumerhas applied and that is not generally available ttiidic. 2. Bring an action in any court of competent jurisdiction
4. The consumer has not authorized the consumer reportithg penalties authorized under péa).
agencyor personal financial data provider to provideitiferma ~ (c) In addition to any other remedies, any person aggrieyed
tion to 3rd parties and has not initiated any credit transaction WiRiolation of sub. (2) or (3) may bring a civil action for damages.
the 3rd party In such an action, any person who violates sub. (2) or (3) shall be
5. The 3rd party to whom the information is furnished has nlible for twice the amount of actudamages caused by the viola
extendedcredit to the consumer on which an unpaid balan¢en or $500, whichever is greatend, notwithstanding 814.04
remains. (1), the costs of the action, including reasonable attorney faes.
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suchan action, the court may also award any equitable relief tiwitnot less than $100 nor more than $10,000 for each violation of
the court determines is appropriate. this section.

History: 2007 a. 76; 2009 a. 2. History: 2007 a. 176 s. 1; 2009 a. 180 s. 98; Stats. 2009 s. 100.57.
100.57 Tax preparers; privacy of client information.  100.60 State renewable fuels goal. (1) DEFINITIONS. In
(1) In this section: this section:
(a) “Client” meansa person whose tax return is prepared by a (3) “Bjodiesel” means a fuel that is comprised of monoalky!
tax preparer estersof long chain fatty acids derived from vegetable oils or ani

(b) “Tax preparer” means a persgho, in exchange for com mal fats and that meets all of the applicable requirements of the
pensatioror expectation of compensation, prepares an income gnericanSociety for Esting and Materials.
returnof another person, but does not include any of the fellow (p) “Djesel-replacementnewable fuel” means any of the-fol
Ing: lowing:

1. Anindividual who or firm that is licensed under s. 442.08. 1 Bjodiesel.

2. An individual who is licensed to practice law in this state. 5 - Any other fuel thatan substitute for petroleum-based die

3. An individual who is employed by a corporate trustegelfuel, that is derived from a renewable resource, that meets all
bank,or trust company and who is authorized to provide fiduciasf the applicable requirements of the American Society ést-T
servicesunder state or federal law ing and Materials for that fuel, and that the department of com

(2) A tax preparer or entity that employs fzoeparers may not mercedesignates aa diesel-replacement renewable fuel under
discloseto another person informatiabtained in the course of sub.(7) (a).
preparinga clients tax return, unless all of the following apply:  (¢) “Gasoline-replacement renewable fuel” means any of the

(a) The tax preparer or entity provides to the clies¢parate following:

documenthat identifies all of the following: 1. Ethanol.

_ 1. The personto whom the tax preparer or entity intends to 2 any other fuel that can substitute for gasoline, that is
disclosethe information. derivedfrom a renewable resource, that meetsfathe applicable
2. The specific information that the tax preparer or entifequirementsf the American Society foreBting and Materials
intendsto disclose. for that fuel, and that théepartment of commerce designates as

3. The purpose of the disclosure. a gasoline-replacement renewable fuel under sub. (7) (b).

(b) The document provided under péa) informs the client (d) “Motor vehicle fuel” means any substanesed to fuel
thatthe client may at any time revoke consent to the disclosurenobtor vehicles used for transportation on public roadways.
information obtained in the coursef preparing the cliers’tax (e) “Renewable fuel” means a gasoline-replacement renew
returnfor a tax year by giving notice the tax preparer or entity aplefuel or a diesel-replacement renewable fuel.
thatprepared the cliergt’tax return for the tax year (2) Goats. (a) Definitions. In this subsection:

(c) The client signshe document provided by the tax preparer 1. “Federaladvanced biofuel volume” means the volume for

or entity under par(a). _ theyear listed ird2 USC 7545 (0) (2) (B) (i) (II) or determined by
(d) Within 30 days after the date on which the tax preparer @je federal environmental protection agency urd2tJSC 7545

entity completes work on the cliesttax return or the date oN(0) (2) (B) (ii) for advanced biofuel, except as provided under par
which the client signs the documemovided by the tax preparer g

or entity under par(a), whichever occurs first, the tax preparer or

entity provides taheclient a copy of the document signed by they e year listed in 42 USC 7545 (0) (2) (b) () (IV) or determined
’ . . . by the federal environmental protection agemecyler 42 USC
(3) Subsectior(2) doesot apply to the disclosure of informa 7545(0) (2) (B) (ii) for biomass—based diesekcept as provided

2. “Federal biomass—baséiesel volume” means the volume

tion to any of the following: _ _ underpar (d).

~ (a) Afederal, state, or local governmental entity that is autho 3 «rederal cellulosic biofuel volume” meatig volume for

rizedto collect a tax. theyear listed in 42 USC 7545 (0) (2) (B) (i) (Ill) or determined
(b) A federal, state, or local law enforcement agency by the federal environmental protection ageneyler 42 USC
(c) Acourt. 7545 (0) (2) (B) (ii) for cellulosic biofuel, except as provided

(4) A document provided by a tax preparer or entity under swmderpat (d).
(2) (a) shall remain valid for one year from the date on whichitis 4. “Federal diesel-replacement renewable fuel percentage”
signedby a client or until the client revokes consent to the disclmeansthe number calculated as follows:
sureof information obtained in the course of preparing the cient’ 5 syptract the sum of the federal cellulosic biofmlLime
tax return, whichever occurs first. and the federal biomass-based diesel volume from the federal
(5) A tax prepareor entity shall retain a copy of the documenadvancediofuel volume.

providedto a client under sub. (2) (a) for as long as thetagarer  p, gyptract the amount determined unsiead. 4. a. from the
or entity retains the clier#’tax records for the tax year fohich o qeralrenewable fuel volume.

the client has consented to d_lsclosure l_mder sub. (2). c. Divide the federal biomass-based diesel volume by the
(6) (@ Any person stiéring pecuniary loss because of &y ountdetermined under subd. 4. b
violation of this section may commence an action to recover the “ : o ”
5. *“Federal diesel-replacemenénewable fuel volume

pecuniaryloss. If the person prevails, tiperson shall recover <h | lculated as foll -
twice the amount of the pecuniary loss, or $&f0each violation, meansihe volume caiculated as follows: o
whicheveris greatertogether with costs, including reasonable @. Subtract the sum of the federal cellulosic biofmlLime
attorneyfees, notwithstanding s. 814.04 (1). andthe federal biomass-based diesel volume from the federal
(b) The department may commence an action in the nameagyanced)lc_)fuel volume. )
the state to restrain by temporasy permanent injunction aviela . Multiply the federal diesel-replacement renewable fuel
tion of this section. Beforentry of final judgment, the court may Percentagéy the amount determined under subd. 5. a.
makeany necessary orders to restore to a person any pecuniaryc. Add the federal biomass-based diesel volume to the
losssuffered by the person because of the violation. amountdetermined under subd. 5. b.
(c) The department or a district attorneyay commence an 6. “Federal gasoline-replacement renewable fuel volume”
actionin the name of the state to recover a forfeiture to the stateanshe volume calculated by subtracting the federal diesel-re
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placementenewable fuel volume from the federal renewable fuel 2. A determination of whether state federal laws prevent
volume. or impede the sale of the renewable fuels in volumes that meet the

7. “Federal renewable fuel volume” means the volumehfer goalsin sub. (2).
yearlisted in 42 USC 7545 (0) (2) (B) (i) (I) or determined by the 3. An assessment of the motor vehicle fuel production, dis
federalenvironmental protection agency under 42 USC 1845 tribution, and marketing systems in this state to determine how
(2) (B) (ii) for renewable fuel, except as provided under @jr practicescould bechanged to increase the volume of renewable

8. “State percentage of motor vehicle fuel sold nationally” fdkiel sold in this state.
ayear means the number calculated as follows: 4. A determination of whether requirements for renewable

a. For each of the 3 years that preceded the geade the fuel sales by individual refiners, wholesalers, supplidistyibu-
total volume of motor vehicléuel sold in this state by the total vol tors,retailers, or any other persons involvedhia production, dis
umeof motor vehicle fuel sold nationallyf complete informa  tribution, or marketing of motor vehicle fuel, would likely result
tion for the most recent year is unavailable, the department nigysales of volumes of renewable fuels that meet the goals in sub.
estimatesales for that year 2.

b. Add the quotients calculated in subd. 8. a. and divide by 3.(0) If the department determines underb. (3) (a) that an

9. “Year'means the year for which the gasoline—replacemé?'ﬁnualgoal for sales of gasoline-replacemesttewable fuels or

renewablefuel goal or diesel—-replacement renewdhiel goal is di€Sel-replacement renewable fuels in sub. (2) (b) or (), was not
beingdetermined. met in a yearthe department has conducted an assessment under

b) Gasoline—enl ¢ ble fuel | lUTiEh par. (a) for a previouyear for the same category of renewable
(b) Gasoline-eplacementenewable fuels sales volumiehe g0/ andthe department determines that another assessment for
stategoal for the minimum annual volume gésoline-replace

. ! : the same category of renewable fuels will not furthe oses
mentrenewable fuels sold in motor vehl'cle fuel in thate for a ¢ ipic sectiong,] a?]/ assessment and report to the gmﬁdneand
yearis an gmount calculated as_ follows: legislature under pata) are not required.

1. Multiply the federal gasoline-replacement renewable fuel (6) RePORTING. (a) Thedepartment shall consult with the
volumefor the year by 1.1. _ departmentof commerce, thelepartment of revenue, and the

2. Multiply the amount determined under subd. 1. by the stajgice of enegy independence to determine if information neces
percentag®f motor vehicle fuel sold nationally for the year  saryto makea determination under sub. (3) (a) or an assessment

(c) Diesel-eplacementenewable fuels sales volum&he under sub. (4) is being collectegt these agencies under laws in
stategoal for theminimum annual volume of diesel-replacemengffect on June 2, 2010. If the information is not being collected,
renewableuelssold in motor vehicle fuel in the state for a yeathe department may request the department of commerce, the

is an amount calculated as follows: departmenbf revenuepr the ofice of enegy independence to
1. Multiply the federal diesel-replacement renewable fué€pllect the information if collection by oraf these agencies is
volumefor the year by 1.1. morecost—efective for state government and less burdensome for

2. Multiply the amount determined under subd. 1. by the stde persons subject to the reporting requirements than collection
percentagef motor vehicle fuel sold nationally for the year ~ O the information by the department. _

(d) Federal volume adjustmentsl. The department shall _(0) The department may require refiners, wholesalers, suppl
adjusta volume specified in pa@) 1., 2., 3., of., in accordance ers,distributors, retailers, or any other person involved in the pro

with any waiver to the volume granted by the federal environmefiction. distribution, or marketing of motor vehicle fuel to report
tal protection agency under 42 USC 7545 (o) (7). information necessary to makeletermination under sub. (3) (a)

2. The department shall adjust@lume specified in pa(a) oran assessment under sub. (.4)' . . .
1.,2., 3., or 7., by rule if théepartment determines that the regula _(¢) If the department requires the reporting of information
tions of the federal environmental protection agency adopt&ifderpar (b), the department shall require the reporting of infor

under42 USC 7545 (0), other thai2 USC 7545 (0) (7), result in mationrelating to the feedstocks used to produce a reneiale
the actual volume of one of these types of fuel that is required$8/din this state unless the department determines that this infor
besold under 42 USC 7545 (o) ifing from thecorresponding Mationis not reasonably available. _ _
volumespecified under paa) 1., 2., 3., or 7. (d) The department of revenue may collect information
(3) ANNUAL SALESDETERMINATION. (a) Annually beginning requestedy the department under péa) in the reports under s.

in 2011, the department, in cooperation with and with assistanfg12(1) 1o (3).

from the department of commerce, the department of revande, ~ (7) DEPARTMENT OF COMMERCE AUTHORITY. (&) Thedepart

the office of enegy independence, shall determine whether tHgentof commerce may promulgatewe designating a fuel that

annualgoals for sales of renewable fuels in sub. (2jtig) (c), for Ccan substitute for petroleum-based diesel fuel, that is derived

the previous yearwere met in the state in that year from a renewable resourcand that meets all of the applicable
(b) The department may not include sales of gas?equirementsaf the American Society forebting and Materials

line—replacementenewable fuebr diesel-replacement renew 1o that fuel as a diesel-replacement renewable fuel for the pur

ablefuel in making the determination under (a) unless the fuel POSeSPf this section. _

meetsor exceeds applicable requirements for greenhouse gadb) The department of commensy promulgate a rule desig

emissiongreduction under 42 USC 7545 (o) (1) (B) (i), (D), (Enatinga fuel that can substitute for gasoline, that is derfied
or (2) (A) (i) or under 42 USC 7545 (0) (4). arenewable resource, and that meets all of the applicable require

(4) AssessMeNT. (a) Except as provided in pdb), if the mentsof the American Society forebting and Materials for that

departmentieterminesinder sub. (3) (a) that an annual goal tofuel as a gasoline-replacement renewable fuel for the purpbses

salesof renewable fuels in sub. (2) (b) or (c), was not met, this section. . _

departmenthall assess theause and report its findings to the (8) PENALTIES. (b) Any person who fails to provide to the

governorand, under s. 13.172 (3), to the standing committeesdsipartmeninformation required under sub.(6) (b) shall forfeit not

thelegislature that oversee issues related to renewable fuel. THgethan $1,000 for each violation.

departmenshall include all of the following in the assessment: (c) Each violation of a requirement to provide information
1. A determination of whether renewalflels are available undersub. (6) (b) constitutes a separatemse, and each day of

in suficient quantities and at prices comparable to the type of fuggntinued violation is a separatdesfse.

thatthey replace, and if so, whether fluctuations in demand for (d) 1. In lieu of any other penalty under this subsection, the

renewableuels are a cause of sales below the goal. departmenimay directly assessfarfeiture by issuing an order
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againstany person who violates a requirement to provide informschoolfund.
tion under sub. (6) (b). The department may not assess a forfeiture4, All forfeitures that are not paid as requitgttler this para
exceeding$5,000 for each violation. graphshall accrue interest at the rate of 12 percent per year
2. The department shall promulgate rugecifying the pro 5. The attorney general may bring an action in the name of the
ceduresgoverningthe assessment of forfeitures under this paratateto collect any forfeiture imposed, or interest accruedler
graphincluding all of the following: this paragraph if the forfeiture or interesas not been paid after
a. The procedure for issuing ander for an alleged violation. the exhaustion of all administrative and judicial reviews.
b. The amount of a forfeiture that the department may assesge) A court imposing a forfeiture under péb) or the depart
for an alleged violation, subject to the limit in subd. 1. and the canentimposing a forfeiture under pdd) shall consider all of the
siderationsn par (e). following in determining the amount of the forfeiture:
c. The procedure for contesting an order issued for an alleged 1. The appropriateness of the amounthef forfeiture consid
violation. eringthe volume of business of the person subject to the forfeiture.
d. The procedurfor contesting the assessment of a forfeiture 2. The gravity of the violation.
for an alleged violation. 3. Any good faith attempt to achieve compliance after the per
3. The department shall remit all forfeitures paid under thi&nreceives notice of the violation.
paragraphto the secretary of administration for deposit in the History: 2009 a. 401.
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